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W  dustry  and  the  newsprint  industry 
attirdy  endeavoring  to  form  codes  un- 
ds  the  provisions  of  the  natio^^l  in- 
datrial  recovery  law,  newspaper  pub¬ 
’s  this  week  were  seeking  a  de- 
tion  of  their  status  under  the 
order. 

Newspaper  publishers  who  also  do 

■  printing  have  been  active  in  form- 
mups  within  their  own  states  to 
Spate  in  the  making  of  a  print- 
code,  which  was  up  for  adoption 
Qdcago  this  week.  Publishers  in 

California,  Louisiana.  Texas, 
loma,  Mississippi,  and  other  states 
organized  during  the  past  two 
to  see  that  their  interests  were 
od  at  Chicago. 

However,  the  printers  represented  at 
0  voted  against  including  the  Na- 
Editorial  Association  along  with 
United  Typothetae  of  America  as 
1  associations  to  administer  the 
d  code,  resulting  in  withdrawal 
(he  N.E.A.  Thursday  afternoon  from 
4oaference  at  the  Midland  Club. 

The  N.E.A.,  representing  12,000  pub- 
printers,  requested  that  they  be 
ed  to  administer  the  code  to 
er-printers  in  cooperation  with 
press  associations.  The  rift  be- 
the  commercial  and  publisher- 
s  was  emphasized  when  Harry 
Hutledge,  executive  secretary  of 
i£A.,  announced  that  country  pub- 
‘  T-printers  and  small-town  commer- 
printers  were  invited  to  attend  a 
fKul  meeting  Thursday  night  for  the 
se  of  discussing  a  printing  code  of 
own,  exclusive  of  big  city  printer 
ation. 

Salinient  against  the  country  pub- 
-printer  first  came  to  the  surface 
the  conference  failed  to  agree 
r  newspapers  were  to  be  included 
the  code's  definition  of  the  printing 
.  Opposition  flared  up  shortly 
rd  when  K.  F.  Baldridge, 
field  (la.)  Democrat,  vice-presi- 
of  N.E.A.,  moved  to  amend  the 
pertaining  to  the  plan  of  or¬ 
ation  of  the  industry  to  admin- 
•r  the  code.  Mr.  Baldridge  sug- 
Wtd  that  the  N.E.A.  he  included  to- 
rtw  with  the  U.T.A.  in  carrying  out 
fc  code' provisions.  He  pointed  the 
Wiiar  problems  of  the  publisher-print- 
die  country  printer,  and  asked 

■  this  group  have  a  voice  in  regu- 

their  publishing-printing  plants. 
Swe  of  the  big  city  commercial 
jtos  suggested  that  the  newspaper 
wdiers-printers  form  their  own  code, 
™tothers  pleaded  that  the  printing 
"■•try  unite  as  whole  and  present  a 
front  o  the  government.  On  a 
"  call  by  states,  however,  the  printers 
678  to  132  to  reject  Mr.  Baid¬ 
al  amendment  to  include  N.  E. 
vtMntatioii. 

W.  Loomis,  chairman  of  N.  E.  A. 
j"yy  Board,  pointed  out  that  the 
in  allocating  their  votes  on 
*wu  of  volume,  took  into  considera- 
1929  volume  of  printing  and 
JjjWng  book  and  job  work,  which 
J1.00C),657,()00.  The  whole  print- 
*Jind  publishing  industry  sales 
25^1  to  $2,760,196,000  for  the  same 


“So  in  posing  to  s|)eak  for  the  en¬ 
tire  printing  industry,  the  commercial 
printers  are  really  representing  but  36 
per  cent  of  the  industry  by  their  own 
figures,"  said  Mr.  Loomis.  “Whereas, 
the  publishing  and  printing,  newspapers 
and  i)eriodicals  represent  62  i)er  cent 
on  the  same  basis  of  figuring.” 

A  committee  was  appointed  to  redraft 


the  section  devoted  to  defining  the  print¬ 
ing  industry  and  late  Thursday  had  not 
reached  a  decision  as  to  whether  or  not 
newspapers  should  be  included. 

More  than  500  printers,  including  40 
locals  of  United  Typothetae  of  Amer¬ 
ica  and  35  similar  employer  organiza¬ 
tions  representing  both  union  and  open 
shops  and  newspaper  publisher-printers 


ADMINISTRATION  “HOPES”  PUBLISHERS, 
ADVERTISERS  WILL  FORM  CODES 


By  tjEowiK  H.  Manning 

(H’ashinglon  Correspondent, 

Editor  &  Publisher) 

(By  telegraph  to  Editor  &  Publisher) 

WASHINGTON,  July  13— Official 
confirmation  of  reports  that  the 
national  recovery  administration  “ex 
pects”  newspapers,  magazines,  and  other 
advertising  media  to  come  forward  with 
ctxles  under  the  industrial  recovery  act 
cannot  be  obtained  here. 

Administrator  Hugh  S.  Johnson  said 
he  had  not  discussed  such  a  thing  with 
anyone,  but  would  not  go  beyond  that 
statement.  Other  officials  of  the  ad¬ 
ministration  declined  to  discuss  the  sub¬ 
ject  for  publication. 

Editor  &  PuBusHhai  learned  defi¬ 
nitely,  however,  that  the  “expectation" 
that  newspapers,  magazines  and  the 
others  will  come  in  with  codes  is 
scarcely  that.  It  would  be  more  cor¬ 
rect  to  say  that  it  is  a  hope.  The 
simple  fact  is  that  the  national  recovery 
administration  has  no  intention  of  at¬ 
tempting  to  force  newspapers  to  present 
codes.  It  is  impossible  to  get  anyone 
connected  with  the  administration  to 
“.stand"  for  such  a  statement,  but  it  is 
true. 

While  no  force  will  be  attempted 
against  newspapers  the  administration 
is  more  than  an.xious  that  they  come 
forward  with  a  code  because  of  the 
tremendous  moral  effect  a  newsjiaper 
code  would  have  on  other  industries 
and  on  the  public  at  large. 

The  administration  is  relying  heavily 
on  liewspaiiers  to  put  across  its  pro¬ 
gram.  It  looks  to  newspapers  to  lead 
the  forward  march  to  a  better  and 
stable  basis  of  living  conditions.  It  be¬ 
lieves  that  if  newspapg^rs  would  adopt 
a  cixle  it  would  give  a  great  impetus  to 
the  whole  forward  movement. 

This  feeling  exists  despite  the  fact 
that  newspapers  do  not  operate  in  inter¬ 
state  commerce  in  the  generally  ac¬ 
cepted  sense  of  the  term.  The  admin¬ 
istration  does  not  want  to  confine  codes 
to  industries  operating  in  interstate 
commerce  or  even  to  those  affecting 
inter-state  commerce. 

The  industrial  recovery  act  is  viewed 
by  General  Johnson  and  his  assistants 
as  the  great  opportunity  for  American 
industry  voluntarily  to  put  its  house  in 
order.  Compulsion  is  the  last  thing 
they  are  thinking  about,  but  they  are 
extremely  anxious  that  all  industry,  re¬ 
gardless  of  its  character,  should  get  in 
line  and  cooperate  in  what  is  regarded 
not  as  a  partisan  effort  to  make  a  show¬ 
ing  for  the  Democratic  administration, 
but  as  a  national  movement  to  restore 


purchasing  power  and  raise  the  living 
conditions  of  the  masses  of  the  people  to 
a  decent  level. 

The  objection  which  has  been  raised 
in  newspaper  quarters  to  a  code  on  the 
ground  that  the  whole  newspaper  labor 
question  will  be  opened  up  in  the  event 
a  code  is  submitted  does  not  find  any 
support  in  the  administration.  It  is 
pointed  out  that  the  mechanical  em¬ 
ployes  of  newspapers  now  are  highly 
(laid  and  that  their  working  hours  are 
strictly  regulated  by  the  contracts  ex¬ 
isting  between  the  unions  and  the  in¬ 
dividual  publishers.  It  is  not  neces¬ 
sarily  the  purpose  of  the  industrial  re¬ 
covery  act  to  increase  wages  which  are 
already  high,  it  is  pointed  out,  but  to 
increase  those  which  are  now  low. 

The  purpose  of  the  national  recovery 
admini.stration  is  to  raise  the  wages  and 
better  the  working  conditions  of  those 
now  earning  $2,000  or  less  a  year,  as 
this  great  body  of  people  constitutes 
the  largest  group  in  the  country.  It 
is  to  this  group  that  industry  must 
look  for  a  market  to  dispose  of  its 
goods. 

The  administration  feels  that  the  cir¬ 
culation  and  clerical  employes  of  news¬ 
papers  and  possibly  the  ^itorial  em¬ 
ployes  fall  into  the  class  below  $2,000 
a  year.  It  would  like  to  see  newspapers 
prepare  a  code  establishing  decent  mini¬ 
mum  wages  and  maximum  working 
hours  for  this  white  collar  class  and 
there  seems  to  be  no  fear  on  the  part 
of  administration  officials  that  the  me¬ 
chanical  employes  would  run  away  with 
the  show. 

General  Johnson  has  stated  emphati¬ 
cally  a  number  of  times  that  it  is  not 
the  purpose  of  the  act  nor  of  his  ad¬ 
ministration  to  permit  the  administra¬ 
tion  to  be  used  for  unionization  of 
labor.  The  act  merely  safeguards  the 
right  of  collective  bargaining.  (Jeneral 
Johnson  has  repeatedly  made  it  plain 
that  he  intends  to  be  absolutely  fair  in 
the  administration  of  this  section  of  the 
act;  that  he  does  not  intend  to  permit 
either  labor  or  industry  to  use  it  to 
gain  any  unfair  advantage. 

It  is  doubtful  whether  the  administra¬ 
tion  will  publicly  invite  the  newspaper 
industry  to  submit  a  code.  This  indus¬ 
try  is  included  in  the  general  invitation 
extended  to  all  industries.  There  is 
no  secret  about  the  gratification  the 
administration  would  experience  if  the 
newspapers  submit  a  code,  but  as 
matters  stand  now  it  appears  that  the 
first  definite  move  it  up  to  the  pub¬ 
lishers. 


in  smaller  cities,  were  present  when 
Frank  J.  Smith,  Rochester,  N.  Y.,  past 
president  of  U.  T.  A.,  called  the  meet¬ 
ing  to  order  Thursday  morning. 

Among  the  newspaper  publishers 
present  in  the  interest  of  small  news¬ 
paper  print  shops  were  Harry  B.  Rut¬ 
ledge,  executive  secretary  of  the  Na¬ 
tional  Editorial  Association,  W.  W. 
Loomis,  La  Grange  (Ill.)  Citisen, 
cliairman  of  the  N.  E.  A.  advisory 
board ;  K.  F.  Baldridge,  Bloomfield 
(la.)  Democrat,  vice-president  of  the 
N.  E.  A ;  Clarence  J.  Brown,  Blan- 
chester  (O.),  publisher  of  seven  week¬ 
ly  papers,  and  head  of  the  Employing 
Printers  Association  of  Ohio;  R.  B. 
Howard,  London  (O.)  Madison  County 
Press;  R.  H.  Nichols,  Vernon  (Tex.) 
Record;  Parke  Keys,  field  manager 
of  the  Nebraska  State  Press  Associa¬ 
tion;  E.  M.  Vonseggem,  West  Point 
(Neb.)  Republican;  O.  J.  Rose,  Lyn¬ 
don  (Kan.)  Herald,  and  John  A.  Kup- 
ers,  De  Pere  (VVis.)  Journal-Demo¬ 
crat. 

The  board  of  directors  of  the  Amer¬ 
ican  Newspaper  Publishers’  Association 
met  in  New  York  Thursday  of  this 
week,  and  were  scheduled  to  discuss 
the  newsprint  situation  and  the  recov¬ 
ery  law,  together  with  routine  matters. 
Howard  Davis,  New  York  Herald  Tri¬ 
bune,  president  of  the  association,  pre¬ 
sided.  Others  present  were  George  M. 
Rogers.  Cleveland  Plain  Dealer,  vice- 
president  ;  Walter  M.  Dear,  Jersey  City 
Jersey  Journal,  treasurer ;  E.  H.  Har¬ 
ris,  Richmond  (Ind.)  Palladium  Item, 
secretary ;  Hilton  U.  Brown,  Indianapo¬ 
lis  News,  J.  D.  Barnum,  Syracuse  (N. 
Y.)  Post-Standard;  W.  E.  Macfarlane, 
Chicago  Tribune;  John  S.  Parks,  Fort 
Smith  (.\rk.)  Times  and  Record,  and 
Charles  H.  Taylor,  Boston  Globe. 

The  meeting  of  the  Association  of 
Newsprint  Manufacturers  of  the  United 
States  in  Boston  Tuesday  adjourned 
without  adopting  a  code  and  without 
setting  a  date  for  a  future  meeting. 
Editor  &  Publisher's  Boston  corres¬ 
pondent  was  told  that  there  had  been 
agreement  on  several  sections  of  the 
code,  but  no  more  information  than 
this  on  the  code  was  available. 

Permanent  organization  of  the  asso¬ 
ciation  was  effected,  with  the  commit¬ 
tee  formed  for  perfecting  the  associa¬ 
tion  named  as  the  permanent  advisory 
committee.  William  A.  Whitcomb, 
president  of  the  Great  Northern  Paper 
Company,  is  chairman  of  this  group. 

Thirty-five  manufacturers  were  pres¬ 
ent,  although  no  list  was  available. 

It  was  reported  that  considerable  dis¬ 
agreement  was  expressed  on  many  of  the 
items  of  the  code,  although  the  chairman 
expressed  gratification  with  the  general 
results  and  said  he  expected  the  difficul¬ 
ties  to  be  ironed  out  without  much 
delay.  Considerable  discussion,  it  was 
reported,  centered  on  the  treatment  of 
less  than  car  load  lots  of  newsprint. 

In  the  meantime  other  organizations 
associated  with  publishing  and  advertis¬ 
ing,  are  going  forward  with  codes  to  he 
submitted  to  the  recovery  administra¬ 
tion,  or  “standing  by”  for  the  time  being 
to  get  a  clearer  understanding  of  the 
application  of  the  law  to  them. 

The  status  of  radio  broadcasting 
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Editor 

under  the  act  is  being  studied  by  the 
National  Association  of  Broadcasters, 
Washington,  according  to  Philip  G. 
Loucks,  managing  director.  No  deci¬ 
sion  has  been  reached  by  the  industry 
as  to  whwer  it  will  attempt  to  formu¬ 
late  a  code  under  the  act,  he  told  Editor 
&  Publisher,  though  there  is  consider¬ 
able  sentiment  in  favor  of  it,  with  some 
opposition. 

Mr.  Loucks  pointed  out  that  the  radio 
indust^  is  unique  among  industries  as 
it  is  virtually  the  only  one  now  operat¬ 
ing  under  Meral  license.  Public  utili¬ 
ties  constitute  something  of  an  exception 
to  this  statement,  though  the  federal 
government  does  not  actually  license  the 
railroads,  for  example,  although  its  reg¬ 
ulates  them. 

The  broadcasting  industry  must  first 
determine  the  line  of  demarcation  be¬ 
tween  the  radio  act  of  1927,  under 
which  it  now  operates,  and  the  indus¬ 
trial  recovery  act,  Mr.  Loucks  said. 
The  Federal  Radio  Commission  now  has 
jurisdiction  over  some  of  the  problems 
which  would  be  met  with  if  a  code 
were  adopted  by  the  industry.  For  ex¬ 
ample,  it  now  requires  that  certain  t^h- 
nical  employes  of  broadcasting  stations 
be  licensed. 

The  radio  commission  also  has  given 
its  formal  approval  to  a  code  of  ethics 
and  standards  of  commercial  practice 
adopted  several  years  ago  by  the  Na¬ 
tional  Association  of  Broadcasters. 
Many  of  the  points  covered  by  this 
code  of  ethics  would  be  embodied  in 
any  code  submitted  imder  the  industrial 
recovery  act. 

“The  National  Association  of  Broad¬ 
casters  is  now  studving  the  status  of 
broadcasting  under  tlie  industiial  recov- 
erj'  act,”  said  Mr.  Loucks.  “While  the 
broadcasters  are  anxious  to  comply 
with  the  law  and  work  in  the  fullest  co¬ 
operation  with  General  Johnson  they 
also  are  desirous  of  averting  any  pos¬ 
sible  conflict  of  authority  between  the 
Johnson  administration  and  the  law 
under  which  the  Federal  Radio  Com¬ 
mission  issue.,  licenses  to  stations. 

“In  the  meantime  the  association  is 
engaged  in  a  survey  of  employment 
conditions  and  in  the  collection  of 
all  information  necessary  to  make  a 
decision  at  the  earliest  possible 
moment.” 

A  committee  of  three  representing 
most  of  the  outdoor  advertising  indus¬ 
try  is  drawing  up  a  tentative  code  for 
use  if  and  when  the  situation  makes  it 
desirable,  but  will  take  no  step  to  make 
it  definite  until  there  has  bera  oppor¬ 
tunity  for  further  study  of  the  matter. 
Editor  &  Pubusher  was  told  by  I. 
W.  Digges,  counsel  for  Outdoor  Adver¬ 
tising,  Inc. 

Mr.  Digges  pointed  out  that  the  out¬ 
door  advertising  field  was  already  well 
organized,  with  the  Outdor  Advertising 
Association  of  America,  Inc.,  represent¬ 
ing  90  per  cent  of  the  plant  operators, 
and  with  Outdoor  Advertising,  Inc.,  act¬ 
ing  as  special  representative  for  the  same 
percentage.  Wage  rates  in  the  industry, 
he  said,  are  much  higher  than  any  pro¬ 
vided  in  codes  thus  far  made  public  by 
other  industries. 

The  committee  was  appointed  with 
power  to  act  by  the  board  of  directors 
of  the  Outdoor  Advertising  Association 
of  America  at  a  meeting  in  Chicago  June 
29-30,  and  held  its  first  meeting  July  5 
in  New  York.  The  committee  members 
are  George  W.  Kleiser,  president  of 
Foster  &  Kleiser,  of  San  Francisco, 
president  of  the  association;  Kerwin  H. 
Fulton,  president  of  Outdoor  Advertis¬ 
ing.  Inc.,  New  York,  and  Burnett  W. 
Robbins,  president  of  General  Outdoor 
Advertising  Company,  Chicago. 

Through  the  National  Publishers  As¬ 
sociation,  New  York,  the  magazine 
publishers  are  proceeding  to  be  ready 
with  a  code.  F.  E.  Ware,  of  the  as¬ 
sociation,  told  Editor  &  Publisher  that 
three  committees  appointed  by  the 
board  of  directors  July  6  were  at  work 
on  the  matter  and  were  to  meet  to¬ 
gether  with  the  board  on  July  18. 

It  was  pointed  out  that  the  magazine 
field  is  divided  into  three  classes,  which 
makes  for  different  problems  in  the 
separate  groups.  These  classes  are : 
(1)  publishers  who  own  their  own 
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plants  and  print  their  own  publications; 
(2)  publishers  who  do  not  do  their 
own  printing,  and  (3)  publishers  who 
do  some  of  their  own  printing  and 
“farm  out”  the  remainder. 

H.  J.  Paine,  secretary  of  the  Associ¬ 
ated  Business  Papers,  said  that  a  code 
for  industrial  publications  was  being 
drawn  up  for  use  when,  and  if  it  is 
required.  A  special  meeting  of  the 
A.  B.  P.  was  scheduled  to  be  held  in 
Washington  July  14,  where  the  ad¬ 
visory  services  of  the  association  will 
be  offered  General  Hugh  S.  Johnson, 
administrator  of  the  recovery  act. 

The  code  of  the  commeraal  printing 
industry  has  aroused  many  newspaper 
publishers  who  do  job  printing. 

The  A.  N.  P.  A.  had  an  miofficial 
observer  at  the  Chicago  meeting,  and 
other  associations  likewise  were  repre¬ 
sented  there  officially  and  tmofficially. 

A  resume  of  the  various  newspaper 
activities  in  connection  with  the  recov¬ 
ery  act  and  with  the  printing  code 
follows : 

Ohio 

Seventy  Ohio  newspaper  publishers 
and  about  thirty  printing  establishments 
formed  an  association  called  the  Ohio 
Employing  Printers  Association  in 
Columbus  July  12  to  look  after  their 
interests  under  the  recovery  law. 

Clarence  j.  Brown,  publisher  of  the 
Blaiichester  Star-Republican,  and  for¬ 
mer  secretary  of  state,  and  Raymond  B. 
Howard,  publisher  of  the  London  Rress, 
were  selected  to  go  to  Chicago  to  at¬ 
tend  the  meeting  of  printers.  Mr. 
Brown  was  named  chairman  of  the  new 
organization  and  Karlh  Bull  of  the 
Ccdarville  Herald  was  chosen  treasurer. 

It  is  understood  that  the  Ohio  dele¬ 
gation  will  insist  that  nothing  shall  im¬ 
pair  in  any  particular  the  constitutional 
rights  of  the  employe  and  employer  to 
bargain  individually  or  collectively  as 
may  be  mutually  satisfactory  to  them 
nor  impair  the  joint  right  of  employer 
and  employe  to  operate  an  open  shop, 
and  that  nothing  shall  prevent  the  selec¬ 
tion,  retention,  and  advancement  of  em¬ 
ployes  on  the  basis  of  their  individual 
merit,  without  regard  to  their  affili¬ 
ation  or  non-affiliation  with  any  labor 
organization.  They  will  also  insist 
that  “in  case  of  necessity,  arising  from 
an  emergency  or  from  the  character  of 
the  work,  or  from  the  inability  to  ob¬ 
tain  competent  labor,  permission  shall 
be  granted  to  exceed  the  limitation 
specified  provided  that  no  employe  shall 
work  more  than  1,040  hours  in  any  six 
months.” 

California 

Members  of  the  California  Newspaper 
Publishers’  Association  met  July  10  in  a 
conference  in  the  Sir  Francis  Drake 
Hotel,  San  Francisco,  to  discuss  the 
national  industrial  recovery  act  and  its 
possible  application  to  newspapers  and 
to  determine  whether  the  association 
should  adopt  a  code  in  conformity  there¬ 
to.  President,  Dan  L.  Beebe,  Oroville 
Mercury,  presided. 

After  lengthy  discussion  of  what  was 
meant  by  unfair  competition  and  all 
phases  of  the  Recovery  Act  as  it  would 
probably  be  applied  to  newspapers,  it 
was  decided  that  a  tentative  code  should 
be  prepared  by  the  executive  committee 
and  referred  back  to  the  association  at 
some  later  meeting.  However,  it  was 


EDITOR  &  PUBLISHER 
CALENDAR 

July  19-21 — North  Carolina  Preu 
Assn.,  annual  convention,  Manteo 
and  Nags  Head. 

July  20 — Alabama  Press  Assn., 
annual  convention,  Tuscaloosa. 

July  20-22 — Virginia  Press  Assn., 
meeting,  Norton,  Ya.,  including 
“Know  Virginia”  tour. 

July  24 — Associated  Press  of  Vir^ 
ginia,  summer  meeting,  Cavalier  Ho¬ 
tel.  Virginia  Beach. 

July  29-30 — Del-Mar-Va  Press  Assn, 
and  Maryland  State  Press  Assn., 
combined  meeting,  Rehoboih,  Del. 


understood  that  the  association  would 
not  fonnally  adopt  a  code  until  suffi¬ 
cient  time  had  bera  given  to  determine 
whether  there  was  just  cause  to  submit 
a  tentative  code  to  the  Federal  adminis¬ 
trator  and  operate  under  it.  However, 
the  members  wanted  to  have  such  a 
code  in  readiness  if  necessary. 

General  Manager  John  B.  Long  of 
the  association  led  a  discussion  of  the 
application  of  proposed  state  sales  tax 
exi^cted  to  be  passed  by  the  California 
legislature  and  said  association  repre¬ 
sentatives  would  appear  before  the 
legislative  committee. 

A  subcommittee  to  work  on  the  code 
was  named  by  President  Beebe:  Harry 
S.  W’ebster,  San  Bernardino  Sun  and 
Telegram,  chairman,  Neal  R.  Murray, 
El  Monte  Herald,  representing  the 
weeklies,  and  Paul  R.  Leake,  Wood¬ 
land  Democrat,  representing  the  dailies, 

Mr.  Webster,  who  is  a  member  of 
the  association’s  executive  committee, 
explained  the  provisions  of  the  recov¬ 
ery  act  and  led  the  general  discussions. 
Grave  doubt  was  expressed  as  to 
whether  newspapers  came  under  the 
provisions  of  the  act  and  recent  arti¬ 
cles  in  Editor  &  Publisher  were 
cited.  The  license  provision  was  op¬ 
posed  by  speakers  as  violating  the  free¬ 
dom  of  the  press. 

R.  C.  Stitser,  H’inncmucca  (Nev.) 
Humboldt  Star  and  a  director  of  the  Na¬ 
tional  Editorial  Association,  told  of  the 
recovery  act  discussions  at  the  N.  E, 
A.  convention  held  in  Indianapolis  last 
month. 

S.  J.  Pickens,  Marysville  Appeal- 
Democrat,  related  how  application  of 
the  act  would  affect  food  and  retail 
advertising. 

The  action  on  a  code  taken  by  the 
C.  N.  P.  A.  is  similar  to  that  taken 
by  southern  California  members  of  the 
association  which  met  at  Los  Angeles 
July  7.  At  this  meeting  it  was  decided 
to  proceed  on  a  basis  which  eliminates 
the  licensing  provision  of  the  act.  It 
was  also  decided  that  the  code  should 
concern  itself  only  with  the  business 
management  of  the  papers  and  should 
not  include  the  news  and  editorial  end, 
the  latter  being  considered  exempt  un¬ 
der  the  constitutional  guarantee  of  free¬ 
dom  of  the  press.  A  report  was  read 
by  John  P.  Long,  general  manager. 
Clarke  F.  Waite,  vice-president,  pre¬ 
sided. 

The  Nevada  Press  Association  was 
invited  to  sit  in  on  further  conferences. 

Louisiana 

At  a  special  meeting  July  5  in  Alex¬ 
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andria.  La.,  the  Louisiana  State  Prea 
Association  adopted  a  resolutkai  pro 
viding  that  “it  is  the  sense  of  thi 
or^nization  that  we  do  not  take  am 
action  in  regard  to  the  industrial  rec^ 
ery  act  except  through  the  Nationa 
Editorial  Association,  with  which  wi 
are  affiliated.” 

The  meeting  was  called  at  the  request 
of  a  number  of  members  who  attendee 
a  convention  of  the  Tri-State  Master 
Printers  Association  at  Shreveport  Jult 
1,  at  which  a  code  was  recommendei 

Following  adjournment  of  the  press 
association’s  meeting,  members  who 
operate  printing  establishments  held  i 
separate  meeting,  elected  J.  H.  Me- 
Querry,  of  Columbia,  chairman,  and, 
after  discussion,  endorsed  the  coi  rec. 
ommended  at  the  Master  Printers’  con 
vention  in  Shreveport.  Feeling  h  was 
inadvisable  to  form  a  separate  printen 
organization  the  gathering  adopted  a 
motion  by  J.  P.  Wade,  of  Jena,  tha 
operators  of  printing  shops  in  Louisiam 
be  urged  to  join  the  Tri-State  Maste 
Printers’  Association,  or  other  existiq 
printer  groups.  This  meeting  was  en¬ 
tirely  separate  from  the  press  meetin|. 

Texas 

Texas  newspaper  publishers  and  prin- 
ers  last  week  held  a  series  of  meeting 
in  state  senatorial  districts,  to  discuss 
a  state  printing  code  of  ethics  unde 
new  federal  legislation. 

Ten  delegates  from  the  state,  includ¬ 
ing  three  newspaper  publishers.  R.  R 
Nichols,  Vernon  Record;  Sam  Braswdi. 
Clarendon  News  and  R.  E.  Higgs, 
Stephenville  Empire  Tribune  and  presi. 
dent  of  the  Texas  Press  Associafiot, 
were  chosen  at  a  state  wide  meeting  k 
Fort  Worth,  to  go  to  the  Chicago  ni««. 
ing. 

Regional  meetings  were  held  in  Lub¬ 
bock,  Amarillo,  Abilene,  San  Angelo. 
Gatesville,  Longview  and  other  towns. 

Oklahoma 

Directors  of  the  Oklahoma  Pres 
Association,  meeting  July  6  in  Okla¬ 
homa  City,  re-elected  Ray  J.  Dyer  as 
secretary.  Discussing  various  phases  oi 
the  industrial  recovery  act,  the  director 
decided  they  would  not  cast  their  lot 
with  daily  papers,  since  most  of  ti* 
members  of  the  association  are  small¬ 
town  newspapers.  Instead,  they  will  tk- 
pend  upon  the  National  Editorial  As¬ 
sociation  to  present  a  code  applicable  t 
small  newspapers. 

Mississippi 

To  permit  completion  of  a  suggests 
code  of  fair  competition,  the  annual 
meeting  of  the  Mississippi  Press  As¬ 
sociation  has  been  changed  from  M 
14  and  IS  to  July  21  and  22,  accord¬ 
ing  to  an  announcement  July  9  at  Jad- 
son  by  Secretary  R  L.  Brown.  Th 
convention  will  be  held  at  Biloxi 
Brown  expects  to  attend  the  national 
meeting  at  Chicago  at  which  a  codt 
for  the  printing  industry  will  be  con¬ 
sidered.  ,  .  . 

The  Mississippi  Press  Association  is 
affiliated  with  the  Southern  Master 
Printers  Association  in  so  far  as  com¬ 
mercial  printing  is  concerned.  Associ¬ 
ation  members  who  do  not  operate  com¬ 
mercial  printing  plants  do  not  partia 
pate  in  the  affiliation. 

Mr.  Brown  and  Birney  Imes,  tmb- 
lisher,  Columbus  Dispatch,  attended  > 
meeting  July  8  at  Birmingham  _  to 
formulate  a  code  of  fair  competitit* 
Mr.  Imes  represented  daily  newspapers 
operating  commercial  printing  {dxnto 
and  Mr.  Brown  represented  weekly  am 
semi-weekly  publishers  who  are 
the  commercial  printing  business.  ^ 
group  at  Birmingham,  however,  <► 
ferred  action  pending  the  conference « 
Chicago, 
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ALABAMA  MEETING  JULY  20-21 

Annual  meeting  of  the  Alabai* 
Press  Association  will  be  held  at  W 
University  of  Alabama,  TuscalooA 
July  20  and  21.  At  the  opening  » 
sion  Congressman  W.  B.  Jf 

^rl  McGowin  will  speak.  Pubhe  ^ 
cation  will  be  the  theme  of  the  se^ 
July  21,  and  Dr.  George  H. 
president  of  the  University  of  Alab^ 
and  Dr.  A.  F.  Harman,  state  super*- 
tendent  of  education,  will  speak. 
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NEW  LAW  RETARDS  FINANCIAL  UNAGE 

Issues  of  New  Stocks  Held  Up  While  Lawyers  Study  Liabilities  Under  Securities  Act — U.  S. 

Official  Says  Newspapers  Not  Responsible  For  Copy 


T  JNCERTAINTY,  as  to  {wssible 
U  dangers  involved  in  the  legitimate 
lotation  of  new  securities  is  holding 
^  a  wave  of  financial  advertising 
fhich  would  otherwise  be  pushing  up 
jewspaper  linage  at  present,  according 
to  financial  advertising  men. 

With  the  bond  market  rising  far 
)^ve  the  low  levels  of  last  year,  and 
fith  the  stock  market  showing  amaz- 
jag  activity,  conditions  are  at  last  be- 
ooming  favorable  for  American  indus¬ 
tries  to  refinance  maturing  obligations 
jod  to  obtain  new  capital  needed  in 
jooe  instances  to  meet  the  demands  of 
mproving  business.  Yet  investment 
inkers  and  the  advertising  men  who 
fork  with  them  are  spending  most  of 
their  time  consulting  with  lawyers, 
aialyzing  what  information  is  available 
irom  Washington,  and  wondering  what 
methods  they  can  adopt  to  permit  action 
with  safety. 

In  some  cases  financial  advertising 
las  been  showing  recent  linage  in- 
aeases,  Editor  &  Publisher  was  told, 
but  the  advertising  of  new  security 
issues  has  been  a  small  factor.  In  addi- 
tioa,  part  of  the  increase  is  probably 
tlK  usual  July  seasonal  rise.  The  rest, 
however,  largely  reflects  the  consider¬ 
ably  improved  feeling  of  financial  in¬ 
stitutions  and  their  willingness  to  re¬ 
sume  advertising  programs  which  were 
dropped  during  the  worst  of  the  de¬ 
pression. 

in  most  instances,  the  men  consulted 
by  Editor  &  Publisher  expressed  con¬ 
fidence  that  tlie  necessity  of  providing 
innds  for  business  would  force  a  com¬ 
mon-sense  application  of  the  law  which 
tuuld  punish  frauds  but  not  honest 
mistakes.  One  quoted  President  Roose¬ 
velt  as  having  said  when  signi^  the 
bill  that  it  was  not  intended  to  discour¬ 
age  the  issue  and  sale  of  speculative  se¬ 
curities  but  merely  to  insure  honest 
treatment  of  investors. 

While  recognizing  this  situation, 
however,  one  financial  man  put  the 
question  that  is  worrying  many :  “No 
matter  how  fairly  the  Federal  Trade 
Commission  administers  the  act,  what 
is  to  prevent  anyone  from  suing  us  on 
some  technical  ground?’’ 

It  is  considered  likely  that  one  or 
more  test  suits  will  be  necessary  to 
esUblish  precedents  on  which  the  issu¬ 
ance  and  advertising  of  new  securities 
can  proceed  with  confidence.  Few  Wall 
stteet  firms,  however,  are  willing  to 
risk  their  reputations  in  test  cases.  Nor 
does  Myone  concerned  with  financial 
rfrertising  wish  to  be  placed  in  a  posi¬ 
tion  of  opposition  to  the  new  law.  As 
a  consequence  most  comment  is  very 
guarded. 

Incidentally,  study  of  the  law  and  the 
regulations  issued  by  the  Federal  Trade 
Commission  indicates  that  the  machin¬ 
ery  has  been  set  up  for  the  first  Fed- 
^1  censorship  of  advertising  in 
advance  of  publication.  This  censor- 
iWp  d^s  not  apply  to  copy  in  which  the 
wertiser  chooses  not  to  tell  any 
details  about  his  security,  but  merely 
to  make  a  bare  announcement  identify- 
®g  the  issue  and  offering  to  send  a 
prospectus  upon  request. 

The  only  alternative  to  this  bare  an¬ 
nouncement  is  publication  of  the  whole 
prospectus.  Before  this  can  be  done, 
a^rding  to  the  Commission’s  regula¬ 
tors,  “five  copies  of  the  form  of 
P^Wus  proposed  to  be  issued’’  must 
to  filed  with  the  Commission,  which  is 
wipowered  to  permit  omissions  or  to 
the  inclusion  of  any  additional 
unonnation_  which  it  considers  necessary 
to  appropriate.  Otherwise,  the  infor- 
mation  given  in  the  prospectus  must 
exactly  with  that  in  the  registra¬ 
nt  statement,  certain  omissions  being 
P^dted  by  the  law  itself.  The  Com- 
l^sion  has  broad  powers  to  require 
^Jion  of  registration  statements  held 
®^rate  or  incomplete. 

1  ,v^le  13  of  the  Commission’s  regu- 
tous  says:  “Five  copies  of  the  form 


By  ROBERT  S.  MANN 


of  prospectus  proposed  to  be  issued  with 
respect  to  a  security  shall  be  filed  with 
the  registration  statement.  .  .  .No 

prospectus  purportiag  to  comply  with 
the  requirements  of  Section  10  shall 
be  used  unless  and  until  five  copies  of 
such  form  of  prospectus  shall  have 
been  filed  with  the  commission.’’ 

Elsewhere  the  regulations  say:  “The 
registrator  shall  file  with  the  prospec¬ 
tus  a  complete  reconciliation  ^d  tie  in 
of  all  data  shown  in  the  prospectus  with 
that  shown  in  the  registration  state¬ 
ment.’’ 

Advertismg  men  found  confusion  in 
the  foregoing  provision  that  the  pros- 
p^tus  must  be  filed  “with  the  registra¬ 
tion  statement,’’  which  apparently  would 
mean  twenty  days  before  any  securities 


were  marketed.  A  special  clause,  how¬ 
ever,  provides  that  any  prospectus  to 
be  broadcast  must  be  fil^  in  written 
form  five  days  before  being  used. 

At  least  one  firm  of  Wall  Street 
lawyers  has  advised  its  client  that  a 
strict  interpretation  of  the  law  would 
hold  both  the  newspaper  which  pub¬ 
lished  an  advertisement  and  the  adver¬ 
tising  agency  which  placed  it,  criminally 
liable  if  the  copy  contained  misstate¬ 
ments  or  omitt^  important  informa¬ 
tion;  while  the  advertiser  itself  would 
be  both  criminally  and  civilly  liatfle. 

The  accompanying  dispatch  from 
Editor  &  Publisher's  Washington  cor¬ 
respondent,  however,  quotes  an  official 
of  the  Feideral  Trade  Commission  as 
giving  assurance  that  newspapers  which 


NEWSPAPERS’  RESPONSIBILITY  UNCHANGED 


By  Geobce  H.  Manning 
(Washington  Correspondent 
Editor  &  Publisher) 

WASHINGTON,  July  12— Except 
for  prohibiting  the  publication  of 
“puffing”  articles  for  which  considera¬ 
tion  is  received  either  directly  or  in¬ 
directly,  unless  the  consideration  and 
amount  are  fully  disclosed,  the  Securi¬ 
ties  Act  of  1933  does  not  increase  the 
responsibility  of  newspapers  for  pub¬ 
lication  of  financial  advertising,  accord¬ 
ing  to  Baldwin  B.  Bane,  head  of  the 
securities  division  of  the  Federal  Trade 
Commission. 

In  other  words,  Mr.  Bane  said,  news¬ 
papers  retain  whatever  responsibility 
they  already  have  under  the  common 
law  or  statutes  for  publication  of  ar¬ 
ticles.  They  do  not  take  on  added  re¬ 
sponsibilities  under  the  new  law,  except 
for  the  “puffing”  provision  of  the  act. 

Responsibility  for  the  truth  or  falsity 
of  advertising  is  placed  squarely  and 
solely  on  the  advertiser  and  newspapers 
will  not  be  required  to  verify  registra¬ 
tion  of  the  securities  mentioned  in  ad¬ 
vertising  or  to  check  over  advertising 
copy  before  publication  to  see  if  it  com¬ 
plies  with  the  law  and  with  the  Federal 
Trade  Commission’s  regulations,  Mr. 
Bane  said. 

So  far  as  he  knows,  Mr.  Bane  said, 
the  commission  has  given  no  considera¬ 
tion  to  the  question  ot  holding  news¬ 
papers  liable  for  the  truth  of  their 
financial  news  and  financial  advertis¬ 
ing. 

Apparently  the  law  will  end  or 
greatly  curtail  the  press  agenting  of 
financial  houses.  At  least,  it  is  the 
intent  of  section  17  (b)  of  the  act  to  do 
away  entirely  with  free  publicity  re¬ 
garding  securities.  This  section  reads: 

“It  shall  be  unlawful  for  any  person, 
by  the  use  of  any  means  or  instruments 
of  transportation  or  communication  in 
interstate  commerce  or  by  the  use  of 
the  mails,  to  publish,  give  publicity  to, 
or  circulate  any  notice,  circular,  adver¬ 
tisement,  newspaper,  article,  letter,  in¬ 
vestment  service,  or  communication 
which,  though  not  purporting  to  offer  a 
security  for  sale,  describes  such  se¬ 
curity  for  a  consideration  received  or 
to  be  received,  directly  or  indirectly, 
from  an  issuer,  underwriter,  or  dealer, 
without  fully  disclosing  the  receipt, 
whether  past  or  prospective,  of  such 
consideration  and  the  amount  thereof.” 

Mr.  Bane  explained  that  this  section 
is  intended  to  cover  the  “free”  news¬ 
paper  story,  run  by  newspapers  as  a  re¬ 
sult  of  financial  advertising.  It  does 
not  in  any  w’ay  interfere  with  the  right 
of  a  newspaper  to  comment,  favorably 
or  otherwise,  qn  any  security  issue,  he 
said,  provided  the  comment  is  made  in¬ 
dependently  of  any  security  advertise¬ 
ment  and  has  no  connection,  directly  or 
indirectly,  with  security  advertising. 

There  is  nothing  in  the  law  to  pre¬ 
vent  general  advertising  by  financial 
houses:  that  is,  mere  announcement  of 


the  fact  that  a  certain  house  has  securi¬ 
ties  for  sale  or  advertising  to  build  up 
the  good  will  of  a  financial  house.  The 
law  is  designed  merely  to  eliminate  ad¬ 
vertising  of  fraudulent  securities  and 
to  eliminate  false  advertising. 

While  newspapers  are  not  required 
to  check  advertising  copy  of  securities 
or  to  submit  it  to  the  commission,  the 
advertiser  is.  Under  the  regulations 
advertisers  must  file  with  the  commis¬ 
sion  at  the  time  the  registration  state¬ 
ment  is  filed  five  copies  of  any  “pros¬ 
pectus”  proposed  to  be  issued  in  con¬ 
nection  with  the  security  involved.  Un¬ 
der  certain  conditions  the  term  “pros- 
peejua”  includes  advertisements,  cir¬ 
culars,  letters,  radio  broadcasts  and 
other  similar  information.  Registration 
statements  must  be  filed  at  least  20  days 
before  the  security  is  placed  on  sale. 

A  special  regulation,  however,  has 
been  adopted  for  “prospectuses”  to  be 
broadcast.  Under  this  the  advertiser 
must  submit  the  prospectus  to  the  com¬ 
mission  at  least  five  days  before  it  is 
to  be  broadcast. 

The  act  permits  the  advertisement  of 
securities  without  carrying  all  the  vast 
amount  of  information  called  for  in  the 
registration  statement.  This,  of  course, 
is  designed  to  permit  smaller  advertise¬ 
ments.  The  commission’s  regulations, 
however,  require  certain  information  to 
be  carried  in  all  advertising.  .Among 
this  information  is  the  following  state¬ 
ment  which  must  be  in  type  as  large 
as  that  used  in  the  body  of  the  adver¬ 
tisement  : 

Copies  of  the  registration  statement 
on  file  with  the  Federal  Trade  Com¬ 
mission  may  be  procured  from  the  com¬ 
mission  upon  payment  of  the  legal 
charge  therefor.  Neither  the  fact  that 
such  registration  statement  has  been 
filed  with  the  commission  nor  the  issu¬ 
ance  of  this  prospectus  under  the  rules 
or  regulations  prescribed,  shall  be 
deemed  a  finding  by  the  commission 
that  this  prospectus  is  true  and  accurate 
on  its  face,  or  omits  to  state  a  material 
fact  or  to  mean  that  the  commission  has 
in  any  way  passed  upon  the  merits  of, 
or  given  approval  to,  such  prospects  or 
the  security  mentioned  therein.” 

Some  of  the  information  which  may 
be  omitted  from  advertisements  is  as 
follows :  statement  of  litigation  pend¬ 
ing  that  may  materially  affect  the  value 
of  the  security;  details  of  denials  by 
any  state  regulatory  body  affecting  the 
right  to  sell  securities  of  the  issuer; 
statement  of  the  character  of  amortiza¬ 
tion  provisions  relating  to  the  issue  and 
of  the  security,  if  any,  therefor;  item¬ 
ized  statement  of  expenses  in  connec¬ 
tion  with  issuance. 

Altogether  the  registration  statement 
calls  for  56  different  items  of  informa¬ 
tion.  The  commission  has  exempted 
from  publication  in  prospectuses  19  of 
these  provisions  in  whole  or  in  part. 
The  result  is  that  a  large  amount  of 
information  still  will  be  required. 


do  not  accept  pay  for  “puffing”  articles 
have  no  reason  to  fear  the  new  act. 

As  for  the  advertising  agencies,  the 
head  of  one  stated  that  in  his  opinion 
their  safety  lies  in  dealing  only  with  re¬ 
putable  businesses,  reputable  invest¬ 
ment  bankers,  and  reputable  account¬ 
ants,  while  taking  utmost  care  them¬ 
selves  to  verify  the  information  used  and 
the  form  in  which  it  is  drawn  up. 

One  advertising  executive,  after  ex¬ 
plaining  all  these  doubts,  added  depre- 
catingly  that  probably  the  financial 
community  was  fearing  bugaboos  that 
would  never  materialize,  and  that  con¬ 
fidence  will  grow  as  time  goes  on. 

A  typical  attitude  was  expressed  by 
one  Wall  Street  firm,  Lyon,  Pruyn  & 
Co.,  in  an  advertisement  published  in 
New  York  newspapers,  which  said: 

“Much  concern  has  developed  recent¬ 
ly  as  to  the  effect  which  the  passage 
of  the  Securities  Act  of  1933  will  have 
on  future  corporate  financing.  It  is 
our  opinion  that  the  enactment  of  this 
law  marks  a  distinct  forward  step  in 
the  investment  banking  business.  It 
provides  for  complete  information  with 
respect  to  all  details  of  each  issue  and 
places  the  full  responsibility  on  the  cor¬ 
poration  and  bankers  for  the  accuracy 
of  such  statements.  It  seems  clear  to 
us  that  the  law  imposes  no  prohibitive 
restrictions  on  those  who  are  willing  to 
comply  with  the  underlying  intent  of 
the  Act. 

“We  are  confident  it  is  not  the  inten¬ 
tion  of  the  Administration  to  make  con¬ 
structive  financing  of  American  indus¬ 
try  unreasonably  difficult  but  rather  to 
aid  in  restoring  puMic  confidence  in 
sound  corporation  financing  through  the 
safeguards  provided  for  investors  in 
the  Act.  Such  a  law  as  this  was  prob¬ 
ably  essential  in  order  that  necessary 
capital  may  again  be  available  to  cor¬ 
porations  meriting  such  confidence. 

“We  are  prepared  to  continue  the 
underwriting  of  security  issues  for  cor¬ 
porations  of  satisfactory  standing  if  of 
sufficient  size  to  permit  of  a  broad 
ket.  (Signed)  Lyon,  Pruyn  &  Co. 

Everett  T.  Tomlinson,  Jr.,  president 
of  Doremus  &  Co.,  advertising  agency 
which  specializes  in  financial  advertis¬ 
ing,  told  Editor  &  Publisher  that 
sooner  or  later  he  was  confident  there 
would  be  a  “very  respectable  volume” 
of  advertising  of  new  securities. 

“The  intent  of  the  law  obviously  is 
to  put  unscrupulous  promoters  out  of 
business,”  he  said.  “Ultimately  it  will 
prove  advantageous  to  all  legitimate  in¬ 
vestment  houses  and  all  legitimate 
financial  advertising  agencies.  Mean¬ 
while  new  security  issues  are  being 
held  up,  aside  from  government  and 
municipal  bonds,  which  are  exempt  from 
application  of  the  act.  There  have  b^n 
a  few  brewery  issues,  but  many  im¬ 
portant  corporations  are  delaying  new 
financing  and  refunding  of  old  obliga¬ 
tions,  despite  the  fact  that  conditions 
are  again  favorable  for  selling  securities. 

“The  law  must  be  clarified,  and  this 
should  not  have  to  wait  for  test  cases 
in  the  courts. 

“The  object  of  the  administration  is 
to  improve  business.  If  companies  are 
to  expand  their  business  and  Hire  more 
men,  they  must  be  permitted  to  finance 
in  the  ordinary  way.  Obviously  the 
government  does  not  want  to  block  such 
financing:  yet  bond  houses  are  loath  to 
assume  the  responsibilities  which  the 
law  seems  to  place  on  them.  There  are 
many  maturing  obligations  falling  due 
in  the  next  six  months  or  year,  and 
unless  they  can  be  refunded  conditions 
will  be  chaotic. 

“When  the  situation  is  clarified  in  a 
way  fair  to  both  the  issuing  houses  and 
the  public,  there  will  be  a  reasonably 
large  volume  of  security  advertising. 

“The  new  law  may  result  in  general 
use  of  smaller  advertising  copy,  with 
more  cities  and  more  newspapers  on 
(Continued  on  page  35) 
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SMILEY  AND  NICHOLSON 
ACQUIRE  DAILY 

Tampa  (Fla.)  Times  Leased  from 

D.  B.  McKay  on  Long-Term 
Contract — McKay  to  Be  Chair¬ 
man  Editorial  Board 

D.  B.  McKay,  publisher  of  the  Tampa 
(Fla.)  Daily  Times  sinces  1898,  and 
connected  with  that  paper  since  its 
founding  more  than  40  years  ago,  an¬ 
nounced  July  8  that  he  had  leased  the 
Times,  its  radio  station  WDAE,  and 
other  properties  to  David  E.  Smiley 
and  Ralph  Nicholson  of  New  York. 
Messrs.  Smiley  and  Nicholson  took 
over  the  properties  July  10,  Mr.  McKay 
remaining  with  the  organization  as  chair¬ 
man  of  the  editorial  board. 

The  announcement  of  the  lease  stated 
that  n^otiations  had  been  started  six 
years  ago,  were  recently  reopened,  and 
had  been  concluded  July  7.  The  lease 
is  said  to  be  for  a  long  term,  with  option 
to  buy.  Mr.  McKay,  whose  family  has 
long  been  prominent  in  South  Florida 
affairs,  struck  a  brief  personal  note  in 
his  announcement,  with  the  statement 
that  the  arrangement  was  the  result  of 
a  personal  tragedy,  experienced  in  the 
recent  death  of  his  son,  D.  B.  McKay, 
Jr.  For  25  years,  the  veteran  publisher 
stated,  he  had  nurtured  the  hope  that 
when  he  was  too  old  to  carry  on,  he 
would  be  able  to  deliver  the  Times  to 
his  son. 

Mr.  Smiley  formerly  was  editor-in- 
chief  of  the  Curtis-Martin  Newspapers, 
including  the  Philadelphia  Public  Ledger 
and  the  New  Yprk  Evening  Post.  Later 
he  was  general  manager  of  the  North 
American  Newspaper  Alliance.  Mr. 
Nicholson  has  bem  European  corre¬ 
spondent  for  the  Curtis-Martin  papers, 
general  manager  of  the  Japan  Adver¬ 
tiser  in  Tokio,  production  manager  of 
the  New  York  Evening  Post  and  busi¬ 
ness  executive  of  the  New  York  Tele¬ 
gram,  Pittsburgh  Press  and  the  New 
York  Graphic. 

Under  the  new  set-up  Mr.  Smiley  is 
listed  as  editor  of  the  Times,  w'ith  Mr. 
Nicholson  as  general  manager. 


SHARP  HEADS  ALA.  DAILY 

Former  Scrippe-Howerd  Editor  Buys 

Half  Interest  in  Mobile  Times 

T.  E.  Sharp,  for  20  years  with  the 
Scripps-McRae  and  the  Scripps-How- 
ard  newspapers,  has  purchased  a  half 
interest  in  the  Mobile  (Ala.)  Times, 
from  Martin  Anderson,  of  Orlando, 
Fla.,  and  C.  E.  Marsh,  of  Austin,  Tex. 
Mr.  Marsh  retains  half  interest  in  the 
newspaper. 

Mr.  Sharp  will  be  president  and  pub¬ 
lisher  of  the  newspaper  when  final  de¬ 
tails  are  completed,  it  is  announced. 

Mr.  Sharp  was  co-founder  of  the  El 
Paso  Post,  and  has  served  as  editor  of 
the  Memphis  Press-Scimitar  and  Buf¬ 
falo  (N.  Y.)  Times. 

Warren  Roberts  continues  as  editor 
of  the  Mobile  Times,  George  Cox  as 
maiuging  editor,  and  W.  A.  Fincher  as 
business  manager. 

John  A.  Dair,  formerly  business  man¬ 
ager  of  the  Birmingham  Age-Herald 
and  advertising  manager  of  the  Mobile 
Register  and  Item,  has  been  appointed 
advertising  manager  of  the  Mobile 
Times. 

The  Sunday  issue  of  the  Times  has 
been  suspend^,  a  new  circulation  rate 
amnounetd.  a  new  advertising  rate  card 
issued,  and  a  change  in  typographical 
dress  effected,  since  Mr.  Sharp  took 
charge. 

The  Times  was  founded  less  than  a 
year  ago. 


ADDS  MORNING  EDITION 

The  Philadelphia  News  July  10  began 
the  publication  of  a  morning  edition  in 
addition  to  the  regular  afternoon  edi¬ 
tions.  It  was  announced  that  there 
would  be  no  immediate  additions  to  the 
editorial  force,  but  that  a  stagger  sys¬ 
tem  would  be  used.  The  News,  for¬ 
merly  a  Macfadden  publication,  is  re¬ 
port^  contemplating  a  regular  Sunday 
edition  to  start  in  the  fall.  Lee  Ell- 
maker  is  publisher. 


MARTIN  IN  LONDON 

John  C.  Martin,  president,  Curtis- 
Martin  Newspapers,  is  in  London  on 
a  brief  vacation.  He  expects  to  return 
to  the  United  States  by  July  26. 


CONFERENCE  ON  RADIO 
OPENS  iiN  MEXICO 


Frequencies  to  Be  Assigned  the  Vari¬ 
ous  North  American  Countries  Is 
the  Issue — ^Follows  Euro¬ 
pean  Parley 


The  North  American  Regional  Radio 
Conterence  opened  at  Mexico  City  July 
10.  it  was  attended  by  tlie  diplomatic 
and  technical  representatives  ol  not  only 
Canada,  Cuba  and  the  United  States,  as 
arrang^  last  year  at  Madrid  at  the  in¬ 
ternational  relecommunications  parley, 
but  by  the  radio  envoys  of  some  six  or 
seven  other  countries  from  Latin- 
Anierica. 

this  present  conference  was  original¬ 
ly  planned  lor  early  this  spring,  and  was 
postponed.  It  lollows  the  recent  Euro¬ 
pean  Regional  Conference  which  broke 
up  in  contusion  at  Lucerne,  Switzerland, 
on  June  20,  after  a  deadlock  over  the 
marine  frequencies  desired  for  broad¬ 
cast  use  by  the  small  nations  as  op¬ 
posed  to  the  demands  of  the  great  man¬ 
time  powers  lor  their  retention. 

The  .American  delegation  lett  Wash¬ 
ington  fur  Mexico  City  last  week. 

Representative  S.  Otis  Bland,  ol  Vir¬ 
ginia,  heads  the  American  delegation, 
as  successor  to  Senator  Wallace  White 
who  resigned  as  chairman  about  seven 
weeks  ago.  Judge  Eugene  Sykes,  chair¬ 
man  of  the  Federal  Radio  Commission, 
and  Roy  T.  Davis,  diplomatic  envoy 
irom  Panama,  complete  the  list  of  dele¬ 
gates.  The  technical  staff  is  unique  in 
that  not  one  representative  from  any 
of  the  government  departments  chiefly 
interested  in  radio,  other  than  the  Fed¬ 
eral  Radio  (Commission,  was  selected  lor 
this  important  mission.  Dr.  Irvin  Stew¬ 
art,  of  the  treaty  division  of  the  state 
department,  together  with  Dr.  C.  B. 
Joliffe,  E.  K.  Jett,  D.  Ring,  and 
Gerald  C.  Gross,  all  of  the  F^eral 
Radio  Commission,  comprise  the  list 
of  experts.  Judge  Sykes  attended  the 
Madrid  parley  in  1932. 

The  issue  of  the  North  American 
Regional  Radio  Conference  is  the  mat¬ 
ter  of  frequencies  to  be  assigned  to 
Canada,  Mexico,  and  Cuba  from  the 
present  allocation  used  by  the  United 
States.  This  matter  is  one  that  in¬ 
volves  literally  millions  of  dollars  of 
investments  in  radio  transmitters  and 
other  equipment  in  America,  and  will 
ultimately  affect  the  press  as  well  as 
the  average  listener  over  the  air  to  an 
extent  that  only  a  radio  expert  is  in  any 
way  qualified  to  understand. 

Briefly  however,  the  United  States 
now  controls,  as  a  result  of  the  treaty 
with  Canada  in  1929,  some  94  cleared 
channels.  Since  there  are  only  1(X) 
radio  frequencies  that  can  be  shared  by 
the  nations  involved  in  this  problem  in 
North  .America,  a  silent  battle  on  this 
subject  has  been  going  on  for  several 
years  past,  with  at  least  four  powerful 
broadcast  stations  springing  up  in  Mex¬ 
ico  near  the  border,  as  an  answer  to  the 
problem. 

Since  the  channels  in  use  by  these 
stations  interfere  with  the  broadcast¬ 
ing  in  the  United  States,  particularly  in 
the  Southwest  sections,  and  almost 
threaten  to  put  out  of  commission 
some  of  the  weaker  stations  on  this  side 
of  the  line,  it  is  naturally  hoped  that  an 
amicable  agreement  may  be  reached  that 
will  silence  these  stations,  or  otherwise 
render  them  ineffective. 

The  same  problem  that  confronted 
the  radio  representatives  at  Lucerne  in 
June,  now  confronts  the  authorities  at 
Mexico  City.  If  additional  channels 
must  be  obtained  for  the  use  of  the 
Latin  American  countries,  as  well  as 
for  Canada,  where  will  these  frequen¬ 
cies  come  from? 

None  of  the  broadcast  interests, 
either  in  Europe,  or  in  the  United  States 
have  been  willing  to  give  up  a  single 
kilocycle  and  in  general,  these  great 
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HOWARD  BACK  IN  U.  S. 


Scripps-Howard  Chairman  for  Larger 
Navy  in  Pacific 

Roy  W.  Howard,  chairman  of  the 
board,  Scripps-Howard  Newspapers, 
landed  in  San  Francisco  July  6  on  the 
steamer  Malolo,  after  spending  several 
weeks  studying  conditions  in  the  Orient. 

His  trans-Pacific  voyage  was  broken 
by  a  brief  stop  at  Honolulu,  where  he 
was  entertained  by  L.  P.  Thurston,  of 
the  Honolulu  Advertiser. 

After  a  brief  conference  with  W.  N. 
Burkhardt,  editor  of  the  San  Francisco 
News,  Mr,  Howard  left  by  airplane  to 
visit  Robert  Scripps  at  Miramar,  (3al., 
thence  to  fly  to  New  York. 

On  the  day  following  Mr.  Howard’s 
arrival  in  San  Francisco  Scripps-How¬ 
ard  Newspapers  printed  prominently  the 
summary  of  his  observations  on  the  Far 
Eastern  situation,  which  urged  that  the 
United  States  build  up  its  Pacific  fleet 
to  full  treaty  specifications  for  the  pur¬ 
pose  of  preserving  peace. 

Mr.  Howard  also,  in  a  newsreel, 
urged  that  publishers  give  great  atten¬ 
tion  to  the  Far  Eastern  situation,  as 
the  public,  now  taken  up  with  national 
affairs,  was  apathetic  toward  conditions 
in  the  Orient. 

Mr.  Howard  had  not  arrived  in  New 
York  as  Editor  &  Publisher  went  to 
press. 


COOPER  RETURNING  AUG.  1 

Kent  Cooper,  general  manager  of  the 
Associated  Press,  has  left  the  Orient 
and  is  returning  to  the  United  States 
by  way  of  Europe.  He  is  scheduled 
to  arrive  in  Marseilles,  France,  July  19. 
by  way  of  the  Mediterranean  Sea,  and 
after  a  short  visit  in  European  capi¬ 
tals  will  return  to  New  York  about 
Aug.  1. 


W.  SCRIPPS  NOTES 
LINAGE  UPTURN 


Chairman  of  Scripp*  League  of  Newt, 
papers  Says  Merchants  Are  Gettiat 
More  Response  —  Anticipates 
Higher  Price  for  Circulation 


A  general  upswing  in  linage  ui 
all  the  members  of  the  Scrippj 
League  of  Newspapers,  together  with 
generally  in¬ 


creased  public 
buying  activity, 
was  reported  by 
E.  W.  Scripps, 
chairman  of  the 
board  of  the 
Scripps  League, 
who  last  week 
visited  in  New 
York  after  com¬ 
pleting  a  six  weeks’ 
tour  of  cities  in 
which  League 
papers  are  pub¬ 
lished. 

The  linage  gain. 


E.  W.  Setirrs 


Charles  V.  McAdam,  president  of  Me- 
Naught  Syndicate,  and  Mrs.  McAdam, 
photographed  on  the  lie  de  France 
July  6  as  they  left  New  York  for  a 
vacation  trip  to  Europe. 


organizations  have  attempted  to  force 
the  vital  bands  used  by  the  navy,  mer¬ 
chant  marine,  and  aircraft  beacons  and 
planes,  to  turn  over  frequencies  where 
demanded  for  other  nations. 

The  American  delegation  received 
special  instructions  from  the  State  De¬ 
partment,  however,  that  will  preclude 
the  possibility  of  raids  on  the  marine 
bands  of  the  United  States  on  their 
present  allocation. 

One  interesting  angle  on  the  situa¬ 
tion  is  the  arrival  in  klexico  of  the 
former  Vice-President  of  the  United 
States,  Charles  Curtis,  of  Kansas,  as 
the  legal  representative  of  a  radio  sta¬ 
tion. 


he  said,  was  apparent  in  all  classifica¬ 
tions.  One  reason  for  the  increase,  he 
said,  was  that  merchants  were  findini 
that  newspaper  copy  is  pulling  as  well 
as  ever  before,  which,  coupW  with  a 
general  inclination  on  the  part  of  thi 
public  to  buy  more  freely  than  in  soiw 
time,  made  investment  in  newspaper 
space  exceptionally  remunerative. 

Talks  he  has  had  with  advertisen 
and  advertising  agency  executives  havt 
led  him  to  believe,  Mr.  Scripps  said 
that  there  will  be  an  appreciable  increast 
in  newspaper  linage  in  the  falL 

“Our  newspapers,”  he  said,  “are  get¬ 
ting  a  hearty  response  to  the  manner 
in  which  they  are  handling  the  ever- 
changing  news  of  the  Administration. 
Readers  have  become  accustomed  dur¬ 
ing  these  past  stirring  months  to  read¬ 
ing  national  news,  and  now  that  thq 
have  shown  their  interest  along  this  line 
we  are  giving  them  a  lot  of  it,  and  are 
ful  interpretations  of  it. 

“The  response  to  the  big  news  and  hi 
handling  is  shown  in  steadily  rising  cir¬ 
culations.” 

Mr.  Scripps  believes  that  in  the 
future  the  newspaper  will  obtain  i 
greater  percentage  of  its  cost  from  thi 
public  in  the  form  of  increased  circula¬ 
tion  price.  “This  would  be  an  «cel- 
lent  thing,”  he  said.  “One  particular 
advantage  would  be  that  it  would  make 
newspapers  more  independent  of  their 
advertisers.” 

Mr.  Scripps,  who  is  a  grandson  of  the 
date  E.  W.  Scripps,  the  famous  pu^ 
lisher,  was  scheduled  to  return  to  his 
headquarters  in  Seattle  this  week.  He 
visited  the  following  papers  on  his  trip: 
Tacoma  (Wash.)  Ttmes,  Los  Angeles 
Record,  Boise  (Idaho)  Capital  News. 
Spokane  (Wash.)  Press,  Porthni 
(Ore.)  News,  Dallas  (Tex.)  Dispatch. 
San  Luis  Obispo  (Cal.)  Tribune-Tele¬ 
gram,  Provo  (Utah)  Herald,  Logo* 
(Utah)  Herald- Journal,  Coeur  (JAleiu 
(Idaho)  Press.  These,  together  with 
the  Seattle  Star,  comprise  the  Scripps 
League. 


CHANGES  IN  RICHMOND 

The  following  editorial  staff  changes 
on  the  Richmond  (Va.)  Times-Du- 
patch  have  been  announc^  by  Vincmt 
G.  Byers,  editor:  John  Denson,  city 
editor  to  news  editor ;  Clarence  Boykia 
Sunday  editor,  succeeds  Denson;  Byron 
Eccles,  telegraiA  editor,  becomes  Sun¬ 
day  editor.  Charles  Houston,  formerly 
of  the  Norfolk  Virginian-Pilot,  has  i>ca 
named  sports  editor  succeeding  David 
Lidman.  The  Richmond  News-Lcadef 
has  announced  the  following  changes: 
Earl  Sowers,  city  editor,  has  been  pr^ 
moted  to  managing  editor;  William  T. 
(Thristian,  sports  editor,  succeeds  Sow¬ 
ers  as  city  editor,  and  Charles  Hamil¬ 
ton,  sports  writer,  becomes  sport! 
editor. 


WILCOX  ON  VACATION 

Grafton  S.  Wilcox,  managing  edit* 
of  the  New  York  Herald  Tribune,  hw 
left  for  Atlantic  City  where  he  will 
begin  a  month’s  vacation. 
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19  FIRMS  SPENT  MILUON  EACH  IN  DAILIES 

fifine  of  These  Averaged  $4)500)000  Elach  in  1932!)  ISureau  of  Advertising  Survey  Shows — 342 
Advertisers  Spent  59  Per  Cent  of  Their  Budgets  in  Newspapers 


Nineteen  American  corporations 
spent  not  less  than  a  million  dol¬ 
lars  each  in  newspaper  advertising  in 
according  to  a  report  issued  this 
•eek  by  the  Bureau  of  Advertising, 
A.  N.  B.  A.,  in  which  comparisons  are 
ask  between  the  amounts  spent  in 
Mvtpapers.  in  magazines,  and  in 
kios^st  advertising,  by  342  national 
iJiftrtisers. 

Of  the  nineteen  leaders  in  newspaper 
^^sing,  ten  ranged  between  $1,- 
OapOO  and  $2,000,000.  While  indi- 
lid^  expenditures  are  protected  by 
oipgright,  the  extent  of  the  leaders’  ad- 
Hitising  programs  may  be  indicated  by 
the  fact  that  the  first  nine  averaged 
Sj00,000  in  newspaper  space. 
Interesting  also  is  the  fact  that  of  the 
19  leaders  eight  increased  their  news- 
piper  expenditures.  Ten  decreased 
thtir  newspaper  funds,  while  for  the 
other  no  comparison  is  available. 

Tbe  342  advertisers  included  in  the 
report  spent  at  least  $50,000  each  in 
newspapers.  Their  magazine  expendi- 
wes  are  given  if  over  $20,0^0,  and 
beoadcast  expenditures  of  any  size. 
The  list  thus  omits  magazine  and 
broadcast  advertisers  who  made  little 
or  no  use  of  newspapers.  It  does  not 
pretend  to  be  a  complete  list  of  leading 
adsertisers,  but  is,  as  the  report  states, 
"simply  a  representative  group  of  ex¬ 
penditures  which  the  Bureau  has  been 
able  to  check  or  estimate  with  reason¬ 
able  accuracy.” 

^penditures  of  these  342  advertisers 
went  into  newspapers  to  the  extent  of 
S9  per  cent,  against  27  per  cent 
into  magazines  and  13  per  cent  to  radio. 
The  firms  spent  $116,200,000  in  news- 
pmers,  $52,^1,139  in  magazines,  and 
$2371,984  in  radio.  This  predomi¬ 
nance  of  newspaper  advertising  is  al¬ 
most  the  same  percentage  as  that 
shown  by  a  study  of  a  similar  group 
of  advertisers  for  1931— a  fact  that  is 
hailed  by  the  Bureau  of  Advertising 
as  reflecting  “the  relative  stability  of 
newpaper  expenditure  in  the  field  of 
natioral  advertising  as  a  whole.”  The 
sladiness  of  this  percentage  confirms 
the  fact  that  the  Bureau’s  broader 
estiniates  of  the  national  advertising 
field  as  a  whole,  including  car  cards 
and  outdoor  advertising,  have  shown 
each  year  for  the  last  four  years  that 
the  nwspapers’  share  of  the  national 
afi^iser’s  dollar  was  about  46  cents. 
Of  the  342  advertisers,  150  also  used 
wgizines  and  111  used  broadcasts. 
For  1931,  the  435  newspaper  adver- 
tMers  traced  included  190  who  used 
■agszines,  and  121  who  used  broad¬ 
casts. 

eilfm  advertisers  spending 

jUlOO.OOO  or  more  in  newspapers  was 
W  of  course  by  American  Tobacco 
Company,  maker  of  Lucky  Strike  ci- 
^es,  with  Liggett  &  Myers,  pro- 
®cw  of.  Chesterfields,  close  behind.  P, 
Wlard  Company  (Old  Golds),  al- 
“Wgh  spending  less  than  half  as  much 
os  either  of  these,  still  had  a  heavy 
wspaper  budget.  General  Cigar 
Com^y  was  the  only  other  tobacco 
Woufacturer  to  get  into  the  select 
R.  T.  Reynolds  Com[«ny  (Camel 
°P^tes)  had  only  a  nominal  newspa- 
I*’'  expenditure,  although  spending 
than  $2,600,000  in  magazines  and 
odio. 

expenditures  listed  for  nine  to- 
'wco  manufacturers  were :  Newspa- 
$2,265.000 :  magazines,  $3,459,865; 
***«sting,  $5,069,274. 

the  food  division,  which  ranked 
in  aggregate  newspaper  expen- 
General  Foods  Corporation  and 
«  Kellogg  Company  tied  for  leader- 
newspaper  space,  although  the 
spent  much  more  heavily  in 
?^'nes  and  radio.  Standard 
Inc.,  was  third  with  a  heavy 
^paper  expenditure,  and  even 
magazine  and  radio  budgets 
General  Foods. 


The  only  other  advertiser  in  this  di¬ 
vision  to  spend  more  than  $1,0(K),000 
in  newspapers  was  National  Biscuit 
(Company.  Others  above  the  half-mil- 
lion  mark  were  Premier  Pabst  Com- 

MILLION-DOLLAR  NEWSPAPER 
ADVERTISERS  IN  1932 

The  following  advertisers  eack 
spent  not  less  than  $1,000,009  in 
newspapers  last  year.  Those  marked 
with  an  asterisk  (*)  increased  their 
newspaper  space  as  compared  with 
1931. 

American  Tobacco  Company. 

*  Liggett  &  Myers  Tobacco  Com* 
pany. 

General  Motors  Corporation. 

R.  K.  O.  Corporation. 

*Chrysler  Corporation. 

P.  LoriUard  Company. 

*Ceneral  Foods  Corporation. 

*  Kellogg  Company. 

*Standard  Brands,  Inc. 

*  Procter  &  Gamble  Company. 
Colgate-Palmolive-Peet  Company. 
Ford  Motor  Car  Company. 

*Cillette  Safety  Razor  Company. 

*  Goodyear  Tire  &  Rubber  Com¬ 
pany. 

National  Biscuit  Company. 
Socony-Vacuum  Company. 

Standard  Oil  Company  (Indiana). 
General  Cigar  Company. 

General  Electric  Company. 


pany  and  Continental  Baking  Corpora¬ 
tion. 

Totals  for  62  food  manufacturers 
were:  Newspapers,  $17,460,(X)0;  maga¬ 
zines,  $13,153,156;  broadcasting,  $7,- 
344.764. 

Automobiles  and  trucks  made  up  the 
third  most  important  division,  with  13 
companies  spending  $13,105,1(X)  in 
newspapers ;  $2,463,033  in  magazines, 
and  $343,417  in  broadcasting.  Three 
firms  were  above  the  million-dollar 
class  in  newspaper  advertising:  Gen¬ 


eral  Motors,  Chrysler  Corporation,  and 
Ford  Motor  Company.  Those  spend¬ 
ing  a  half-million  or  more  included 
Auburn  Automobile  Company  and 
Studebaker  Corporation. 

lii  the  toilet  goods  division,  36  com¬ 
panies  spent  $9,705,000  in  newspapers, 
$10,434,943  in  magazines,  and  $3,472,- 
536  in  radio.  Those  spending  more 
than  a  million  dollars  in  newspapers 
were  Colgate-Palmolive-Peet  Company 
and  Gillette  Safety  Razor  Company. 
The  following  firms  ranked  next:  Ko- 
tex  Company,  Pepsodent  Company, 
Lambert  Pharmacal  Company,  and 
Bristol-Myers  Company. 

Gasoline  and  motor  oils  made  up  the 
next  division  in  total  newspaper  expen¬ 
ditures.  Twenty-six  companies  in  this 
field  spent  $9,620,(XX)  in  newspapers ; 
$1,590,702  in  magazines;  and  $1,761,557 
in  radio.  Socony-Vacuum  Corporation 
and  Standard  Oil  Company  (Indiana) 
were  the  only  ones  reaching  the  mil¬ 
lion-dollar  class,  while  others  spending 
not  less  than  half  a  million  were  Texas 
Company,  Tide  Water  Oil  Sales  Com¬ 
pany,  Gulf  Refining  Company,  Sun  Oil 
Company,  and  Sinclair  Consolidated 
Oil  Corporation. 

Sixth  in  importance  to  the  newspaper 
field  was  the  division  of  druggists’  sun¬ 
dries.  in  which  45  companies  spent 
$9,000,000  in  newspapers,  $2,908,596  in 
magazines,  and  $1,903,612  in  radio. 
Firms  spending  not  less  than  $500,000 
in  newspapers  were:  Bayer  Company, 
Potter  Drug  &  Chemical  Company, 
S.  S.  S.  Company,  Vick  Chemical 
Company,  and  Clements  Products 
Company. 

In  the  motion  picture  division  two 
firms  were  credited  with  newspaper  ex¬ 
penditures  of  $4,S6S,(X)0,  magazine  ex¬ 
penditures  of  $23,8^,  and  broadcast 
expenditures  of  $119,470.  The  larger 
part  of  the  newspaper  total  was  cred¬ 
ited  to  R.  K.  O.  Corporation. 

Other  divisions  which  produced  a 
million  dollars  or  more  in  newspaper 
advertising  were: 


GUARDED  CONTESTED  BALLOTS 


TD  EPORTERS  formed  a  “vigilance 
committee”  in  New  Orleans  last 
week  to  keep  a  day  and  night  watch 
on  the  room  in  the  criminal  district 
court  building  holding  boxes  containing 
alleged  fraudulent  balltits,  awaiting 
action  of  the  Orleans  parish  grand 
jury. 

Shown  above  are  Sam  Lang  (left) 
and  Edgar  A.  Poe  (right),  both  of  the 
New  Orleans  (La.)  Times-Picayune, 
with  a  deputy  sheriff  in  the  center.  The 
reporters  kept  12-hour  watches.  Among 
those  keeping  the  long  vigil  were 
Robert  Myers,  Col.  George  Justis  Mar¬ 
tin,  Poe  and  Lang,  with  James  Coulton 
and  George  Healey,  city  editor,  reliev¬ 


ing  the  men  at  intervals.  All  are  of  the 
Times-Picayune.  The  grand  jury  ad¬ 
journed  June  30  without  taking  action 
in  the  alleged  fraudulent  vote  case,  and 
from  that  date  until  July  5,  when  the 
grand  jury  met  again,  the  watch  was 
Kept,  newspapers  fearing  that  the  ba'- 
lots,  only  evidence  in  the  alleged  fraud, 
would  be  stolen  and  destroyed. 

When  the  grand  jury  met  July  5,  a 
“no-true  bill”  was  returned,  but  was 
refused  by  Judge  Alexander  O’Donnell. 
New  Orleans  newspapers  plan  to  carry 
the  fight  to  the  last  ditch.  Judge 
O’Donnell  ordered  the  ballots  placed 
under  heavy  guard,  and  the  long  senti¬ 
nel  of  the  reporters  was  ended. 


Railroads  (30  companies) — News¬ 
paper  total,  $3,760,OCIO ;  magazines, 
$2%,339 ;  broadcasting,  none  reported. 
No  company  reaching  half -million 
mark. 

Electrical  appliances  (10  companies) 
— Newspaper  total,  $3,^5,0(X);  maga¬ 
zines,  ^,561,100;  broadcasting,  $783,- 
881.  Leaders  in  newspaper  space.  Gen¬ 
eral  Electric  Company  and  Frigidaire 
Corporation. 

Soaps  and  cleansers  (9  companies) — 
Newspaper  total,  $2,845,(XX);  maga¬ 
zines,  ^,842,107;  broadcasting,  $691,- 
677.  Considerably  more  than  half  of 
these  totals  made  up  by  Procter  &  Gam¬ 
ble  Company. 

Steamships  (21  companies) — News¬ 
paper  total,  $2,835,(K)0 ;  magazines, 
$548,906 ;  broadcasting,  none  reported. 
No  individual  expenditure  as  high  as 
$3(X),000  in  newspapers. 

Soft  drinks  (9  companies) — Newspa¬ 
per  toUl,  $2,555,000;  magazines,  $^,- 
995;  broadcasting,  $581,526.  Eirms 
spending  more  than  half-million  in 
newspapers,  Anheuser-Busch,  Inc.,  and 
Canada  Dry  Ginger  Ale,  Inc. 

Tires  (5  companies) — Newspaper  to¬ 
tals,  $2,410,000;  magazines,  $1,760,545; 
broadcasting,  $793,266.  Only  firm 
spending  more  than  $1,000,(XX)  in  news¬ 
papers,  (jioodyear  Tire  &  Rubber  Com¬ 
pany.  Other  firm  spending  more  than 
half-million.  Firestone  Tire  &  Rubber 
Company. 

Finance  (5  companies) — Newspaper 
total,  $1,180,(X)0;  magazines,  $30,794; 
broadcasting,  $518,088.  Only  firm 
spending  more  than  half-million  in 
newspapers,  H.  M.  Byllesby  &  Co. 

Radios  and  phonographs  (7  compa¬ 
nies) —  Newspaper  total,  $1,105,000; 
magazines,  $1,199,790;  broadcasting, 
$115,854.  No  individual  newspaper  ex¬ 
penditure  of  more  than  quarter-million. 

In  a  miscellaneous  group  of  10  com¬ 
panies,  the  newspaper  total  was  $2,265,- 
OOO;  magazines,  $83,874;  and  broadcast¬ 
ing,  $24,960.  In  the  class  between  a 
half-million  and  a  million  of  newspaper 
expenditures  was  Greyhound  Manage¬ 
ment,  Inc. 

RECEIVERSHIP  DENIED 

Court  Action  Against  OUahoma 
Newspaper  Group  Is  Dismissed 

Sustaining  a  defense  demurrer  and 
holding  that  the  concern  has  been  com¬ 
petently  managed,  the  district  court  at 
Sallisaw,  Okla.,  has  dismissed  the  re¬ 
ceivership  suit  filed  by  E.  N.  King, 
P.  L.  Riggs  and  J.  A.  Riggs,  Fort 
Smith,  and  Albert  Peters,  interyenor, 
against  the  East  Oklahoma  Publishing 
Company,  which  operates  10  newspa^rs 
in  that  area.  I.  H.  Nakdimen.  Fort 
Smith  banker,  is  treasurer  of  the  com¬ 
pany  and  E.  J.  Mendel  is  secretary  and 
general  manager.  When  the  court  ver¬ 
dict  was  announced,  Mendel  said  he 
would  ask  trial  of  a  $25,(X)0  libel  suit 
against  J.  A.  and  P.  L.  Riggs,  another 
for  $25,M0  against  King  and  a  $10,000 
suit  against  Albert  Peters. 

In  granting  the  demurrer  the  judge 
commended  the  faith  of  bondholders  in 
the  management  of  the  newspapers. 

The  company  publishes  the  following 
Oklahoma  papers:  Vintta  Daily  Jour¬ 
nal,  Vinita  Leader,  Sallisaw  Democrat- 
American,  Vian  Press,  Muldrow  Sun, 
Poteau  Implore  County  Sun,  Stigler 
News-Sentinel,  Stilwell  Adair  County 
Democrat,  Tahlequah  Republican  Star, 
and  Tahlequah  Cherokee  County  Demo¬ 
crat. 

W.  G.  CHANDLER  IMPROVING 

The  condition  of  William  G.  Chand¬ 
ler,  general  business  manager  of  the 
Scripps-Howard  newspapers,  who  was 
injur^  June  25  when  he  was  thrown 
from  a  horse  on  the  paths  of  the  West¬ 
chester  Country  Club,  continues  to  im¬ 
prove.  However,  it  is  expected  he  will 
remain  in  the  United  Hospital,  Port 
Chester,  N.  Y.,  for  several  weeks. 
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METHODS  FOR  ESTABLISHING  VALUE 
OF  NEWSPAPERS  VARY  WIDELY 

New  Taxation  Plan  Under  Recovery  Act  Brings  Problem  to  the 
Foreground  —  Hardy  Sasrs  Government  Has  Prescribed 
Simple  Formula — Unincorporated  Firnu  Not  Exempt 


The  problem  of  how  to  place  a 
valuation  on  newspaper  properties 
has  come  to  the  for^^-ound  in  connec¬ 
tion  with  provisions  of  the  National 
Industrial  Recovery  Act  which  impose 
additional  taxes  on  corporate  dividends, 
a  tax  on  capital  stock  of  corporations, 
and  excess  profit  taxes  upon  net  in¬ 
come  of  corporations. 

Editor  &  Publishes  querying  news¬ 
paper  association  managers  this  week, 
learned  widely  varying  ideas  still  exist 
as  to  how  newspaper  properties  should 
be  valued,  and  that  the  intangible  assets 
of  the  business,  especially  good-will, 
are  subject  to  wide  interpretation  as  to 
their  monetary  worth. 

John  M.  Tackett,  dtief  of  the  income 
tax  ditdsion  of  Wolf  &  Co.,  certified 
public  accountants,  analyzed  the  new 
taxes  in  last  we^’s  Editor  &  Pub¬ 
lisher  as  follows : 

“(1)  A  tax  of  5%  on  all  corporate 
dividends  paid  to  individuals,  partner¬ 
ships.  estates  and  trusts,  the  taxes  to  be 
withheld  by  the  corporation  paying  the 
dividend. 

“(2)  A  capital  stock  tax  of  $1  on 
each  $1,000  of  adjusted  declared  value 
of  the  capital  stock  of  corporations. 

“(3)  An  excess  profits  tax  of  S%  on 
the  net  earnings  of  corporations  in  ex¬ 
cess  of  12^%  of  the  adjusted  declared 
value  of  the  capital  stock  for  capital 
stock  tax  purposes.” 

Extreme  care  should  be  exercised  in 
the  preparation  of  the  first  capital  stock 
tax  return,  he  said,  for  “not  only  will 
your  capital  stock  taxes  for  future  years 
be  based  upon  the  values  shown  in  this 
first  return,  but  your  exemption  under 
the  excess  profits  tax  provisions  of  the 
law  for  all  years  will  be  based  upon 
these  values.” 

William  N.  Hardy,  manager  of  the 
Pennsylvania  Newspaper  Publishers 
Association,  pointed  out  to  Editor  & 
PuBUSHEK  this  week  that  the  govern¬ 
ment  has  prescribed  a  “very  simple” 
formula  for  determining  adjusted  de¬ 
clared  value  of  capital  employed  and 
computing  the  taxes  in  the  instructions 
in  paragraph  3  of  Form  707  issued  by 
the  Treasurj’  Department  for  the  1933 
return.  It  is  important  that  newspa¬ 
per  publishers  read  these  instructions, 
he  declared. 

Mr.  Hardy  said  the  P.  N.  P.  A.  had 
never  developed  a  formula  for  evalu¬ 
ating  newspaper  properties,  although 
the  desirability  for_  a  uniform  practice 
had  often  been  considered. 

“Discussion  discloses,  even  with 
certified  public  accountants,”  Mr.  Hardy 
said,  “great  differences  of  opinion.  It 
is  quite  evident  that  the  same  rules  for 
calculation  do  not  app>ly  generally  to 
the  business  of  publishing  newspapers, 
by  reason  of  the  great  part  the  per¬ 
sonal  equation  plays  in  the  determina¬ 
tion  of  gross  and  net  incomes. 

“WTiat  is  a  highly  desirable  property 
from  the  standpoint  of  gross  and  net 
income  under  one  ownership  and  man¬ 
agement  is  a  very  different  asset  under 
another  ownership  and  management,  or 
possibly  another  ownership  and  the 
same  management. 

“But  in  the  matter  of  corporations 
owning  newspapers,  a  formula  has  been 
adopted  by  our  department  of  revenue 
that  is  generally  applied  to  all  corpora¬ 
tions  created  for  profit.  That  is,  to 
take  the  average  net  earnings  over  a 
period  of  five  years,  including  the  tax¬ 
able  years,  and  appraise  the  entity  by 
capitalizing  the  net  earnings  to  the 
highest  amount  to  which  it  is  believed 
the  owners  of  the  capital  stock  will  not 
object. 

“For  instance,  a  newspaper  corpo¬ 
ration  having  an  authorized  outstand¬ 
ing  capital  of  $15,000,  earning  over  and 
above  operating  expenses.  $6,000  per 
annum,  would  have  its  capital  stock  ap¬ 
praised  at  $60,000  and  made  subject  to 
a  capital  stock  state  tax  of  five  mills, 
or  one-half  of  one  per  cent,  or  $300.” 


Cranston  Williams,  secretary-man¬ 
ager  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association,  said  S.  N.  P.  A. 
members  had  no  specific  method  for  de¬ 
termining  the  value  of  their  properties. 

“The  value  of  a  newspaper,”  Mr. 
Williams  said,  “cannot  be  said  to  be 
based  upon  sale  price,  and  I  am  frank 
to  say  that  some  arbitrary  method  may 
be  established  to  figure  out  valuation, 
but,  in  fact,  it  would  have  to  be  more 
or  less  arbitrary.” 

One  formula  was  cited  by  Mr.  Wil¬ 
liams,  providing  $10  per  subscriber  j^us 
the  value  of  the  physical  equipment. 
But  this  method,  which  is  quite  com¬ 
mon,  is  purely  a  beginning  point  in  con¬ 
nection  with  the  entire  valuation 
process.  He  pointed  out  that  competi¬ 
tive  conditions  and  the  effect  of  con¬ 
tinuing  ownership  in  one  family  are 
among  the  factors  to  be  considered  in 
evaluating  a  newspaper  property. 

John  B.  Long,  manager  of  the  Cali¬ 
fornia  Newspaper  Publishers’  Associ¬ 
ation,  said  his  association  did  not  rec¬ 
ommend  a  specific  method. 

“The  two  most  used  methods  out 
here,”  he  said,  “appear  to  be  (1)  the 
average  gross  annual  volume  plus  good¬ 
will  bas^  on  the  age  of  the  newspa¬ 
per  and  its  influence  in  the  community, 
and  (2)  the  total  value  of  the  physical 
property  plus  a  rate  on  each  subscriber 
based  on  the  age  and  influence  of  the 
newspaper.” 

A  bulletin  of  the  Inland  Daily  Press 
Association  said  that  “competent  attor¬ 
neys  state  that  partnerships  or  unincor¬ 
porated  businesses  are  affected  by  the 
new  law  similarly  as  corporations.” 

The  American  Newspaper  Publishers’ 
Association  has  never  disseminated  data 
of  this  nature,  Editor  &  Pubusher 
was  told. 


JOINS  UTERARY  DIGEST 

Wayne  Parrish,  formerly  a  reporter 
for  the  New  York  Herald  Tribune,  this 
week  joined  the  staff  of  Literary  Digest. 


A  NOVEL  idea  for  linage  promotion 
and  circulation  appeal,  a  “Jinky” 
contest,  has  been  adopted  by  the  Atlanta 
Constitution  and  has  resulted  to  date 
in  an  increase  of  more  than  145,000 
lines  of  advertising  and  exceptional  re¬ 
sults  for  merchants  who  participated, 
according  to  Julian  Harris,  advertising 
director. 

The  contest  has  attracted  wide  atten¬ 
tion  among  southern  newspapers  and 
each  mail  brings  inquiries  concerning 
it.  Several  of  the  larger  dailies  have 
opened  similar  contests,  such  as  the 
Memphis  Commercial  Appeal,  Birming¬ 
ham  Post,  and  Jaeksomnlle  Times- 
Union. 

On  Wednesday,  May  3.  the  Constitu¬ 
tion  started  the  largest  promotion  cam¬ 
paign  in  years  on  the  idea  and  will 
carry  through  the  months  of  June  and 
July.  The  average  each  Wednesday  is 
11,300  lines  and  a  new  trading  day  is 
in  process  of  being  established  in  At¬ 
lanta. 

A  “Jinky”  is  a  piece  of  paper  six 
inches  square,  in  five  different  colors. 
They  may  be  obtained  free  at  any  of 
the  stores  co-operating  in  the  contest. 
Contestants  use  either  a  pair  of  scissors, 
a  razor  blade,  a  punch,  or  what  have 
you  to  cut  designs  in  paper.  These  are 
entered  in  a  contest  for  more  than  3,000 
prizes  offered  by  the  newspaper,  mer¬ 
chants,  and  theatres. 

The  tie-up  with  the  merchants  comes 
in  this  manner.  No  “Jinkys”  may  be 
entered  unless  accompanied  by  ten 
“Jinky"  receipts.  These  receipts  are 
given  by  the  co-operating  merchants 
with  each  25  cent  purchase,  or  25  cents 
paid  on  account.  If  a  contestant  makes 
a  $10  purchase  for  example,  he  is  given 
40^  “Jinky”  receipts  with  which  four 
"Jinkys”  may  be  entered  in  the  contest. 


NEW  ROCHESTER  PUBLISHER 


Meyer  Jarobstein,  new  publisher  of  the 
Rochester  (N.  Y.)  Journal- American, 
W.  R.  Hearst  newspaper.  He  has  re¬ 
signed  from  the  presidency  of  the  First 
National  Bank  &  Trust  Company  of 
Rochester  and  will  assume  his  new 
duties  in  August.  Erwin  Huber,  former 
publisher,  will  continue  as  assistant  to 
Mr.  Jacobstein. 


NEW  JOB  FOR  PROVOST 

Daniel  E.  Provost,  rotogravure  ad¬ 
vertising  executive,  has  joined  the  ad¬ 
vertising  department  of  the  New  York 
Herald  Tribune  to  specialize  in  that 
line.  Mr.  Provost,  who  was  elected 
president  of  the  Rotogravure  Advertis¬ 
ing  Association  at  its  meeting  at  the 
Hotel  Commodore,  New  York,  last 
month,  has  been  with  the  New  York 
Times  for  the  past  six  years,  during 
which  he  was  with  that  paper’s  na¬ 
tional  advertising  department  and  in 
charge  of  rotogravure  advertising.  Be¬ 
fore  that  he  was  associated  with  Mc¬ 
Cann  Erickson,  Inc.,  advertising  agency. 


The  “Jinky”  was  brought  to  Atlanta 
by  D.  T.  Hails  of  Miami  who  came  to 
the  Constitution  to  obtain  the  names  of 
jocal  merchants  who  might  be  interested 
in  his  plan.  Jinky  has  never  been  used 
as  a  newspaper  idea,  and  it  was  Julian 
Harris  the  advertising  director,  who 
adapted  the  idea  for  newspaper  use. 
Under  his  direction  the  local  staff  made 
selling  records  with  the  new  idea. 

The  selling  plan  of  the  “Jinky”  Contest 
was  outlined  by  Joe  Rosenfield,  Jr.,  pro¬ 
motion  manager,  and  with  the  presenta¬ 
tion  which  he  originated,  31  out  of  34 
calls  were  sold  in  11  days. 

The  contest  was  given  an  initial  im¬ 
petus  by  teaser  ads  for  several  weeks. 
These,  scattered  throughout  the  paper, 
one  inch  each,  asked  questions  in  black 
type  “Have  you  a  Jinky  In  Your 
Home” — “Is  Jinky  a  Drink?” — “What 
is  a  Jinkv” — “Everyone  Likes  to  Jinky” 
— etc.  Finally  a  full-page  spread  an¬ 
nounced  the  details. 

Eight  hundred  and  ten  inches  of  space 
was  sold  to  the  31  merchants  partici¬ 
pating.  Within  the  first  five  weeks, 
more  than  3.000.000  “Jinkys”  were  given 
away,  and  more  than  2.000,000  receipts 
were  asked  for  by  contestants.  Ten 
thousand  Atlantans,  and  almost  an 
equal  number  of  readers  in  the  4rade 
area  have  entered  the  contest. 

“Jinkys”  and  the  “Jinky”  receipts 
w'ere  given  each  day  in  the  week,  but 
they  may  be  entered  only  on  Wednes¬ 
days.  The  rules  of  the  contest  change 
each  Wednesday  and  thus  contestants 
are  forced  to  read  their  Wednesday 
paper. 

The  contest  has  attracted  wide  in¬ 
terest  and  the  Constitution  has  been 
forced  to  open  an  extra  office  in  a  near¬ 
by  downtown  building  to  handle  the 
applications  and  displays. 


‘‘JINKY”  CONTEST  ADDS  NEW  LINAGE 


RADIO  STATIONS  HAVE 
OWN  NEWS  SERVICE 

Four  New  Orleans  Broadcasting  Fir^ 

Using  Newly  Formed  City  News 
Service  Organised  by 
Edwin  D.  Barber 

Formation  of  the  City  News  Ser¬ 
vice  to  furnish  local  and  national  news 
to  radio  broadcasting  stations  in  New 
Orleans,  La.,  was  announced  this  week 
by  Edwin  D.  Barber,  former  newspaper- 
man.  who  heads  the  service. 

Organization  was  started  shortly  after 
New  Orleans  newspapers  had  warned 
radio  stations  that  they  would  go  to 
court  unless  the  stations  ceased  "{Mrat- 
ing”  news  from  the  papers.  Statk* 
WDSU  ignored  the  warning,  and  Judgt 
Walter  L.  Gleason  of  civil  district  court 
issued  an  injunction  June  29  restraining 
the  station  from  broadcasting  news  un¬ 
til  it  was  24  hours  old. 

Mr.  Barber,  who  expressed  the  belief 
that  the  radio  news  service  was  the 
first  of  its  kind  in  the  United  States, 
said  that  teletype  machines  will  be  in¬ 
stalled  in  the  subscribing  radio  stations, 
which,  he  said,  includes  WDSU,  \VWL 
W’SMB  and  WJBO.  The  central  trans¬ 
mitting  teletype  machine,  he  said,  would 
be  located  at  police  headquarters. 

Each  stoij  will  be  confined  to  a  35- 
word  bulletin,  Mr.  Barber  said,  regard¬ 
less  of  its  nature.  The  subscribing  sta¬ 
tions  have  regular  news  broadcasting 
times,  but  all  have  agreed  to  use  flashes 
on  important  news. 

National  news  will  be  furnished  the 
service  by  the  Consolidated  Press  Asso¬ 
ciation  of  Washington.  D.  C.,  Mr.  Bar¬ 
ber  said,  and  the  service  is  now  receiv¬ 
ing  a  daily  5,000-word  news  summarj 
by  wire  from  Washington.  Bulletins 
are  also  being  received  through  Postal 
Telegraph  in  conjunction  with  the 
McKay  radio  system.  Flight  of  the 
Italian  airplane  armada  to  Chicago  was 
“covered”  by  the  New  Orleans  outfit 
in  this  manner. 

Mr.  Barber  announced  the  following 
personnel :  S.  E.  Evans  and  J.  M. 
Chaussier,  police;  A1  Foster  A.  C 
Pritchard,  parish,  and  Robert  Billingsbj 
and  Ervin  Viktor,  state  news.  Mr.  Bsu- 
ber  himself  acts  as  editor  and  roving 
reporter. 

None  of  the  personnel  has  had  repor- 
torial  experience,  with  the  exception  of 
Mr.  Barber  and  Mr.  Evans,  the  latter 
having  been  previously  connected  with 
advertising  departments  of  several  news¬ 
papers. 

Mr.  Barber  has  worked,  he  said,  on 
the  New  York  Daily  News,  the  Chi¬ 
cago  Tribune,  Universal  Service,  Oak¬ 
land  (Cal.)  Tribune,  City  News  Ser¬ 
vice  of  Los  Angeles,  the  International 
News  Service  and  the  Associated  Press. 
Until  recently,  he  said,  he  was  with  the 
A.P.  in  China. 


STAFF  CHANGES  IN  TRENTON 

James  Kerney,  Jr.,  has  been  elected 
vice-president  of  the  Trenton  (N.  J.) 
State  Gazette  &•  Times  S'  Smdai 
Times- Advertiser,  succeeding  Frank  D. 
Schroth,  who  will  retire  July  31 
Thomas  L.  Kerney,  treasurer  of  corpo¬ 
ration,  has  been  named  business  man¬ 
ager.  Thomas  F.  Waldron,  for  20 
years  managing  editor  of  the  Trenton 
Times,  has  been  named  executive  edna 
of  the  three  newspapers.  John  H. 
Sines,  secretary,  succeeds  Mr.  WaldM 
as  managing  editor  of  the  Times.  Jos^ 
A.  Kerney  has  been  named  advertising 
manager. 


NEW  HEARING  DENIED 

The  Post  Publishing  Company, 
lisher  of  the  West  Pwm  Beach  (FW 
Post,  which  was  adjudged  bankruF 
June  27,  in  U.  S.  Distrirt  Court,  Miam 
was  denied  a  new  hearing,  July  7.  b 
his  ruling  June  27  Jud^e  Ritter  w 
nied  an  application  of  gietitioning  crea¬ 
tors  for  a  receiver.  In  denying  the  cow 
pany’s  motion  for  a  new  hearing,  Jnv 
7,  the  judge  granted  the  right  of  nO" 
peal  to  the  U.  S.  Circuit  Court  of 
peals.  New  Orleans. 
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rate  cuts  no  spur  to  advertising 

A.  E.  A.  Survey  Shows  Only  Slight  Improvement  Noted  by  a  Few  Papers — Majority  of  Dailies 
Have  Maintained  1929  Rates — Time  for  Increases,  Some  Declare 


A  large  majority  of  the  newspa¬ 
pers  represented  in  the  Newspaper 
Advertising  Executives’  Association 
lave  not  reduced  their  advertising  rates 
a  any  time  since  July,  1929,  and  of 
l)x)se  which  have  r^uc^  rates  only  a 
minority  have  found  their  linage  im¬ 
proved  thereby.  This  is  shown  by  a 
nte  survey  compiled  by  the  association 
)od  reported  upon  at  the  recent  con- 
ycntion  of  the  association  at  Grand 
gjpids,  Mich. 

A  questionnaire  sent  to  members  of 
die  association  brought  replies  from  108, 
oi  whom  72  stated  that  they  had  made 
00  rate  reductiwis.  Five  newspapers, 
it  was  stated,  had  even  increased  rates 
in  that  time,  the  raises  coming  between 
September,  1929,  and  August,  1930. 

Nine  newspapers  which  had  lowered 
rates  reported  &at  linage  had  been  im¬ 
proved  or  held  as  a  result,  while  two 
others  said  that  beneficial  effect  was 
risible  in  retail  advertising  but  not  in 
general.  On  the  other  hand,  16  re¬ 
ported  no  improvement  in  linage  as  a 
result  of  their  rate  cuts.  Others  quali- 
ded  their  answers,  some  saying  it  was 
too  early  to  judge  results. 

The  report  said  in  part : 

“In  commenting  on  rate  reductions, 
one  member  stated  that  it  is  not  the  in¬ 
tention  to  reduce  rates  at  the  present 
linie,  as  they  are  beginning  to  show 
increases  in  linage,  while  another  mem¬ 
ber  stated  that  reductions  now  would 
make  it  harder  for  newspapers  to  show 
a  profit,  and  that  it  is  time  for  increases 
and  not  reductions. 

“One  member  stated  that  they  did  not 
reduce  rates,  and  that  they  do  not  be- 
iinre  a  rate  reduction  would  have 
brought  them  any  additional  linage. 
The  statement  of  another  member  was 
to  the  effect  that  they  have  not  ‘given 
space  bonuses  or  reductions  in  any  man¬ 
ner,  shape,  or  form.  With  inflation 
around  the  corner  the  time  is  past  for 
space  reductions.’ 

“According  to  another  newspaper 
answering  this  questionnaire,  a  rate  in¬ 
crease  was  due  during  this  period  but 
was  not  put  in  effect,  while  another 
stated  that  they  had  not  changed  their 
display  rates,  but  have  increased  their 
classified  rates  with  no  loss  of  linage. 
The  only  rate  reduction  that  they  have 
given,  according  to  another  newspaper, 
was  in  the  form  of  a  discount  for  page 
and  half-page  advertisements  during  the 
recfflt  bank  holiday,  which  was  in  effect 
during  that  time  only. 

“Many  varied  and  different  types  of 
rate  reductions  were  reported  by  sev- 
eid  of  the  newspapers  participating  in 
this  survey.  In  order  to  cover  each 
case  accurately,  individual  reports  are 
shown  for  each  newspaper  reporting  a 
rate  reduction . 

“One  newspaper  reported  that  retail 
rates  were  reduced  4  per  cent  on  Oct. 
1, 1932,^^  a  temporary  relief  measure, 
h«t  that  it  had  no  effect  on  advertising 
lingt 

“^ther  reported  that  the  first  re¬ 
duction  of  retail  and  general  rates  was 
"“de  on  Jan.  1,  1932,  and  that  on  April 
*1 1933,  further  reductions  were  insti- 
^  and  the  first  reduction  in  classi- 
W  rates  was  placed  in  operation, 
^  decreases  averaging  10  per  cent, 
the  first  reduction  was  made  as  a  tem- 
PW*ry  relief  measure,  while  the  second 
^made  to  meet  local  competition, 
reductions  are  reported  to  have 
no  effect  on  general  linage,  but  ap- 
P^mtly  improved  the  retail  and  classi- 
"J  ndvertising  situation. 

A  temporary  reduction  of  10  per 
for  one  year  was  made  in  March, 
^1  due  to  the  insistent  demands  of 
^  merchants,  reports  one  newspa- 
Although  linage  decreases  are  still 
shown,  they  report  that  it  is 
^  opinion  that  it  has  been  of  mate- 
I  decrease 

than  without  a  rate  reduction, 
^me  member  reports  that  a  5  per 


cent,  rebate  until  further  notice  was  in¬ 
stitute  as  a  temporary  relief  measure 
to  stimulate  business.  Although  it  is 
difficult  to  measure  accurately,  it  is  be¬ 
lieved  that  this  measure  has  made  for 
an  increase  in  linage. 

“A  10  per  cent,  r^uction  made  on  Feb. 
1,  1933,  started  linage  upward,  reports 
one  member,  while  another  states  that 
due  to  competition,  a  7  per  cent  depart¬ 
ment  store  reduction  was  instituted  in 
March,  1932,  which  did  not  improve  the 
situation. 

“Rates  on  one  newspaper  participat¬ 
ing  in  this  study  were  increased  in 
July,  1930,  but  were  reduced  in  August, 
1932,  because  of  circulation  losses. 
Local  cash  discounts  have  been  in¬ 
creased  from  4  per  cent  to  10  per  cent, 
but  they  report  that  these  measures 
have  not  aid^  linage.  In  another  case 
reported  in  this  survey,  a  rate  reduc¬ 
tion  of  2  cents  per  line  on  every  card 
rate  was  made  in  September,  1932,  in 
spite  of  an  increase  in  circulation.  It 
is  stated  that  this  has  had  no  .notice¬ 
able  effect  on  advertising  linage. 

“Because  of  general  business  condi¬ 
tions,  a  reduction  approximating  10  per 
cent  was  instituted  in  September,  1932, 
by  one  newspaper,  which  has  had  prac¬ 
tically  no  effect  on  advertising  linage, 
although  they  believe  it  has  assisted  ma¬ 
terially  in  creating  good-will.  Another 
newspaper  member  reports  that  a  10  per 
cent  reduction  was  offered  merchants  if 
monthly  space  equaled  the  space  used 
last  year,  but  that  this  has  had  practi¬ 
cally  no  effect.  In  another  case,  rates 
were  reduced  up  to  17  per  cent  on  Feb. 
1,  1932,  and  Sept.  1,  1932,  but  these 
reductions  have  had  no  effect  on  adver¬ 
tising  linage. 

“According  to  another  newspaper,  a 
reduction  of  1  cent  per  line  on  retail 
rates  was  made  in  October,  1932,  to 
meet  local  conditions,  but  they  are  un¬ 
able  to  determine  the  effect  of  this 
measure.  Another  newspaper  reduced 
rates  10  per  cent  to  two  department 
stores,  but  has  not  altered  general  rates. 
They  report  that  these  stores  are  still 
using  less  space  than  formerly. 

“In  another  case,  card  rates  were  not 
reduced,  but  the  cash  discount  was  in¬ 
creased  from  2  per  cent  to  10  per  cent 
on  Oct.  1,  1932.  This  was  instituted 
as  a  temporary  discount,  and  is  subject 
to  cancellation  at  any  time,  although 
it  is  still  in  effect.  It  is  reported  that 
no  increase  in  linage  has  been  noted 
from  this  larger  discount. 


“Retail  rates  on  one  newspaper  were 
reduced  approximately  6  per  cent  on 
Jan.  1,  1933,  as  a  temporary  relief  meas¬ 
ure,  but  this  did  not  result  in  a  linage 
increase.  On  July  1,  1932,  another 
member  reduced  retail  rates  5  per  cent 
as  a  temporary  relief  measure,  and  lin¬ 
age  has  continued  to  drop  since  that 
time. 

“One  newspaper  announced  a  reduc¬ 
tion  of  1  cent  per  line  on  their  general 
combination  rate  and  made  the  combina¬ 
tion  optional  on  May  1,  1933.  This 
was  done  to  offer  an  attractive  combina¬ 
tion  rate  in  competition  with  other  local 
paper.  They  report  that  it  is  too  early 
to  notice  any  effect.  Another  member 
reports  that  no  reduction  in  general 
rates  has  been  made,  but  that  the  Sun¬ 
day  rate  has  been  reduced  1  cent  per 
line.  This  was  made  because  of  a  re¬ 
duction  in  newsprint  costs,  but  they 
have  been  unable  to  determine  any  ef¬ 
fect. 

“One  member  reports  that  general 
rates  were  reduced  10  per  cent  on  April 
1,  1932,  and  retail  rates  5  per  cent  on 
October  1,  1932,  both  being  given  as  a 
temporary  relief  measure.  They  report 
that  they  hope  it  has  aided  in  checking 
retail  linage  reductions,  but  that  it  has 
had  absolutely  no  effect  in  general  lin¬ 
age.  Another  member  instituted  a  new 
bracket  for  department  store  copy,  giv¬ 
ing  a  5  per  cent  reduction  for  increased 
volume.  They  report  that  this  has  had 
no  effect,  and  that  they  are  sorry  they 
put  it  into  effect. 

“Retail  rates  were  reduced  by  one 
member  as  a  temporary  relief  measure 
for  1933.  The  reduction  was  5  per  cent, 
and  no  effect  has  been  noticed.  Retail 
rates  were  reduced  by  another  news¬ 
paper  from  7  per  cent  to  10  per  cent 
on  Sept.  1,  1932,  due  to  local  business 
conditions,  but  no  effect  has  been  no¬ 
ticed.  Another  member  reports  that 
their  rates  were  re-adjusted  on  April 
1,  1933,  but  that  they  have  not  been  in 
effect  long  enough  for  any  noticeable 
effect.  Classified  rates  on  another  news¬ 
paper  have  been  reduced,  but  they  re¬ 
port  that  retail  and  general  rates  have 
not  been  changed. 

“Rates  were  reduced  by  one  news¬ 
paper  5  per  cent  and  10  per  cent  in 
January,  1933,  as  a  temporary  relief 
measure,  and  they  report  that  the  in¬ 
crease  in  linage  has  b«en  large  enough 
to  offset  the  decrease  in  rates. 

“One  member  stated  that  on  Oct.  1, 
1932,  an  extra  discount  of  5  cents  per 


PENNSYLVANIA  DAILY  USING  AUTCXURO 


Harrisburg  (Pa.)  Telegraph  is  speeding  up  news  and  photographic  coverage 
as  well  as  delivery  of  newspapers  in  Central  Pennsylvania  by  the  use  of  this 
recently  purchased  autogiro.  Recently  a  Republican  picnic  50  miles  away  at 
Sunbury  was  covered  in  record  time.  At  10:30  a.  m.  a  reporter  and  a  camera¬ 
man  flew  to  the  picnic  grounds,  returning  about  1  p.  m.  The  story  was  written, 
the  pictures  developed  and  the  cuts  made  in  about  an  hour  and  a  half. 
A  3:30,  Pilot  Cammy  Vinet,  shown  above,  delivered  editions  of  the  Telegraph 
at  the  picnic  ground,  carrying  complete  news  and  picture  coverage  of  the 

event. 


inch  was  offered  for  payment,  making 
a  reduction  of  from  5  per  cent  to  7  per 
cent  in  rate.  This  was  placed  in  opera¬ 
tion  to  speed  up  collections,  and  to 
eliminate  any  concerted  demands  for 
rate  reductions.  They  report  that  the 
discount  plan  has  practically  eliminated 
all  rate  resistance,  and  has  helped  mate¬ 
rially  to  maintain  space. 

“Effective  Jan.  1,  1933,  discounts  on 
general  advertising  in  one  newspaper, 
ranging  from  5  per  cent  on  a  25,0(X)- 
line  contract  up  to  10  per  cent  on  a  con¬ 
tract  for  100,000  lines  were  instituted. 
This  was  made  as  a  temporary  relief 
measure,  and  has  had  no  effect  on  linage. 
A  monthly  volume  discount  plan  was 
placed  in  operation  by  another  member 
newspaper  in  July,  1932,  offering  lower 
rates  to  dealers  keeping  their  advertis¬ 
ing  up  in  volume.  This  volume  discount 
gave  a  reduction  of  from  5  per  cent  to 
10  per  cent  when  the  regularly  weekly 
volume  approximated  the  1930  linage. 
This  was  instituted  to  encourage  volume 
and  frequency  of  space,  and  they  believe 
it  has  helped. 

“Card  rates  were  not  reduced,  accord¬ 
ing  to  one  newspaper,  but  a  plan  offer¬ 
ing  a  25  per  cent  linage  bonus  free  was 
instituted.  This  bonus  has  served  to 
check  continued  reduction  from  month 
to  month  in  advertising  volume,  and 
will  be  in  effect  throughout  1933,  it  is 
reported. 

“A  discount  plan  of  3  per  cent  on 
25.000  lines,  5  per  cent  on  50,000  lines, 
and  10  per  cent  on  100,000  lines  was 
installed  by  one  member  in  December, 
1929,  as  a  gesture  to  large  advertisers. 
They  believe  this  has  helped  on  large 
accounts.  Another  newspaper  placed  a 
sliding  scale  of  rates  in  effect  on  April 
1,  1932.  This  change  from  a  flat  rate 
is  reported  to  have  increased  the  linage 
on  accounts  signing  the  contract. 

“A  partial  reduction  was  reported  by 
one  newspaper,  which  formerly  sold  a 
morning  and  evening  paper  in  combina¬ 
tion.  On  March  14,  1932,  the  evening 
edition  was  discontinued,  and  rates  were 
reduced  accordingly.  The  rate  reduc¬ 
tion  approximated  15  per  cent,  and  they 
state  that  linage  has  continued  to  drop, 
although  they  believe  the  reduction 
would  have  been  even  greater  without 
the  reduction. 

“One  member  reports  that  they  have 
reduced  only  the  schedule  of  rebates  on 
their  general  rate  card,  the  other  rates 
remaining  the  same.  One  other  memoer 
reports  that  the  only  change  made  in 
their  rates  was  in  making  available 
a  new  type  of  contract  calling  for  12,000 
inches  instead  of  the  former  maximum 
contract  of  6,(X)0  inches. 

“According  to  another  member,  card 
rates  were  not  reduced,  although  tem¬ 
porary  cash  discounts  were  established. 
It  has  been  the  custom  to  offer  a  dis¬ 
count  of  3  per  cent  for  payment  of  retail 
advertising  by  the  tenth  of  the  month, 
and  on  January  1,  1933,  they  announced 
that  an  additional  7  per  cent  would  be 
allowed  if  advertisers  followed  to  the 
letter  a  set  of  rules  governing  closing 
time  that  had  fallen  into  great  abuse. 
If  at  any  time  during  the  period  an 
advertiser  violates  any  of  these  rules 
and  regulations,  he  loses  the  extra  7 
per  cent  cash  discount. 

“According  to  another  member  news¬ 
paper,  advertising  rates  have  been  re¬ 
duced  for  retail  advertisers  only.  This 
was  placed  in  effect  on  November  1, 
1932,  and  calls  for  a  reduction  of  5  per 
cent  for  display  contracts  between  5,000 
and  100,000  lines,  and  for  5  per  cent 
and  5  per  cent  for  display  contracts  over 
100,0(X)  lines.  Both  of  Aese  rates  apply 
to  Iwth  retail  and  general  contracts,  and 
were  instituted  as  a  temporary  relief 
measure,  and  did  not  change  card  rates. 
This  newspaper  states  that  no  increase 
was  forthcoming  as  a  result  of  these 
reductions,  but  that  it  probably  avoided 
further  space  reductions  and  other  com¬ 
plications.’’ 
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When  ^^Boss”  Lord  Ruled  “The  Sun” 


People  More  Sensational  Than  Press  and  Without  Newspapers  Rumors 

Would  Cause  Chaos  in  Three  Days,  Lord  Says — ^Urges  Specialization 

By  BARNETT  FINE 

(Copyright  1933  by  Editor  S'  Publisher  Company) 

(This  is  the  coticluding  article  of  a  series  on  the  life  of  Mr.  Lord) 


AKL  newspapers  sensational?  Not 
.  nearly  as  mtKh  as  are  the  people 
themselves,  Chester  S.  Lord,  former 
managing  editor  of  the  Sun  observes. 
Since  his  retirement  in  1913  Mr. 
Lord  has  been  a  keen  student  of 
newspaper  development,  including  the 
World  War  coverage,  the  rise  of  tab¬ 
loid  journalism,  and  the  vast  improve¬ 
ments  in  equipment  and  methods  re¬ 
corded  in  the  past  two  decades. 

“Did  you  ever  think  how  much  good 
the  newspapers  do  in  denying  exag¬ 
gerated  reports  spread  by  the  people  and 
in  telling  the  exact  truth  about  them?’’ 
he  asks.  “What  reporter  approach¬ 
ing  the  scene  of  a  great  calamity 
has  not  been  met  by  an  avalanche  of 
exaggerations  as  to  its  extent?  Two 
trains  have  been  in  collision  and  a  hun¬ 
dred  persons  are  killed,  cry  the  people 
as  they  wring  their  hands.  Yet  when 
the  careful,  painstaking  investigator 
comes  to  count  the  corpses  and  write 
down  their  names  and  addresses  he  finds 
that  four  persons  are  killed  and  six  arc 
wounded.  He  publishes  the  facts  and 
the  tension  is  reKev’ed. 

“On  the  evening  of  the  great  bliz¬ 
zard  of  1888  I  came  across  one  of  the 
young  men  of  the  Sun  thawing  out 
his  feet  in  a  bucket  of  water.  ‘VVhat’s 
happened  to  you?’  I  asked.  ‘Oh,’  he  an¬ 
swered,  ‘some  fool  started  the  story  that 
three  funeral  processions  had  l^en 
snowed  in  in  Greenwood,  and  since 
there  are  no  cars  running  I’ve  been  all 
the  way  there  and  back  on  foot.’  And 
the  next  morning  this  man  had  printed 
in  the  paper,  at  the  cost  of  seven  hours’ 
work  and  two  frozen  feet,  a  paragraph 
that  read  something  like  this ;  ‘The 
lumor  that  several  funeral  processions 
had  been  snowed  in  in  Greenwood  was 
found  on  investigation  to  be  untrue.’ 

“There  is  a  flurry  in  Wall  street.  Two 
banks  fail,  and  there  is  a  run  on  two 
more.  The  people  take  up  the  cry,  and 
rumor,  faster  than  any  telephone,  starts 
up  town  with  it.  By  the  time  the  City 
Hall  is  reached,  four  banks  have  faiM 
and  six  are  in  danger;  at  14th  street 
ten  banks  have  faiM  and  the  rest  are 
tottering ;  by  the  time  23d  street  is 
reached  all  the  banks  have  failed,  there 
is  a  panic  on  the  Stock  Exchange,  the 
government  has  ceased  to  pay,  the  mi¬ 
litia  has  been  called  out  and  red  ruin 
stares  everybody  in  the  face. 

“About  that  time  along  comes  your 
fa\orite  newspaper  with  the  exact  facts. 
T  wo  banks  have  failed  of  dry  rot, 
and  there  was  a  run  on  two  more.  Xo- 
h<xly  is  ruined.  Immediately  a  calm  settles 
down  over  the  people.  Yet  the  news- 
I)apers  arc  sensational !  I  repeat,  it  is 
the  people  who  are  sensational.  Only 
stop  the  publication  of  every  newspaper 
in  Xew  York  and  Brooklyn  for  three 
c<msecutive  days  and  I  grant  you  will 
have  a  wild-eyed,  panic-stricken  popu¬ 
lace.  panic-stricken  over  stories  they 
themselves  have  started  and  which  have 
gathered  impetus  with  every  repetition 
because  there  were  no  newspapers  to 
deny  them." 

Mr.  Lord  believes  that  the  papers 
.should  be  allowed  to  tell  the  truth  with¬ 
out  any  interference  whatsoever.  As 
s(Kjn  as  restrictions  arc  clamped  upon 
tile  press,  it  is  a  sign  that  corruption 
and  tyrannical  misuse  of  power  abounds 
in  the  land,  he  points  out. 

“1  think  that  the  men  who  have 
charge  of  the  news  department  of  a 
paper  should  be  able  to  appreciate  the 
effect  of  any  news,’’  he  declares.  “We 
used  to  have  solemn  talks  on  what  effect 
the  publication  of  a  piece  of  news 
would  have  on  the  public  before  we 
printed  it.  We  called  it  public  policy. 
Anything  that  would  have  a  bad  effect 
on  the  public  would  be  minimized. 

“I  used  to  have  lots  of  trouble  with 
trivial  cases.  Maybe  it  was  a  case  of 
l»etty  larceny  or  youthful  offenders.  I 


had  man  after  man  come  to  the  office, 
fall  on  his  knees  before  me,  and  beg: 
‘My  son  is  in  the  police  station;  please 
keep  his  name  out  of  the  jwper.’  1 
would  ask  for  all  the  details  relating 
to  the  crime.  1  would  try  to  imagine 
how  many  people  would  be  affected, 
how  much  public  interest  there  was  in 
the  fact  that  this  poor  boy  who  had 
never  done  anything  wrong  before,  had 
stolen  a  purse.  If  I  would  see  that  by 
publishing  his  name  the  family  would 
be  everlastingy  disgraced,  that  the  bov 
would  be  affected  in  later  life,  and  that 
the  public  did  not  care  anyway,  I  would 
omit  his  name. 

“I  kept  news  of  scandals  out  of  the 
Sun  many  times.  Boys  and  girls  of 
well-to-do  parents  might  kill  themselves 
for  some  reason  or  other.  Or  com¬ 
mit  some  foolish  crime.  The  parents 
would  want  me  to  keep  it  out  of  the 
paper.  It  depended  upon  the  impor¬ 
tance  of  the  story  whether  we  would 
carry  the  item.  If  it  were  of  real  in¬ 
terest  to  the  public,  that  was  one  thing ; 
but  if  it  were  mere  gossip  for  Tom, 
Dick  and  Harry,  that  was  another.  It 
was  a  matter  of  judgment  entirely.’’ 

Papers  are  oftentimes  accused  of  be¬ 
ing  a  bad  influence  in  the  growth  of 
gangsters  and  criminals  through  giving 
them  publicity.  Print  less  crime  news, 
says  the  layman,  and  you  will  discour¬ 
age  youngsters  in  search  of  public  at¬ 
tention.  This  is  not  true.  Mr.  Lord 
believes.  Instead  of  aiding  the  crim¬ 
inal,  the  newspaper  is  the  greatest  me¬ 
dium  for  putting  criminals  behind  the 
bars.  By  drawing  attention  to  existing 
conditions,  the  papers  have  the  oppor¬ 
tunity  of  acquainting  the  people  with 
the  true  facts,  and  thus  may  be  able  to 
arouse  them  to  action. 

One  way  to  improve  present-day 
newspapers,  according  to  Mr.  Lord,  is 
through  the  greater  use  of  pictures. 
People  are  interested  in  seeing  what 
they  read  about,  and  pictures  often¬ 
times  place  the  news  story  in  a  clearer 
light.  At  the  Union  League  Club  one 
day  Frank  A.  Munsey,  then  publisher 
of  Munsey’s  Magazine,  came  up  to  Mr. 
Lord  and  said: 

“Chester,  what  can  I  do  to  make  my 
magazine  more  attractive?  We’re  fall¬ 
ing  behind  and  unless  our  circulation 
picks  up,  we’ll  have  to  sell  the  publi¬ 
cation.” 

“Use  pictures,”  Mr.  Lord  respond^. 
“Get  pictures  of  good  horses,  of  prize 
winning  dogs,  of  fancy  dancing  girls. 
Follow  the  news,  and  whenever  any¬ 
thing  comes  along  that  interests  the 
people,  illustrate  the  incident  with 
feature  pictures.” 

Accepting  this  advice,  Munsey 
started  to  fill  his  magazine  with  pic¬ 
tures.  The  circulation  began  to  jump. 
Soon  it  reached  the  highest  level  of  its 
existence,  and  made  a  handsome  profit 
for  its  owner. 

“Munsey  always  gave  me  credit  for 
helping  the  magazine,”  Mr.  Lord  re¬ 
lates.  “Several  times  he  came  up  to 
me  after  that  and  said:  ‘Chester,  you 
did  it.’  Whether  the  use  of  the  pic¬ 
tures  was  responsible  for  the  success  of 
his  magazine  is  hard  to  say,  but  I  be¬ 
lieve  in  illustrating  your  stories.  I 
would  have  used  many  more  pictures  in 
the  Sun,  but  Laffan  and  Dana  vetoed 
the  idea.  Of  course,  you  must  have 
interesting  news  to  back  up  the  pic¬ 
tures.  Art  alone  will  not  make  news¬ 
paper  circulation.” 

Schools  of  journalism  are  helping  to 
elevate  the  newspaper  field,  Mr.  Lord 
says.  A  pioneer  in  the  “first  school  of 
journalism,”  he  has  always  believed  in 
the  advantages  of  university  training 
for  reporters.  “Get  as  much  education 
as  you  can,”  he  urges  beginners.  “Any¬ 


thing  you  learn  may  prove  valuable 
later  on.”  He  goes  on  to  say  : 

“In  the  schools  of  journalism  we 
find,  perhaps,  the  best  illustration  of  the 
benefit  of  special  instruction,  for  not 
only  do  they  teach  the  techneal  side  of 
newspaper  making,  but  they  seek  a 
greater  influence  through  a  broad  study 
of  language,  of  history,  of  the  prin¬ 
ciples  of  government,  of  law,  and  of  the 
requirements  of  public  service,  all  of 
which  are  so  intimately  connected  with 
the  events  of  the  day.  The  profession 
of  journalism  differs  from  the  other 
great  professions  in  this,  that  whereas 
the  others  follow  a  given  line  of  prac¬ 
tice  or  of  thought  or  of  study,  that  of 
journalism  involves  a  study  in  almost 
every  realm  of  human  knowledge. 

“As  a  profession  it  has  taken  subor¬ 
dinate  rank  chiefly  because  editors  have 
not  studied  deeply.  From  five  to  ten 
years  of  study  are  required  in  the 
other  professions — but  anyone  may  print 
a  newspaper,  and  the  lazy,  ignorant 
editor  finds  it  easier  to  imitate  than 
to  be  original.  Before  the  founding  of 
journalism  schools,  there  was  no  way 
for  a  boy  to  learn  the  business  except 
to  enter  a  newspaper  office  and  absorb 
what  information  he  might  by  obser¬ 
vation. 

“He  did  not  know  how  to  study,  had 
no  time  to  study,  and  nobody  in  the 
office  had  time  to  teach  him.  Today 
hundreds  of  young  men  and  women  are 
studying  in  universities  and  colleges, 
learning  newspaper  work  not  merely  as 
means  for  a  livelihood  but  as  a  pro¬ 
fession.  Some  new  impulse  is  ne^ed 
to  raise  the  standard  of  newspaper  ex¬ 
cellence,  and  I  rejoice  in  the  promise  of 
this  achievement  through  our  college 
courses  in  journalism.” 

Every  newspaper  man  should  culti¬ 
vate  a  specialty,  Mr.  Lord  believes.  The 
man  who  knows  most  about  a  gpven 
topic,  no  matter  how  trivial  or  im- 
jiortant  that  topic  may  be,  is  called  upon 
to  write  news  items  connected  with  his 
specialty.  In  an  address  before  the 
students  at  the  Columbia  University 
School  of  Journalism,  Mr.  Lord  em¬ 
phasized  the  importance  of  specializa¬ 
tion.  He  declared : 

“If  in  addition  to  a  study  of  the 
events  of  the  day  you  will  master  a 
specialty  or  two  you  will  find  yourself 
at  great  advantage  over  your  fellow- 
wor'Kers.  The  man  who  knows  most 
about  national  politics  is  sent  to  the 
national  political  conventions,  and  the 
man  who  knows  most  about  finance  must 
discuss  the  effect  of  the  war  on  our 
finances  or  our  markets — just  as  in 
football  the  best  kicker  is  called  on  to 
kick  the  goal. 

“Of  newspaper  specialties  there  is  no 
end.  Let  yours  be  one  in  which  you 
are  interested,  to  master  which  will  be 
a  delight.  One  young  writer  of  my 
acquaintance  became  interested  in  as¬ 
tronomy,  and  he  studied  it  between  times 
while  working  at  his  newspaper  desk, 
mastered  it,  became  an  authority  and 
was  soon  in  demand  as  a  writer  of 
astronomical  articles  and  astronomical 
books.  Another  young  man  became  in¬ 
terested  in  geograj^y  and  exploration 
until  he  obtained  intimate  knowledge 
of  the  land  and  the  seas  that  constitute 
this  fascinating  earth.  His  pen  is  in 
constant  demand  at  altitudinous  rates. 

“Conspicuously  above  all  newspaper 
specialties  let  me  put  politics,  and  next 
to  politics,  in  my  opinion,  comes  finance. 
In  a  sense  they  go  together,  for  have 
we  not  seen  but  lately  that  politics  has 
to  be  financed  and  that  finance  is  at 
the  mercy  of  politics?  Each  in  itself 
is  most  important,  and  together  they 
rule  the  world.” 

The  ideal  newspaper,  says  Mr.  Lord, 


is  hard  to  define.  No  two  newspaper¬ 
men  would  agree  upon  the  ideal,  he 
explains.  But,  as  a  matter  of  opinion, 
Mr.  Lord  considers  the  ideal  to  be  a 
happy  cross  between  the  conservatism  of 
the  New  York  Times  and  the  liveliness 
of  the  tabloids. 

“Make  a  story  of  the  news,”  he  urges. 
“Make  the  news  interesting,  make  it 
alive,  make  it  different.”  Routine,  imi¬ 
tative  methods  of  writing  cannot  be 
condoned  in  an  ideal  newspaper,  nor  in 
Lord’s  Sun. 

“Almost  all  young  men  entering  the 
newspaper  business  begin  as  reporters 
of  the  so-called  routine  news  d  the 
day — political  meetings,  public  dinners, 
court  proceedings,  sporting  events,  fires, 
suicides,  murders  of  low  degree,  and 
like  events  that  are  constantly  recur¬ 
ring,”  Mr.  Lord  says.  “These  things 
occupy  a  large  proportion  of  the  news 
columns,  and  they  are  very  important 
to  the  average  reader,  and  they  must  be 
ver>’  carefully  prepared.  Nevertheless, 
in  consequence  of  this  constant  recur¬ 
rence,  they  have  come  to  be  written  in 
almost  exactly  the  same  form  and  al¬ 
most  the  same  words,  hence  the  report¬ 
ing  of  routine  news  has  come  to  be 
largely  imitation — an  imitation  of  a 
similar  event  reported  the  week  Ix- 
fore. 

“Reports  of  puMic  mwtings  almost  all 
begin,  proceed  and  end  in  the  same  man¬ 
ner.  Minor  reports  of  murders,  sui¬ 
cides,  railroad  accidents  and  conflagra¬ 
tions  have  been  written  in  the  same 
form  and  language  for  a  hundred  years 
It  is  very  easy  to  get  the  knack  of  re¬ 
porting  them  in  routine  fashion,  and 
I  am  sure  I  cannot  do  young  newspaper¬ 
men  greater  service  than  to  urge  them 
to  avoid  at  the  very  beginning  this  sten¬ 
cil-plate,  rubber-stamp  way  of  writing. 

“The  beginner  who  continues  to  daub 
dulness  over  his  sheets  of  copy  must 
remain  a  hack  reporter  to  the  end  of 
his  days — rather  let  him  return  the 
quill  to  the  original  goose — while  the 
man  who  devises  some  way  of  making 
his  reports  interesting — who  will  em¬ 
broider  them  and  brighten  them  with 
niceties  of  language,  who  will  season 
them  with  a  bit  of  literary  flavor,  that 
man  must  soon  be  called  to  higher  and 
more  important  newspaper  work,  must 
the  sooner  hear  the  delightful  joybells 
of  success  ringing  in  his  ears.” 

What  news  interests  the  general  pub¬ 
lic?  Prizefights  or  controversies  of 
any  kind  win  first  place.  Mr.  Lord  has 
found  through  long  years  of  experience 
Stories  about  major  disasters  or  catas- 
trophies,  national  scandals,  whether  of 
society  or  the  government,  accounts  of 
big  crimes,  these  are  essential  to  the 
welfare  of  any  newspaper.  Mr.  Lord 
comments : 

“We  may  reasonably  assume  that  the 
reader  is  interested  first  of  all  in  news 
affecting  his  personal  fortunes  or  his 
business — the  banker  in  the  rates  and  the 
demand  for  money,  the  manufacturer  is 
the  cost  of  the  raw  material  and  the 
market  for  his  finished  product— and  » 
on  down  the  business  gamut  to  the 
greengrocer  and  the  ultimate  con¬ 
sumer.  I  think  it  policy  of  supresne 
wisdom  to  collect  with  painstaking  care 
all  possible  news  affecting  the  conditiw 
and  the  prospects  of  business  little  and 
big. 

“But  were  you  to  ask  me  to  name  tK 
kind  of  news  for  which  the  people  su^ 
and  struggle — the  most  popular  kw 
of  news  printed — I  surely  must  reply 
that  it  is  the  details  of  a  contest,  > 
fight,  whether  between  men  or  dogs 
armies.  I  am  not  complimenting  pw* 
taste :  I  am  trying  to  be  faithful  to  lari' 
As  long  ago  as  when  I  was  a 
old  boy,  the  Northern  New  York^ 
lage  in  which  I  lived  held  its  brw 
to  await  details  of  the  5  f 

pionship  prize  fight  between  John  ^ 
(Continued  on  page  34) 


bl^RAXlNO  iq^  FOWTEEW 


Letters  to  the  Editor 


From  a  Cross  Section  of  American  Business 


^  I  ''O  the  desk  of  every  editor  comes  the  best  evidence 
of  the  breadth  of  interest  and  vitality  of  his  news 
columns — the  daily  letters  ot  commendation,  inquiry 
or  occasional  dissent  evoked  from  readers. 


The  audience  of  The  New  York  Times  Business  Page 
— as  reflected  in  this  significant  mirror — represents  a 
cross  section  of  American  business.  Local  retailers, 
chains.  Industrial  executives  in  every  field,  banks,  public 
utilities,  insurance  companies,  wholesalers,  every  type  of 
business  enterprise,  provide  a  continuing  record  of  inter¬ 
est  through  the  constant  stream  of  letters  they  direct  to 
The  New  York  Times  Business  Page.  Because  it  reports 
business  news  while  it  is  still  news  and  renders  a  service 
unique  among  newspapers,  the  Business  Page  is  an 
indispensable  source  of  information  to  thousands  of 
business  leaders  throughout  the  country. 


These  business  leaders  arc  men  and  women  whose 
interest  is  extended  to  all  columns  of  The  Times. 


For  this  reason  The  New  York  Times  weekdays  and 
Sundays  affords  an  effective  economical  medium  for 
advertisers  who  seek  the  attention  of  business  executives 
in  New  York  and  elsewhere. 


COMPAQ)  v  j 


MOTOR-S 
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VOTE  BRINGS  FLOOD 
OF  BEER  LINAGE 

Fire  Oklahoma  Dailies  Carry  4,439 
Inches  on  First  Day  After 
Election  Makes  3.2% 

Brew  Legal 

(By  telegraph  to  Edito*  &  Pcbi-ishlr) 

Oklahoma  City,  Okla.,  July  13.— i 
Beer  advertising  copy  totaling  4,439 
inches  was  placed  in  five  Oklahoma 
dailies  Wednesday  after  3.2  per  cent 
beer  was  made  legal  in  Oklahoma  by 
vote  of  the  people  July  11. 

The  Daily  Oklahoman  led  with  1,022 
inches  of  bwr  copy,  released  in  the  late 
editions  of  the  morning  paper  when  it 
was  assured  the  wets  had  a  comfortable 
majority.  The  Oklahoman  went  up 
eight  pages  to  accommodate  the  new 
advertisements. 

Oklahoma  City  Times  carried  988 
inches,  Oklahoma  News  947  inches, 
Tulsa  (Okla.)  World  977,  and  Tulsa 
Tribune  505  inches. 


FLEMING  PLEA  DENIED 


Ohio  Examiner  Must  Serve  Term  for 
Criminal  Libel 

(By  telegraph  to  Editos  &  Publisher) 
CiNONNATi,  July  13— Grover  W. 
Fleming,  publisher,  Ohio  Examiner, 
Columbus,  must  ^y  a  $500  fine  and 
serve  six  months  in  the  Shelby  county 
jail,  according  to  a  mandate  of  the 
Ohio  supreme  court  today.  The  court 
refused  a  petition  for  a  rehearing  in 
Fleming’s  conviction  of  criminal  libel. 

The  sentence  and  fine  were  ordered 
by  the  Shelby  common  pleas  court  after 
Fleming  had  been  convicted  of  having 
libeled  William  O’Leary,  Sidney  police 
chief,  in  the  Examiner  March  12,  1932. 

The  supreme  court  decision  reversed 
a  decision  in  Fleming’s  favor  by  the 
Shelby  appellate  court.  The  appellate 
court  had  reversed  the  Shelby  county 
conviction. 


SENT  PLANE  TO  MATTERN 

The  New  York  Evening  Journal  this 
week  dispatched  an  airplane  to  go  to 
the  aid  of  Jimmy  Mattem,  who  crashed 
in  Siberia  several  weeks  ago  while  on 
a  round-the-world  flight.  The  plane 
is  now  waiting  at  Nome,  Alaska,  for 
permission  from  the  Soviet  government 
to  fly  to  the  aviator.  The  plane  was 
cheered  from  the  Southern  Alaska 
Airways.  The  Soviet  government  has 
sent  a  sea  plane  to  carry  Mattern  to 
Nome.  The  American  expedition  was 
sent  north  by  Irving  Friedman,  presid¬ 
ent  of  the  Kings  Brewery,  and  after 
the  finding  of  Mattem,  arrangements 
were  made  for  the  flight  to  the  aviator 
by  the  Journal. 


EDITORIAL  SERVICE  MOVES 

The  editorial  and  business  offices  of 
Editorial  Research  Reports,  of  Wash¬ 
ington.  were  removed  on  July  15,  from 
839  17th  street,  N.  W.,  to  726  Jackson 
place.  The  new  quarters  are  in  one 
of  the  buildings  owned  by  the  Brook¬ 
ings  Institution.  The  tenth  anniver¬ 
sary  of  Editorial  Research  Reports 
will  be  Sept.  1,  1933.  The  enterprise 
is  owned  and  managed  by  Burt  P. 
Garnett  and  Richard  Boeckel. 


FILES  $500,000  SUIT 
The  New  York  Daily  Mirror  is  be¬ 
ing  surf  for  $500,000  libel  damages  in 
an  action  filed  in  Federal  Court.  New 
York,  by  Mrs.  Olga  Ziegler  of  Pomp- 
tOT  Lakes,  N.  J.,  based  on  a  picture  cap¬ 
tion  printed  in  1931  in  connection  with 
the  murder  of  Mrs.  Ziegler’s  huslxmd. 
The  caption  said:  “Widow  and  Jealous 
Youth  Confess  Silk  Man’s  Murder.” 
Mrs.  Ziegler  was  cleared  of  the  charge 
by  a  jury. 


J.  A.  KEEFE  RESIGNS 
J.  A.  Keefe,  who  for  three  and  one- 
half  years  was  vice-president  and  gen¬ 
eral  manager  of  the  East  St.  Louis  (Ill.) 
Journal,  has  atmounerf  his  resigna¬ 
tion  and  the  sale  of  his  stock  to  East 
Shores  Newspapers,  Inc.,  which  took 
over  the  Journal  in  1932.  Keefe  went 
to  East  St.  Louis  from  Memphis,  Tenn. 


MRS.  BOSSE  HEADS  DAILIES 

Evaiwvflle  (ln<L)  Papers  Elect  Follow¬ 
ing  Settlement  of  Estate 

Contrtfl  of  the  Evansville  (Ind.) 
Courier,  Evening  Journal  and  Sunday 
Courier  and  Journal,  passed  July  7  into 
the  hands  of  Mrs.  Benjamin  Bosse, 
through  the  final  settlement  of  the  Bosse 
estate. 

The  Courier  was  acquired  by  the  late 
Benjamin  Bosse,  former  mayor  of 
Evansville,  in  1921.  Since  his  death 
Mrs.  Bosse  has  been  president  of  the 
publishing  company. 

E.  J.  Fehn,  former  general  manager, 
has  bron  named  publisher,  and  A.  G. 
Hollander,  former  advertising  manager, 
has  been  appointed  business  manager. 

Don  Seism  was  elected  editor  of  the 
morning  and  Sunday  papers,  and  J.  C. 
Kerlin  editor  of  the  evening  paper. 

All  former  officers  of  the  company 
were  re-elected:  Mrs.  Bosse,  president; 
Mr.  Fehn,  vice-president;  George  A. 
Bittler,  treasurer,  and  ^Ir.  Hollander, 
secretary. 

IMMUNITY  BILL  PROMISED 


Texas  Legislator  Will  Introduce  Meas¬ 
ure  Protecting  Newspapermen 

Representative  W’alter  C.  Holloway 
of  Gregg  and  Harrison  counties,  Texas, 
has  announced  his  intention  of  introduc¬ 
ing  a  bill  in  the  called  session  of  the 
state  legislature  in  September  granting 
newspapermen  the  right  to  refuse  to 
disclose  the  source  of  printed  news  to 
any  inquisitorial  body. 

His  statement  followed  the  attempt 
of  a  judge  and  grand  jury  at  Marshall, 
Tex.,  to  force  Syril  A.  Parker,  editor 
of  the  Longview  Daily  New,  under 
threat  of  contempt,  to  reveal  the  name 
of  an  informant  who  told  him  peace 
officers  were  being  bribed  to  allow 
transportation  of  beer.  Parker  refused 
to  tell  until  the  district  attorney  had 
promised  immunity  to  his  informant. 


PUBLISHER’S  CHARGE  DISMISSED 


Said  Chief  Detective  Had  Threatened 
Hi*  Life 

(Special  to  Editor  &  Publisher) 

Long  Branxh,  N.  J.,  July  12 — 
Charges  made  by  Richard  De  Witt, 
publisher  of  the  Long  Branch  Daily 
Record,  that  Harrj’  B.  Crook,  chief  de¬ 
tective  of  Monmouth  county’s  prose¬ 
cutor’s  office,  threatened  to  “rub  him 
out”  in  retaliation  for  the  publication 
in  the  Record  of  a  series  of  advertise¬ 
ments  exposing  corruption  in  the 
county,  were  dismissed  at  a  hearing  be¬ 
fore  Police  Magistrate  Alton  V.  Evans 
here  Tuesday  morning. 

Magistrate  Evans  ruled  that  the 
charges  had  not  been  sufficiently  sub¬ 
stantiated  by  the  plaintiff. 


J.  SIDNEY  BURNET 

J.  Sidney  Burnet,  58,  chairman  of 
the  board  of  the  Burnet-Kuhn  Adver¬ 
tising  Company,  Chicago,  died  suddenly 
July  12  at  his  summer  cottage  at  Har¬ 
bor  Springs,  Mich.  Mr.  Burnet  was  a 
native  Chicagoan  and  was  graduated 
from  the  University  of  Michigan  law 
school  in  1895.  He  practiced  law  for 
several  years  before  entering  the  ad¬ 
vertising  business.  He  was  president 
of  the  agency  from  1915  to  1932.  After 
the  death  of  his  wife  almost  two  years 
ago,  Mr.  Burnet  traveled  extensively. 
He  is  survived  by  a  son  and  one 
daughter. 

LOGOTYPES  FOR  FOOD  ADS 

New  logotypes  of  words  and  com¬ 
binations  of  words  used  in  food  store 
advertising  have  been  announced  by  the 
Intertype  Corporation.  With  these 
logotypes  the  operator  is  able  to  drop 
a  complete  word  or  several  words,  fur¬ 
nished  on  a  single  matrix,  into  a  line 
of  large  price  figures  set  in  the  style 
which  is  now  so  widely  used. 


HELUNGERS  REMARRY 

Mark  Hellinger,  columnist  for  the 
New  York  Daily  Mirror  and  King 
Features  Syndicate,  and  his  former  wife, 
Gladys  Glad  Hellinger,  actress,  were 
remarried  in  New  York  July  11.  Last 
year  Miss  Glad  divorced  Mr.  Hellinger. 


“SPECIAL”  SUES  DAIUES 

N.  Y.  Agency  A*ka  $15,000  Damage* 
from  Anderson  (S.  C.)  Newspapers 

Bryant,  Griffith  and  Brunson,  news¬ 
paper  advertising  representative  firm  of 
New  York,  has  filrf  a  suit  in  U.  S. 
district  court  asking  for  $15,000  dam¬ 
ages  against  the  Independent  Publishing 
Company,  publishers  of  the  Anderson 
(S.  C.)  Independent  and  Daily  Mail. 
The  “special”  formerly  represented  the 
newspaper  and  asks  damages  for  com¬ 
missions  which  it  alleges  would  have 
been  earned  if  it  had  been  continued 
as  the  papers’  representative.  The 
plaintiff  set  out  that  it  had  con¬ 
tracted  with  the  Anderson  newspapers 
to  represent  them  in  the  national  field 
on  Dec.  31,  1931,  and  had  paid  $3,600 
to  another  agency  for  “release”  of  a 
contract  with  that  agency  which  “af¬ 
fected  the  .\nderson  l3aily  Mail.”  The 
contract  was  cancelled  by  the  news¬ 
papers  on  April  30,  1933. 

Although  no  answer  to  the  complaint 
has  as  yet  been  filed,  Wilton  E.  Hall, 
publisher  of  the  Anderson  dailies,  said 
that  the  relationship  with  the  agency 
had  been  terminated  because  it  had  not 
satisfactorily  represented  Anderson  in 
the  national  field  and  had  failed  to  ren¬ 
der  the  service  it  had  promised. 

Mr.  Hall  told  Editor  &  Publisher 
that  the  papers  are  contemplating  a 
counter  suit  lor  damages. 

CHARLES  F.  MILLIKEN 

Charles  Francis  Millikin,  for  imny 
years  publisher  of  the  Canandaigua 
(N.  Y.)  Ontario  County  Times,  died  in 
Canandaigua  July  12.  He  was  born 
in  Canandaigua  in  1854.  Upon  gradu¬ 
ation  from  the  Canandaigua  Academy, 
he  became  assistant  to  his  father  in  the 
management  of  the  newspaper,  and  con¬ 
tinued  the  publication  until  July,  1929. 
He  was  active  in  politics  and  civic  af¬ 
fairs,  and  wrote  numerous  books  on 
local  historical  subjects.  He  was  for 
many  \  ears  correspondent  for  the  New 
York  Times. 


SAN  MARCOS  NEWS  SOLD 

The  San  Marcos  (Tex.)  Daily  News 
has  been  acquired  from  the  Hays  County 
Publishing  Co.  by  T.  A.  Buckner  and 
sons,  Walter  E.  and  Addison  Buckner, 
publishers  of  the  San  Marcos  Record, 
weekly.  The  Buckners  plan  to  con¬ 
solidate  the  two  plants  for  publication 
of  both  the  Daily  News  and  Weekly 
Record.  The  San  Marcos  Record  at 
the  recent  Texas  Press  Association  con¬ 
vention  was  awarded  the  cup  given  an¬ 
nually  by  the  Dallas  News  and  Jour¬ 
nal  for  the  best  all-round  Texas  weekly. 


ALEXANDRIA  DAILY  SOLD 

The  Ale.randria  (Ind.)  Daily  Nezvs 
has  been  sold  by  Kenneth  J.  Sullivan 
to  Merrill  D.  Dionne,  Plymouth,  Wis., 
former  manager  of  the  Plymouth  Re¬ 
view.  Chester  Holloway,  Plymouth, 
will  be  editor  of  the  paper,  and  Phil 
Miller,  Vincennes,  Ind.,  will  join  the 
staff.  Dionne  formerly  was  manager 
of  the  Daily  Times  and  Sunday  Com¬ 
mercial  in  Vincennes. 


Gasoline  Sales 

Break  Record 

• 

Gasoline  sales  in  Rhode 
Island  for  May  were  10% 
above  last  year  and  set  an 
all-time  May  record.  New 
car  sales  rose  34%.  Watch 
this  Better  Market! 


A  New 

FIRST-RUN  SERIAL 


“IVewspaper 

Girl’’ 

By  B.\RBARA  WEBB 

Author  of 
'•GOLDEN  GIRL” 

“ONE  MAN'S  WIFE" 

“WHAT  PRICE  LOVE",  ETC 

Ann  Caldwell,  heroine  of 
this  story,  left  the  quiet  life 
of  a  small  New  England  town 
to  become  a  reporter  on  a 
busy  city  daily. 

Almost  overnight  she  found 
herself  in  a  whirl  of  events, 
covering  fashions,  conducting 
a  “heart”  column,  reporting 
a  political  convention,  uncov¬ 
ering  a  murder  which  she 
helps  to  solve. 

For  months  she  has  been 
investigating  the  police  de¬ 
partment  as  a  result  of  her 
paper’s  crusade  against  a 
graft  ring. 

While  working  on  this  as¬ 
signment  she  has  met  and 
learned  to  love  Brent  Ran¬ 
dolph,  a  wealthy  young 
crusader  who  has  joined  the 
police  force  to  help  in  the 
clean-up  campaign. 

Then  comes  the  moment 
to  break  the  story,  and  Ann, 
ignorant  of  his  real  status, 
knows  she  must  write  the 
words  she  thinks  will  send 
him  to  prison. 

It  is  a  vivid,  dramatic, 
heart-throbbing  story  full  of 
suspense. 

30  Installments,  with 
Dramatic  Illustrations. 


LEDGER 

SYNDICA’TE 

Philadelphia  Pa. 
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THE 


Outcast 


MR.  OTTLEBOTTLE 


AND  THE 


Super 


ative  SOPHIE! 


Fom  years  ago  F.  Egbert  Ottlebottle 
MS  reckoned  as  one  of  the  best  financial 
minds  in  America.  And  upon  starting  a 
yi  day  of  financial  minding,  Mr.  Ottle* 
bottle  liked  a  little  black  coffee,  some- 
ooes  some  Bromo  Seltzer,  and  always 
71»  A'w  Tork  Apex.  The  Apex,  it  may  be 
aid  without  exaggeration  or  envy,  had 
and  has  the  best  financial  pages  in  thb 
(ountry. 

Two  years  ago,  unfortunately,  Mr. 
Ottlebottle  had  no  more  finances  to 
mind— and  a  severely  shrunken  salary. 
But  he  was  still  a  devoted -reader  of  The 
ips  and  its  financial  pages. 

And  this  year,  even  more  unfortu- 
ntdy,  Mr.  Ottlebottle  hasn’t  even  a 
tibry.  Upon  starting  an  empty  day 


linking  for  a  job,  he  patiently  waits  l.is 
turn  in  the  breadline  for  some  not  very 
pod  coffee.  To  while  away  his  wait,  he 
ddves  around  in  the  trash  cans  for  a 
Boming  newspaper.  Docs  Mr.  Ottle- 
bottle,  now  all  too  cognizant  of  his  lapse 
BIO  the  lower  classes,  eschew  his  former 
dnice  of  reading  matter  and  stick  to  the 
jwrnab  the  lower  classes  are  supposed 
0  read?  Not  at  all!  Mr.  Ottlebottle 
him  until  he  has  found  a  crumpled 
bt  complete  copy  of  The  New  Tork 
ifB;  and  as  of  old  will  peruse  the  best 
kancial  pages  in  this  country! 


Its  years  ago  Sophie  was  a  decorative 
*a  in  the  late  Mr.  Ziegfeld’s  produc- 
•"W-  A  god-given  shape  and  honey- 
tdored  hair  were  Sophie’s  no  small 
*ts.  But  even  her  best  friends  ad- 
•Wed  that  Sophie  was  innocent  of  any 
•Qinty  north  of  the  cars.  To  fill  in  the 
^'rhoun  between  waking  and  walking 
*1  Sophie  often  luxuriated  in  the  pink 
of  the  late  afternoon  edition  of  the 
^  York  Evening  Nadir. 

But  one  morning  at  a  party  in  some- 
penthouse,  Sophie  met  young 


Gerald  Gollifer  III;  and  before  many 
more  mornings  had  passed,  Sophie  had 
walked  off  the  stage  forever  as  the  first 


Mrs.  Gerald  Gollifer  III.  Gerald  had 
money,  in  trust.  He  still  has  it.  And  often 
since  in  the  rotogravures  you  have  seen 
Sophie’s  svelte  riding  habits  at  Aiken, 
and  large  portions  of  Sophie’s  snowy 
epidermb  at  Palm  Beach,  Cannes  and 
the  opening  night  at  the  Metropolitan. 

Just  what,  children,  b  Sophie’s  favor¬ 
ite  newspaper  today?  Right!  and  Gerald 
likes  the  Nadir,  too! 


.^BRIDGED  advertbing  budgets,  scantier 
schedules,  and  stiffer  competition  among 
space  sellers  is  apparently  opening 
another  silly  season  in  circulation  claim¬ 
ing.  Many  seemingly  sensible  repre¬ 
sentatives  are  making  senseless  assertions 
as  to  the  “quality”  of  their  paper’s 
readers.  Newspapers  that  anybody  can 
buy  and  lots  of  people  like  to  read  are 
soberly  presented  as  reservoirs  of  excep¬ 
tional  buying  power,  with  Bradstreet 
ratings  far  in  excess  of  other  ncsvspapers 
that  anybody  can  buy  and  lots  of  people 
like  to  read. 

So  it  b  proper  and  timely  to  reiterate 
what  every  space  buyer  out  of  swaddling 
clothes  already  knows — that 

Circulation  is  Vertical,  not  Hori¬ 
zontal! 

The  circulation  of  any  newspaper 
comes  from  all  income  classes,  is  not 
confined  to  any  one;  People  prefer  papers 
for  various  reasons,  of  which  income  b 


not  one.  Newspaper  reading  b  a  matter’ 
of  taste  and  habit  only,  and  not  income. 

Consequently,  all  metropolitan  papers 
have  audiences  of  average 
economic  worth,  deter¬ 
mined  by  the  populations 
that  they  serve.  Newspapers 
may  vary  in  influence  or  in 
advertising  effectiveness;but 
audiences,  per  capita  and  per 
thousand,  per  p>age  and  per 
day,  per  locality— arc  all  par! 

Andanyadvertiserwhobuys 
certain  papers  with  the  idea 
that  he  is  selecting  preferred 
audiences — b  kidding  himself! 


Xn  New  York  City  there  b  one 
newspaper  that  interests  more 
people  than  any  other  newspaper  pub¬ 
lished  on  thbeontinent.  Newscirculation 
comprises  two-thirds  of  New  York  City 
families;  and  that  two-thirds  includes’ 
more  people  with  money,  more  prospects 
for  everything — than  any  other  news¬ 
paper  in  this  market.  It  includes  more 
society  women  and  more  scrubwomen, 
more  millionaires  and  more  mail  truck 
drivers.  Its  audience  b  no  better,  but 
not  a  bit  worse,  than  any  other  news¬ 
paper  in  New  York. 

The  News  is  a  great  advertbing 
medium,  however,  for  two  reasons; — 
because  it  delivers  advertbing  more 
effectively  on  its  high-vbibility  small 
pages,  makes  advertbing  more  seen  and 
more  read  and  more  used.  And  because 
it  delivers  a  huge  audience  at  a  very 
much  lower  cost !  1 1  b  the  one  newspapier 
that  alone  covers  the  New  York  market. 


•  Thu  chart  represents  the  dislri- 
bution  of  family  incomes  in  New 
York  City  and  approttimalely 
the  distribution  of  family  in~ 
comes  in  any  large  cily. 


•  This  chart  represents  the  im¬ 
pression  of  their  circulatioru  that 
some  publications  like  to  con¬ 
vey  to  advertisers. 


O  This  represents  the  average  dis¬ 
tribution  of  ci'culalion  of  alt 
newspapers.  You  can’t  confine 
circulation  to  income  dosses! 


<2.000  <3.000  ' 


If  your  advertbing  b  in  The  News, 
you  have  the  assurance  that  you  are 
getting  the  extreme  utmost  in  space 
value  for  the  money  you  spiend.  If  your 
advertbing  isn’t  in  The  News,  you  need 
to  know  more  about  The  News!  May 
we  tell  you  more? 


THE  S  NE^^S/  New  York’s  Picture  Newspaper 

Tribune  Tower,  Chicago  +  Kohl  Bldg.,  San  Francisco  +  220  EAST  42nd  ST.,  NEW  YORK 
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ALBANY  KIDNAPING  NEWS  WITHHELD 
48  HOURS  BY  NEWSPAPERS 

O’Coimdl  Story  Delayed  in  Order  to  Aid  Negotiation*— News 
Sources  Closed— Editorial  and  Circulaticm 
StafFs  on  Duty  Continually 


iSpecial  to  Edito*  &  Puslishes) 

Albany,  N.  Y.,  July  13— The  three 
.  Albany  daily  newspapers  this  week 
withheld  publication  of  the  news  of 
the  kidnaping  of  John  J.  O’Connell, 
Jr.,  for  48  hoiirs  in  order  not  to  impede 
negotiations  for  the  release  of  the 
young  nephew  of  the  city’s  Democratic 
bosses. 

Within  a  few  hours  after  an  agr^- 
ment  had  been  reached  upon  a  deadline 
for  printing  the  story,  regardless  of 
developments,  a  force  of  reporters  and 
cameramen  arrived  in  Albany.  It  was 
ri^'aled  only  by  the  number  that  gath¬ 
ered  to  cover  the  Lindbergh  abduction 
story,  according  to  those  who  had  cov¬ 
ered  that  case. 

With  the  story  written  and  catchplates 
on  the  presses  of  the  Albany  Evening 
News,  Knickerbocker  Press  and  _  the 
Tintes-Union,  the  staffs  saw  edition 
after  edition  run  off,  but  without  the 
O’Connell  story. 

The  unusual  procedure  of  holding  up 
such  a  hot  story  was  followed,  the 
newspapers  later  announced  in  their 
news  columns,  only  from  a  humani¬ 
tarian  standpoint  arid  to  avert,  possibly, 
some  tragic  development.  No  political 
pressure  whatever  was  brought  to  keep 
the  story  from  being  printed. 

First  intimation  of  the  kidnaping 
story  came  early  Saturday  night,  July 
8,  when  a  man  came  to  the  business 
office  of  the  Knickerbocker  Press  with 
an  advertisement  he  asked  to  be  inserted 
in  the  personal  columns  of  the  classified 
section.  But  it  was  such  an  odd  type 
of  advertisement  that  it  was  rejected. 
The  advertisement  was  headed  with  the 
name  “Sedgewick"  and  beneath  it  were 
11  rows  of  numerals.  Some  time 
later  by  matching  the  figures  with  let¬ 
ters  of  the  alphabet  it  was  found  that 
each  row  “spelled”  out  the  name  of  a 
man. 

The  man  who  had  brought  the  adver¬ 
tisement  departed,  but  returned  soon 
afterwards  and  then  it  was  learned  he 
was  Walter  V.  Johnson,  chairman  of 
the  Democratic  City  Committee  of 
Rensselaer,  a  dty  adjoining  Albany.  A 
conference  with  newspaper  officials 
followed  and  it  was  made  plain  that 
publication  of  the  advertisement  was 
imperative.  A  hint  was  dropped  as  to 
the  reason. 

Word  was  passed  to  the  editorial  de¬ 
partment  and  the  staff  immediately  was 
in  full  pursuit  of  the  story.  Rumors 
had  been  heard  about  Albany  during 
the  day  that  O’Connell  had  been  kid¬ 
naped. 

Efforts  of  reporters  to  communicate 
with  O’Connell’s  family  proved  futile. 
Police  disclaimed  all  knowledge  of  the 
kidnaping. 

Reporters  worked  all  night  Saturday 
and  all  of  Sunday,  gradually  gathering 


bits  of  information,  which  made  a  fairly 
well  connected  story  of  how  O’Connell 
had  been  spirited  away  from  in  front 
of  his  home  early  Friday,  July  7. 

On  Monday  Allen  Eddy,  editorial  di¬ 
rector  of  the  Evening  News  and 
Knickerbocker  Press,  and  George  O. 
Williams,  managing  editor  of  the 
Times-Union,  continued  to  withhold 
publication  of  the  story.  Late  in  the 
afternoon  an  agreement  was  reached 
whereby  the  O’Connell  family  consented 
to  the  publication  of  the  story  at  7  p.  m. 
regardless  of  any  developments.  Mean¬ 
while,  the  city  was  astir  with  rumors. 

Catchplates  with  the  story  in  type 
were  ready  on  the  presses.  At  7  p.  m. 
Monday  they  rolled.  Hundreds  of  news¬ 
boys  spread  throughout  the  city  with 
the  extras.  About  the  same  (time, 
Robert  R.  Reeves,  radio  broadcaster  for 
the  Evening  News,  went  on  the  air 
with  a  flash. 

Newspaper  staffs  and  circulation  de¬ 
partments  worked  on  a  24-hour  basis. 
At  the  Times-Union  cots  were  obtained 
for  the  staff,  which  were  placed  in  the 
office. 

The  second  sensational  phase  of  the 
story  came  Tuesday  in  a  revelation  that 
the  kidnapers  had  rejected  the  11  men 
proposed  as  go-betweens.  Then  a 
second  list  of  names  was  printed,  this 
time  in  the  classified  personal  columns 
of  the  Times-Union. 

The  long  wait  for  a  break  continued 
for  the  large  number  of  local  and  out- 
of-town  reporters  and  cameramen.  The 
latter  were  rushed  to  .Albany  after  the 
press  associations  had  sent  out  flashes 
simultaneously  with  the  publication  of 
the  extra  edition  Monday  night,  an¬ 
nouncing  the  kidnaping. 

Myron  Berger,  New  York  Times  re¬ 
porter,  was  ordered  to  take  a  plane  to 
Albany.  Berger  and  his  pilot  encoun¬ 
tered  a  storm  while  flying  over  Peeks- 
kill  so  the  pilot  turned  back.  Berger, 
who  was  taking  “40  winks”  in  prepara¬ 
tion  for  what  he  expected  might  be  an 
all  night  job  in  Albany,  was  amazed 
when  he  learned  the  plane  was  back 
over  New  York  instead  of  Albany.  He 
immediately  caught  a  train. 

Edward  G.  Maher,  former  Albany 
Times-Union  assistant  city  editor,  was 
sent  to  .\lbany  by  the  New  York  Jour¬ 
nal  as  was  Helen  Nolan,  reporter  for 
the  New  York  American  and  formerly 
on  the  Albany  Evening  News. 

Among  others  who  drew  assignments 
to  cover  the  story  were:  WoHd-Tele- 
gram,  William  O.  Trapp  and  Joseph 
Mitchell:  New  York  Daily  Mirror. 
Frank  Farley;  New  York  Daily  News, 
John  O’Donnell;  New  York  Herald 
Tribune,  Hickman  Powell;  New  York 
Sun,  John  C.  Crary,  regular  Albany 
correspondent;  New  York  Ezvning 
Post,  Jerome  L.  Smith.  Samuel  J.  'f. 


70®  LOWER 


In  several  slerotype  foundries  where  they  have  recently  changed  to 
Certified  Dry  Mab  they  have  been  able  to  lower  metal  casting 
temperatures  by  as  much  as  70  degrees. 

While  doing  so  they  have  not  only  cut  down  metal  maintenance 
cost,  but  are  producing  better  plates  and  have  improved  thei^ 
printing. 

Why  not  investigate  what  Certifieds  can  enable  you^to  accomplish 
in  the  way  of  savings  and  better  printing? 

We  are  gladly  at  your  service. 


Coe,  Albany  correspondent  for  the  New 
York  Times,  assisted  Berger. 

The  United  Press  at  New  York  sent 
Sandor  S.  Klein  to  assist  Kirtland 
King,  George  J.  Marder  and  Henry 
Matteo  of  the  Albany  bureau.  Paul 
King,  .Albany  office  manager,  was  on 
his  vacation. 

The  Associated  Press  sent  Robert  J. 
Cavagnaro,  who  worked  on  the  Lind¬ 
bergh  kidnaping  for  three  and  a  half 
months. 

Raymond  I.  Borst,  International 
News  Service,  bureau  manager,  covered 
the  story  for  I.N.S.,  and  Universal  Ser¬ 
vice  sent  Dorothy  Roe  up  from  New 
York. 

On  the  Albany  newspapers  Jerome 
L.  Smith  of  the  Knickerbocker  Press; 
John  Mooney  of  the  Evening  News  and 
Leo  O’Brien,  legislative  reporter  for 
the  Times-Union,  served  as  contact 
men  with  whatever  few  sources  were 
available  for  news. 

The  reporters  found  themselves  up 
against  a  tough  proi»sition  for  the 
O’Connell  family  remained  incommuni¬ 
cado,  as  it  had  been  learned  they  had 
received  a  threat  from  the  kidnapers 
that  any  publicity  or  any  report  to 
police  would  result  in  the  death  of 
young  O’Connell.  Police,  however, 
finally  did  act  after  the  extra  editions 
had  been  printed  Monday  night  when 
a  teletype  message  about  the  kidnaping 
was  sent  to  police  throughout  the  state. 

Nearly  all  news  sources  were  closed. 
Not  only  that,  but  the  district  attorney 
changed  his  private  telephone  number 
several  times  while  Edward  O’Connell, 
uncle  of  the  missing  youth,  also  changed 
his  private  telephone  number  several 
times  in  order  to  sidetrack  newspaper¬ 
men,  so  as  to  give  them  a  free  hand 
in  their  efforts.  When  a  connection 
was  made  at  the  home  of  young  O’Con¬ 
nell  on  one  occasion  a  newspaperman 
discovered  telephones  in  every  other 
house  in  the  street  had  been  “temporari¬ 
ly  discontinued.” 

On  Wednesday  cameramen  who 
had  remained  constantly  at  the  O’Con- 
nell  home  were  ordered  by  police  not 


to  take  any  pictures.  This  warning 
came  when  a  New  York  photographs 
set  up  his  camera  in  preparation  for 
any  developments.  Soon  afterwards  a 
police  captain  arrived  and  informed  the 
cameramen  they  might  take  any  pic- 
tures  so  long  as  they  did  not  disturb  gny 
members  of  the  family  in  the  house, 
including  the  mother  of  the  abducted 
youth. 

TENNESSEE  PRESS  ELECTS 

J.  H.  Haynie,  Milan  Exchange,  ChoMn 
am  President 

J.  H.  Haynie,  publisher  of  the  Jlfi/a* 
Exchange,  was  elected  president  of  the 
Tennessee  Press  Association  at  Red 
Boiling  Springs,  July  8,  at  the  associa¬ 
tion’s  annual  convention. 

The  publishers  authorized  Hampton 
Maxey,  field  secretary,  to  act  as  na¬ 
tional  advertising  agent  for  all  news¬ 
papers  represented  in  the  organization, 
and  also  authorized  hirn  to  form  a  bu¬ 
reau  to  audit  circulations  of  weekly 
newspapers. 

Vice-presidents  elected  were  R.  P. 
Suite,  Newport  Plain  Talk,  for  East 
Tennessee;  Frank  Goodlett,  general 
manager,  Clarksville  Leaf-ChromeU, 
for  Middle  Tennessee,  and  Charles 
Campbell,  Lauderdale  Enterprise,  for 
West  Tennessee. 

The  following  directors  were  named 
from  each  congressional  district:  Spur¬ 
geon  Akers,  Rogersznlle  Review,  First; 
Guy  Easterly,  La  Follette  Press, 
ond;  Roy  Woodfin,  South  Pitlsburj 
Hustler,  Third;  S.  K.  Neal,  Putnan 
County  Herald,  Cookeville,  Fourth;  B. 
D.  Cain,  Old  Hickory  News,  Fifth;  J, 
W.  Crawford,  Lcnvrenceburg  Demo¬ 
crat-Union,  Sixth;  Roy  Coleson,  Fayetk 
Falcon,  Somerville,  Seventh;  Paul  Sims, 
Brownsville  States  Graphic,  Eighth. 


COAST  PUBLISHER  RETURNS 

Publisher  George  T.  Cameron  of  thi 
San  Francisco  Chronicle  and  Mrs. 
Cameron,  returned  to  San  Frandsec 
July  6  on  the  steamer  Malolo,  after 
making  their  first  visit  to  Hawaii 


The  Washington  Post 

announces 

THE  APPOINTMENT  OF 

FRANK  H.  M;EEKER 

270  Madison  Avenue 
New  York  City 


EASTERN  ADVERTISING  REPRESENTATIVE 

and 

GUY  S.  OSBORN,  Inc. 

360  N.  Michigan  Avenue 
Chicago,  III. 

as 

WESTERN  ADVERTISING  REPRESENTATIVE 


BOTH  APPOINTMENTS  ARE  EFFECTIVE  AS 
OF  JULY  7,  1933 


The  Washington  Post,  under  new  ownership,  makes  these  appointments  as 
part  of  a  program  for  advancement  of  the  newspaper,  not  only  as  a  business 
entity,  but  in  editorial  service  to  ib  readers,  typographical  appearance,  and 
the  numerous  items  which  go  to  make  a  good  newspaper. 
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lOOO 


NIRA 


“A  national  emergency  productive  of  widespread  unemployment  and  disorganization 
of  industry,  which  burdens  interstate  and  foreign  commerce,  affects  the  public  welfare, 
and  undermines  tbe  standards  of  living  of  tbe  American  people,  is  hereby  declared  to 
exist.”  Beginning  of  Section  One  of  National  Industrial  Recovery  Act. 

“This  title  shall  cease  to  be  in  effect  and  any  agencies  established  hereunder  shall  cease 
to  exist  at  the  expiration  of  two  years  after  the  date  of  enactment  of  this  Act,  or  sooner 
if  the  President  shall  by  proclamation,  or  the  Congress  shall  by  joint  resolution  declare 
that  the  emergency  recognized  by  Section  One  bas  ended.”  Paragraph  Section  Two. 


The  Census  of  1930  spoke  out  plainly  enough 
as  to  the  ever  diminishing  mass  market  (13  less 
wage  earners  per  1000  population  in  1929  com¬ 
pared  with  1919).  In  1929,  it  took  13  less 
wage  earners  per  thousand  of  population  to 
increase  value  of  production  by  over  38,000,- 
000,000.  In  fact,  quantity  production  per  wage 
earner  increased  over  40%! 

One  major  industry  alone  (which  we  all  know 
about  because  of  its  tremendous  advertising 
appropriations),  in  the  ten-year  span  to  1929, 
decreased  numbers  of  wage  earners  by  24%, 
yet  increased  the  annual  value  of  its  manu¬ 
factured  products  nearly  3300,000,000. 

NIRA  may  never  be  used  for  more  than  a 
guide  to  business  groups  in  drafting  codes  of 
business  procedure.  Being  of  short  life  by  the 
provisions  of  the  Act  itself,  it  is  in  existence 
purely  as  a  helpful  measure  to  speed  business 
to  normal  levels,  to  help  restore  the  mass  market. 


One  important  use  to  which  the  administra¬ 
tion  will  direct  this  Act  is  “to  eliminate  unfair 
competitive  practices.”  Immediate  attention  is 
directed  to  the  price  at  which  goods  are  to  be  sold. 
This  affects  newspaper  advertising.  Prices  are 
going  up.  The  appeal  to  the  public  mind  must 
change. 

Perhaps  nothing  need  be  done  about  it  on 
your  part,  as  a  Publisher.  No  doubt  you  can 
just  “go  along.”  You  may  want  to  plot  a 
course,  however,  for  your  organization  to  fol¬ 
low  through  the  experimenting  and  re-building 
era,  and  we  strongly  advise  it.  We  advise  you 
to  learn  what^s  going  on  in  industry  behind  the 
scenes. 

Knowledge  is  power. 

If  you  want  a  glance  “behind  the  scenes”  at 
industry — if  you  want  to  know  something 
about  a  new  industry  destined  to  become 
America’s  first — just  get  in  contact  with  us. 


The  Beckwith  Special  Agency,  inc. 

NEWSPAPER  REPRESENTATIVES 

Through  Two  Wars  and  Pour  Depressions 

Headquarters:  NEW  YORK  CENTRAL  BUILDING,  NEW  YORK  CITY 

CHICAGO  •  KANSAS  CITY  •  ATLANTA  •  DETROIT  •  PHILADELPHIA  •  SAN  FRANCISCO 
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FRIGIDAIRE  LAUNCHES 
BROAD  CAMPAIGN 

More  Than  500  Dailies  on  Six- Week 

Schedule,  with  Radio  and  Other 
Media — Special  Air-Condition- 
inc  Drive  Also 

Launching  of  a  new  radio  program 
the  night  of  July  14,  followed  by  ad¬ 
vertising  the  next  day  in  more  than 
500  daily  newspapers,  together  with 
color  copy  in  national  magazines,  bill¬ 
board  advertising  and  distribution  of 
5,000,000  copies  of  a  rotogravure 
Ubloid,  marked  the  launching  of  what 
the  Frigidaire  Corporation  announces  as 
its  greatest  summer  selling  campaign  in 
history. 

Preparatory  to  beginning  the  cam¬ 
paign,  the  company  held  53  conven¬ 
tions  of  dealers  and  salesmen  at  stra¬ 
tegic  points,  sending  eight  crews  into 
different  territory  simultaneously  to 
conduct  the  meetings.  At  these  sessions 
the  dealers  and  salesmen  were  not  only 
shown  a  new  model  household  refriger¬ 
ator  selling  just  under  $200,  but  also 
were  brought  up  to  date  on  comrnercial 
refrigeration  and  on  air-conditioning 
equipment. 

The  advertising  campaign  is  to  last 
six  weeks.  According  to  H.  W. 
Newell,  vice-president  in  charge  of 
sales,  this  is  the  first  time  Frigidaire 
has  launched  a  major  campaign  as  late 
as  July. 

Most  of  the  newspaper  advertisements 
will  be  30  to  60  inches  in  size,  with 
full  pages  in  strategic  spots.  There 
will  be  three  insertions  in  July,  with 
the  August  schedule  probably  calling 
for  insertions  about  once  a  week. 

Beside  the  regular  campaign,  the  com¬ 
pany  furnishes  copy  to  dealers  to  run 
on  a  50-50  plan  in  additional  cities. 

A  contest  for  dealers  and  salesmen, 
with  cash  prizes,  is  part  of  the  summer 
campaign.  At  the  New  York  City 
meeting,  held  at  the  Hotel  Astor,  about 
900  attended  from  the  city  and  near-by 
territory  in  New  York  and  New  Jersey, 
being  addressed  by  Frank  R.  Pierce, 
sales  manager,  of  D^on;  J.  C.  Cham¬ 
bers,  head  of  the  Frigidaire  air-con- 
ditioni^  sales  work ;  and  W.  D. 
McElhinny,  manager  of  commercial 
refrigeration  department. 

The  radio  program  will  feature  Jane 
Froman,  Howard  Marsh  and  Jacques 
Renard’s  orchestra,  using  a  Columbia 
net  of  54  stations.  This  and  the  adver¬ 
tising  schedules  are  being  handled  by 
the  Geyer  Company  of  New  York  and 
Dayton. 

Newspaper  copy  will  be  the  major 
weapon  in  the  midseason  campaign,  Mr. 
Newell  said,  because  it  has  proved  the 
best  medium  for  the  promotion  of  prod¬ 
ucts  such  as  household  refrigerators 
that  are  sold  by  specialty  salesmen, 
department  stores  and  utilities. 

A  special  advertising  campmgn  for 
air-conditioning  sets  is  also  being  con¬ 
ducted  in  ab(mt  40  major  cities  this 
month,  and  August,  the  dates  for  in¬ 
sertions  being  dependent  upon  the 
weather.  Distributors  and  branch  office 
officials  try  to  have  the  advertising  ap¬ 
pear  during  especially  uncomfortable 
hot  waves. 

In  most  of  the  cities  there  are  to 

be  two  insertions  of  copy  abotff  SO 
inches  in  size  in  this  campaign,  which  is 
called  the  first  major  one  of  the  com¬ 
pany  for  air-conditioning  equipment. 


- • - 

INTERNATIONAL 
SERVICE 
Sydaey  R.  Clarke 

l*nai<iant 

76,  Rue  dee  Petits-Champe 
Paris,  France 
Teirpbonct  Opera  66-27 
Cable  Aodrcaai  Ricaatalir,  Paris 

Travel  Expert* 

New  Yorfc  RepreMotative: 

WaiiaJB  L.  StraoH  *  Sod 
660  Ma<lboa  Avaooe  New  York.  N.  Y. 
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DAILY  SUES  OVER  FEATURES 


SOUTHERN  GROUP  ELECTS 


NEWSPAPERS  TAX  EXEMPT 


Washington  Post  Charges  Chicago 
Tribune  Syndicate  Broke  Contract 

A  suit  w’as  started  in  the  New  York 
County  Supreme  Court  this  week  on 
behalf  of  the  Washington  Post  Publish¬ 
ing  Company  against  the  Tribune  Com¬ 
pany  and  the  Chicago  Tribune  Syndi¬ 
cate  and  Press  Service,  Inc. 

The  complaint  alleges  that  on  June 
12.  1933,  the  plaintiff,  publishers  of  the 
IVashinglen  Post,  held  a  contract  by 
the  terms  of  which  the  defendants  were 
to  furnish  six  special  features  weekly, 
for  a  five-year  period.  These  consisted 
of  the  Gumps,  Gasoline  Alley,  Winnie 
Winkle,  and  Dick  Tracy — all  comic 
strips — a  column  by  Dr.  W.  A.  Evans, 
a  medical  authority,  and  a  column  by 
Westbrook  Pegler,  sports  commentator. 

The  petition  further  points  out  that 
the  Washington  Times  Publishing  Co. 
is  the  owner  of  the  W ashington  Herald 
and  Washington  Times,  competitors  of 
the  Post,  and  that  in  the  past  the  Times 
company  has  sought  to  take  these  fea¬ 
tures  away  from  the  Post. 

On  June  14,  two  days  after  the  sale 
of  the  assets  of  the  Washington  Post 
to  the  plaintiff  in  the  current  action, 
the  defendant  repudiated  the  contract 
made  on  February  9,  1932,  according  to 
the  complaint,  and  plaintiff  was  notified 
that  commencing  July  15,  1933  it  would 
discontinue  furnishing  the  features  to 
the  Washing:ton  Post. 

The  Post  is  seeking  an  injunction  to 
restrain  the  defendants  from  providing 
its  opposition  with  the  features. 

Cook,  Nathan  and  Lehman  are  coun¬ 
sel  for  the  petitioners. 


MISS  HICKOK  RESIGNS 

Lorena  Hickok,  one  of  the  “star” 
Associated  Press  reporters  with  the 
New  York  staff,  has  resigned  to  take 
up  government  bureau  work  in  Wash¬ 
ington.  She  has  covered  many  out¬ 
standing  assignments  for  the  A.P.  dur¬ 
ing  the  past  four  years.  Formerly  she 
was  with  the  Minneapolis  Tribune.  B. 
L.  Livingstone,  of  the  A.P.  staff  in 
Washington,  has  been  transferred  to 
New  York  to  take  her  place. 

MAGEE  NAMES  H.  F.  BOYLAN 

Hoyt  F.  Boylan,  advertising  director 
of  the  Richmond  (Ind.)  Palladium-Item, 
has  been  named  secretary  of  the  News¬ 
paper  Advertising  Executives  Associa¬ 
tion,  completing  the  list  of  officers  of 
the  association  for  the  coming  year.  The 
appointment  was  made  by  Alvin  R. 
Magee,  Louisville  Courier- Journal  and 
Times,  the  newly  elected  president  of 
the  association. 

UPPMANN  RETURNING 

Walter  Lippmann,  special  writer  for 
the  New  York  Herald  Tribune  and  the 
Herald  Tribune  Syndicate,  will  return 
from  Europe  July  18  aboard  the  Majes¬ 
tic.  He  left  New  York  June  17. 


STARTS  AS  DAILY 

The  Caldtvell  (Idaho)  News-Tribune 
on  July  5  changed  from  semi -weekly  to 
daily  publication. 
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Now  in  more  than  125  newspapers 

I  NEW  YORK 

Httalb  tribune 

SYNDICATE 


E.  B.  Greenwald  President  of  West 
Kentucky-Tennessee  Dailies 

Edwin  B.  Greenwald,  city  editor  of 
the  Paducah  (Ky.)  Sun-Democrat,  was 
elected  president  of  the  West  Kentucky- 
Tennessee  Dailies  Association  at  the 
quarterly  session  in  Dyersburg,  Tenn., 
July  7. 

Percy  Williams  of  Paris  was  elected 
vice-president  of  the  association,  and 
Eldon  J.  Hoar  of  the  Daily  States  Ga¬ 
zette,  Dyersburg,  host  at  the  meeting, 
was  returned  as  secretary. 

Thirty  representatives  of  the  several 
Kentucky  and  Tennessee  newspapers  in 
the  association,  which  was  established  a 
year  ago,  attended  the  banquet  at  the 
Belmont  Hotel  and  the  business  session 
which  followed. 

FRANK  B.  NOYES’  BIRTHDAY 

Our  attention  is  called  to  an  incorrect 
inference  contained  in  an  editorial  on 
Frank  B.  Noyes’  70th  birthday,  appear¬ 
ing  in  Editor  &  Publisher  for  July  8. 
Our  statement  was  that  Frank  B. 
Noyes,  at  the  age  of  38,  succeeded  his 
father  on  the  Washington  Star.  The 
father,  Crosby  S.  Noyes,  had  long  been 
editor  of  the  Star.  His  son  Frank,  in 
his  38th  year,  became  the  head  of  the 
Star  Company,  but  his  brother  Theo¬ 
dore  W,  Noyes,  succeeded  the  father 
as  editor  and  has  since  that  time  con¬ 
trolled  the  policies  of  the  Star. 

MRS.  BOK  ON  DIRECTORATE 

Mrs.  Mary  Louise  Curtis  Bok, 
daughter  of  the  late  Cyrus  H.  K.  Cur¬ 
tis,  last  week  was  elected  to  his  place 
on  the  directorate  of  the  Curtis  Pub¬ 
lishing  Company,  publishers  of  the 
Saturday  Evening  Post,  the  LadieY 
Home  Journal  and  the  Country  Gentle¬ 
man.  Mr.  Curtis’  place  as  chairman  of 
the  board  was  not  refilled. 


Michigan  Board  Hold*  New*  4^4 
Adverti*ing  Are  Servicea 

(Special  to  Editox  &  Publisher) 

Lansi.ng,  Mich.,  July  10— Michigan 
newspapers  have  been  exempted  from 
operation  of  the  new  state  sales  tax  I 
made  effective  July  1.  It  had  first  been 
held  that  sales  of  newspapers  would  be  I 
construed  as  coming  under  the  act  and 
that  boys  with  net  monthly  sales  in  ex¬ 
cess  of  $50  w  ould  be  required  to  pay  the 
three  per  cent  levy  on  the  excess. 

A  group  of  publishers  and  their  rep¬ 
resentatives  from  various  cities  met  dur¬ 
ing  the  week  with  Thomas  Ward,  as¬ 
sistant  attorney  general,  who  is  acting 
as  counsel  for  the  board  of  tax  admin¬ 
istration.  Ward  said  that  study  of  the 
law  had  convinced  him  that  neither 
newspapers  themselves  nor  advertising 
can  be  construed  as  “tangible  personal 
property”  and  therefore  subject  to 
the  tax.  Both  news  and  advertising, 
he  said,  can  be  considered  merely  as 
services.  Under  the  ruling  which  was 
confirmed  by  the  tax  administration 
board  and  James  E.  Mogan,  its  manag¬ 
ing  director,  no  tax  will  be  assessed 
against  newspapers,  news  dealers,  or 
newspaper  boys,  and  newspapers  will 
not  be  required  to  be  licensed  or  to 
make  tax  returns. 


STATON  ON  VACATION 

Harry  Staton,  manager  of  the  Nea 
York  Herald  Tribune  Syndicate  is  on 
vacation,  which  he  is  spending  at  his 
home  at  Beachwood,  in  Ocean  County, 
N.  J.,  near  Toms  River. 


MARY  O’SHAUGHNESSY  MARRIED 

Miss  Mary  O’Shaughnessy,  daughter 
of  James  O’Shaughnessv,  vice-president 
of  Outdoor  Advertising,  Inc.,  and 
Thomas  Corning  Betts  were  married 
July  8  at  Bronxville,  N.  Y. 


New  Bedford 
TEXTILE 
PAYROLL 

61%  • 

Ahead  of  Last  Year 

Throughout  the  length  and  breadth  of  the  New  Bedford 
market — Fourth  Largest  in  Massachusetts — renewed  activity  in 
every  line  of  business  gives  positive  indication  of  returning 
prosperity. 

Textile  payrolls  in  New  Bedford  for  the  seven  weeks  from 
May  6th  to  June  17th  were  61.2%  ahead  of  the  corresponding 
period  of  last  year.  Each  week  sees  further  improvement — the 
latest  available  figures  showing  a  payroll  133%  ahead  of  the 
corresponding  week  last  year. 

And  that  is  only  part  of  the  story.  The  New  Bedford  market 
comprises,  in  addition  to  this  textile  center  and  its  suburbs,  the 
resort  sections  of  Cape  Cod  and  the  Islands  of  Martha’s  Vineyard 
and  Nantucket.'  Rich  markets  throughout  the  year,  they  be¬ 
come  increasingly  productive  during  the  Summer  months. 
Throughout  this  entire  section  unusual  Summer  activity  is  re¬ 
ported,  indicating  a  substantial  increase  in  Summer  business. 

The  Standard-Times,  Mercury,  with  its  city  coverage  of  97% 
and  85%  coverage  of  the  entire  trading  area  presents,  at  14c  a 
line,  an  opportunity  for  national  advertisers  to  share  In  this 
returning  prosperity. 


MORNING  MERCURY 
Over  45,000  Net  Paid 

BASIL  BREWER,  Publisher 

Gilman,  Nicoll  &  Ruthman,  National  Representatives 

New  York  Chicago  Boston  Detroit  San  Francisco  Seattle 
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It  is  significant  that  without  any 
concessions  to  the  depression  that 
would  in  any  way  entail  a  sacrifice  of 
its  principles  or  its  service  to  the  great 
home  public  of  Detroit,  The  News  has 
maintained  the  advertising  leadership 
of  its  field.  In  the  great  classifications 
such  as  automotive,  department  stores, 
drugs,  groceries,  household  equipment, 
footwear,  furniture,  men’s  and 
women’s  wear,  The  Detroit  News  leads 
the  field.  During  the  first  six  months 
of  1933  The  News  published  6,530,773 
lines  of  advertising — ^more  than  both 

Other  Detroit  papers  combined.  Reach- 
ing  71%  of  the  purchasing  power 

homes  with  76%  of  its  entire  city  cir¬ 
culation  delivered  by  carrier  to  the 
home.  The  News  is  Detroit’s  buying 

guide.  This  is  a  fact  well  demon¬ 
strated  by  the  advertising  record  sub¬ 
mitted  here. 


The  Detroit  News 


THE  HOME  NEWSPAPER 


New  York  Office 
I.  A.  KLEIN,  INC. 


Chicago  Office 
J  E.  LUTZ 


P 


Member  Major  Market  Newspapers,  Inc.,  and  Metropolitan  Sunday  Newspapers 
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TRYING  TO  FIT  THE  SHOE 

There  is  a  serio-comic  element  in  the  vain 
struggle  by  leaders  of  organized  journalism 
to  write  a  sensible  code  to  govern  the  news¬ 
paper  “industry.”  The  matter  is  bravely  tackled, 
but  there  are  so  many  points  in  the  law  which  sim¬ 
ply  do  not  apply  to  the  newspaper  situation  that 
the  would-be  code  framers  throw  up  their  hands 
and  retreat.  When  Hugh  S.  Johnson  told  news¬ 
paper  correspondents  at  Washington  a  few  weeks 
ago  that  in  his  opinion  the  industrial  recovery  act 
did  apply  to  newspapers,  without  explaining  what  the 
process  would  be,  he  handed  the  American  News¬ 
paper  Publishers’  Association  a  jig-saw  puzzle  of  a 
thousand  pieces  with  about  half  of  them  missing. 
The  result  is  confusion  thicker  than  we  have  ever 
witnessed  in  our  years  of  observing  the  affairs  of 
the  American  press. 

Initially,  newspapers  are  scarcely  ever  in  inter¬ 
state  competition.  They  are  almost  entirely  local 
activities.  It  is  doubtful  whether  the  American 
press  can  be  strictly  classified  as  an  “industry.”  The 
industrial  side  of  the  work  is,  in  fact,  only  inci¬ 
dental.  Newspaper  practice  is  largely  individual, 
often  thriving  best  by  reason  of  non-standardiza¬ 
tion.  This  individuality  is  credited  with  being  one 
of  the  best  assets  of  the  democracy.  There  is  little 
similarity  between  “shop”  conditions  of  the  metro¬ 
politan  office  and  those  of  the  small  town  office. 

It  would  be  impossible  to  fix  a  common  industrial 
standard  for  the  whole  press.  The  disparitv  is  even 
greater  between  the  small  city  daily  and  the  rural 
weekly.  Most  large  newspapers  do  no  commercial 
job  printing,  yet  that  is  the  principal  function  of 
many  weekly  newspaper  offices. 

How  could  a  sensible  minimum  wage  and  maxi¬ 
mum  hour  code  be  written  for  an  “industry”  com¬ 
posing  such  dissimilar  practices?  At  one  end 
of  the  production  string  are  newsboys  and  at  the 
other  high-salaried  craftsmen,  writers,  artists,  sales¬ 
men  and  executives.  Unless  there  be  some  intri¬ 
cate  and  nation-wide  classification  of  workers  as 
well  as  types  of  newspapers  a  minimum  wage  clause 
must  be  based  on  the  compensation  of  the  smallest 
element — ^newsboys  of  the  small  town.  There  is 
talk  of  $12  as  a  fair  minimum,  but  no  one  would 
expect  newspapers  to  pay  a  carrier  $12  a  week. 
The  week-hours  clause  is  equally  awkward.  It  may 
be  possible  to  regulate  the  hours  of  mechanical 
and  some  business  office  employes,  but  reporters, 
correspondents  and  many  others  in  the  newspaper 
scheme  are  practically  on  duty  all  of  the  time — at 
least,  subject  to  call.  When  the  hours  of  physi¬ 
cians  and  lawyers  are  fixed  by  law  it  will  be  time 
similarly  to  fix  the  newspaper  working  day. 

In  other  words,  it  does  not  seem  feasible  to  reduce 
the  newspaper  office  to  a  simple  factory  operation. 
And  it  is  well  to  remember  that  in  newspaper  work 
there  are  no  sweat-shop  conditions  to  correct.  The 
mechanical  forces  have,  in  general,  been  organized. 
The  printers’  union  is  the  strongest  skilled  labor 
union  in  America,  receiving  the  highest  rates  of 
pay  and  most  continuous  employment.  In  news¬ 
paper  work  technological  processes  have  not  dis¬ 
placed  the  human  hand  as  in  many  industries.  There 
is  no  need  of  limiting  production  volume — indeed, 
as  newspaper  volume  increases  general  prosperity 
will  revive.  Publishing  is  a  volume  business,  most 
prosperous  when  many,  not  few,  employes  are  at 
work. 

A  literal  acceptance  of  the  control  act,  as  in  the 
case  of  the  cotton  industry,  would  rule  Ixjys  out  of 
the  journalism  picture.  Some  social  factors  be¬ 
lieve,  sincerely  no  doubt,  that  the  newsboy  is  a  child 
laborer  and  that  his  place  might  better  be  filled  by 
an  adult.  In  practice,  such  an  application  of  the 
law  would  work  a  social  hardship  which  would  be 
justly  resented  by  the  people  of  every  community. 
The  average  newspaper  does  not  exploit  the  news¬ 
boy.  It  is  the  best  friend  of  some  hundreds  of 
thousands.  It  supports  their  educational  ambition, 
makes  home  life  possible  for  many,  gives  business 
training  and  cooperates  with  the  public  school  and 
chttrch  in  disciplining  character.  The  work  does 
not  interfere  with  the  play  heritage  of  boydom  and 
considering  the  low  retail  price  of  newspapers  the 
remuneration  is  generous.  Still,  it  is  a  boy’s  wage, 
because  a  boy's  work.  We  frankly  do  no®  see  how 
newspapers  could  operate,  except  as  their  prices 
to  the  public  were  doubled  or  tripled,  if  the  govern¬ 
ment  were  to  class  the  news  carrier  as  “child  labor.” 


Instead  of  aiding  a  high  social  cause,  it  would  work 
a  social  tragedy  in  every  city  and  town  in  the 
land. 

The  confusion  becomes  even  more  intense  when 
one  considers  an  arbitrary  application  of  the  licens¬ 
ing  feature  of  the  industrial  recovery  act  to  news¬ 
papers.  For  argument,  assume  that  a  newspaper 
code  of  some  sort  is  submitted  and  accepted,  and 
certain  newspaper  publishers  in  scattered  sections 
refuse  to  abide  by  the  terms.  Then,  General  John¬ 
son  must  issue  an  order  for  a  license  system  to  gov¬ 
ern  such  newspapers.  Where  would  be  his  consti¬ 
tutional  base?  Donald  R.  Richberg,  general  counsel 
for  the  National  Industrial  Recovery  Administration, 
says  that  there  is  to  be  no  trespass  on  constitutional 
rights — that  the  administration  is  to  lean  backward 
to  avoid  such  conflict  “even  in  borderline  cases." 
The  first  article  of  the  Bill  of  Rights  is  a  clear  answer. 
Congress  shall  make  no  law  abridging  the  freedom  of 
the  press.  How,  indeed,  could  the  government  de¬ 
fend  an  actual  licensing  of  a  newspaper?  It  would 
set  up  an  unthinkable  precedent.  The  press  cannot 
be  free  unless  it  is  economically  free.  The  Presi¬ 
dent  or  Congress  that  puts  it  under  license  will 
control  it  and  will  have  declared  a  dictatorship. 

In  many  other  matters  the  industrial  control  act 
is  incongruous  when  taken  in  reference  to  news¬ 
papers.  How  can  journalism  put  on  the  shoe?  And 
yet,  public  spirit  being  an  instinct  among  news¬ 
papermen,  many  publishers  and  editors  are  insisting 
that  some  action  be  taken  which  will  assure  the 
•Administration  of  complete  willingness  by  newspa¬ 
pers  to  cooperate  in  the  spirit  and  fact  of  the 
urgently  needed  recovery  movement  Some  state 
associations  are  trying  to  write  independent  codes. 
Some  publishers  point  to  undoubted  evils  in  local 
newspaper  practice  which  would  be  cleared  up  by 
a  code.  For  instance,  during  the  depression  a  sys¬ 
tem  of  advertising  space  rebating  sprang  up  in  some 
localities,  devastating  in  effect,  and  now  possible 
of  eradication  as  an  unfair  trade  practice.  In  some 
communities  there  are  instances  of  grossly  unwhole¬ 
some  rivalry,  with  defamation  of  competitors  and 
certain  forms  of  piracy  and  misrepresentation  which 
could  be  controlled  under  the  law.  The  whole  news¬ 
paper  press  might  embrace  this  opportunity  to 
standardize  costs  and  accounting,  to  the  great  ad¬ 
vantage  of  the  whole  press.  Under  the  code  sys¬ 
tem,  the  press  as  a  unit  could  resist  pernicious  ad- 
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NEWSPRINT  CODE 

UBLISHERS  were  curious  this  week  to  learn 
what  code  the  newsprint  manufacturers  would 
submit  to  Washington.  There  was  an  in- 
spired  report  in  circulation  recently  that  Gen.  Hugh 
Johnson  was  especially  interested  in  the  newsprint 
industry,  believing  it  to  be  operating  with  serious 
injustice  to  employes,  but  we  hear  that  the  Gen¬ 
eral  never  heard  of  newsprint  as  distinguished  from 
the  paper  business  until  lately.  And,  of  course,  a 
relatively  small  number  of  working  men  are  in¬ 
volved  in  the  new’sprint  industry,  though  there  is 
a  large  army  of  stock  and  bond  holders  scattered 
over  the  United  States  and  Canada  who  feel  they 
have  a  sore  grievance. 

There  is  a  report,  which  we  believe,  that  in 
making  up  figures  on  newsprint  costs  the  news¬ 
print  code  committee  is  including  all  the  old  and 
obsolete  mills  where  a  ton  of  newsprint  could  not 
be  turned  out  under  $60  or  $70  a  ton.  If  these 
old  mills  are  figured  in  as  the  basis  of  a  demand 
for  a  $1  a  month  price  increase,  to  run  for  the 
balance  of  this  year,  it  will  be  an  unsound  figure. 
We  believe  something  is  coming  to  the  newsprint 
manufacturer  in  the  event  of  returning  general 
prosperity  and  a  higher  price  and  wage  level,  but 
it  is  sincerely  to  be  hoped  that  the  industrial  recov¬ 
ery  law  is  not  to  be  a  convenient  implement  by 
which  the  newsprint  companies  will  swear  off  all 
of  their  corporate  sins  of  recent  years  at  the  expense 
of  the  newspaper  and  advertising  interests. 


The  times  are  appropriate  for  intense  zvork  to 
der>elop  large  numbers  of  small  and  regular 
advertisers. 

THE  ADVERTISING  DOLLAR 

CCORDING  to  a  report  just  issued  by  the 
Bureau  of  Advertising,  A.  N.  P.  A.,  342 
advertisers  spent  $116,200,000  in  newspaper 
space  in  1932,  compared  with  $52,301,139  in  maga¬ 
zines,  and  $25,321,984  in  radio  broadcast.  So  news¬ 
papers  received  59  per  cent  of  the  aggregate  ap¬ 
propriation  of  this  representative  group  of  national 
advertisers,  which  was  just  about  the  same  propor¬ 
tion  as  in  the  previous  year. 

There  are  some  interesting  and  curious  statistics 
in  this  group  study  which  ought  to  influence  action 
in  the  advertising  field.  Take  these  figures,  for 
instance,  showing  how  major  industries  divided  their 
advertising  dollar: 


Trade  Group 

News- 
Concerns  papers 

MaRazines 

Radio 

Automobile  &  truck. 

(13) 

82.4% 

15.4% 

2.2% 

Gasoline  &  motor  oil. 

(26) 

74.2% 

12.3% 

13.5% 

PlumbinR  &  HeatinR 

(7) 

84.9% 

3.7% 

11.4% 

Railroads  . 

(30) 

92.7% 

7.3% 

Steamships  . 

(21) 

83.8% 

16.2% 

CriothinR  &  Shoes . . . 

(6) 

87.0% 

7.5% 

5.5% 

DruRRist  Sundries  .. 

(45) 

65.2% 

21.1% 

13.7% 

Tobacco  . 

(9) 

72.3% 

11.2% 

16.5% 

The  figures  illustrate 

how,  among  those  advertis- 

ers,  the  newspaper  is  supreme,  which  must  mean  that 
experience  demonstrates  that  newspaper  advertising 
is  profitable.  But  consider  another  group: 


vertiser  boycotts  and  unfair  combinations  seeking 
to  break  rates,  force  rebating  or  violate  advertising 
rules  and  regulations.  If  there  are  in  the  newspaper 
advertising  scheme  inequalities  which  ought  to  be 
ironed  out,  in  justice  to  advertisers,  the  code  would 
provide  a  means.  Nothing  that  is  unfair  ought  to 
stand,  and  anything  that  is  just  might  well  be  ex¬ 
pected  to  survive  an  impartial  investigation  of  the 
facts  and  a  ruling  by  the  Administration.  After  all, 
it  is  a  voluntary  house-cleaning  job. 

Possibly  what  will  come  out'  of  this  curious  fog 
will  be  something  in  the  nature  of  a  declaration  of 
principles,  to  which  newspapers  would  subscribe  and 
which  would  be  offered  to  the  President  as  a  pledge 
of  faith.  At  least,  it  would  clear  the  air  of  doubt 
as  to  the  disposition  of  the  press,  would  most  cer¬ 
tainly  demonstrate  the  inconsistencies  of  the  law  in 
this  reference  and  it  might  bring  out  some  valu¬ 
able  suggestion  from  the  National  Industrial  Re¬ 
covery  Administration.  Every  newspaperman  recog¬ 
nizes  that  the  high  objective  is  re-employment  and 
the  creation  of  wholesome  trading  and  decent  living. 
Looking  to  this  national  bounty,  no  sane  publisher 
would  resist  any  means  that  are  practical  and  con¬ 
stitutional. 


The  most  incompetently  advertised  big  busi¬ 
ness  in  America  is  professional  sport,  short¬ 
sighted  promoters  depending  on  reporters  in¬ 
stead  of  systemized  amusement  advertising. 


Kews- 

Trade  Concerns  papers  MaRazines  Radio 

Toilet  Roods  .  (36)  41.1%  44.2%  14.7% 

Foods  .  (62)  46.0%  34.7%  19.3% 

Finance  .  (S)  68.3%  1.8%  29.9% 

Soaps  &  Cleansers.,  (9)  34.0%  57.8%  8.2% 

Electrical  Roods .  (10)  44.9%  45.2%  9.9% 

Radio  &  phonoRraph.  (7)  45.6%  49.6%  4.8% 

What  is  there  in  the  magazine  and  radio,  not  pos¬ 
sessed  by  the  newspaper,  which  could  account  for 
such  disparities?  If  the  newspaper  is  preferred  by 
the  first  group,  why  is  it  not  preferred  by  the  latter 
group  in  proportion  and  for  identical  reasons?  Will 
someone  kindly  explain  why  the  bulk  of  expenditure 
should  flow  to  magazines  and  radio  in  the  electric 
appliance  field,  if  newspapers  are  preferred  in  the 
automobile  and  truck  field?  Why  should  finana 
run  29.9%  in  radio  expenditure  and  only  68J%  in 
newspapers,  at  a  time  when  the  newspaper  is  telling 
the  great  story  of  an  economic  revolution?  Radio 
is  primarily  an  entertainment  medium.  Newspapers 
are  highly  successful  in  the  druggists’  sundries  field, 
but  for  some  queer  reason  in  the  soap  and  clean^ 
classification  magazines  got  57.8%  of  the  advertising 
dollar,  to  the  newspaper’s  34%. 

We  will  suggest  an  answer  to  the  paradox:  "p* 
fault  lies  not  in  the  medium  but  in  the  selling  jofi- 
Those  responsible  may  learn  from  these  figures 
where  to  direct  their  best  energies  and  finest  talents. 


Public  resentment  at  profiteering  during  the 
reflation  demands  strict  public-service  editorial 
and  advertising  policies. 
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PURELY  PERSONAL 


CH.\RLES  a.  WEBB,  president, 
Asheville  (N.  C.)  Citizen-Times, 
1,15  been  named  on  both  the  Aims  and 
Objects  and  the  Vocational  Service 
aimniittees  of  the  Asheville  Rotary 
Chib. 

Edward  J.  Meeman,  editor,  Memphis 
Press-Scimitar,  who  is  in  Germany 
jtndying  municipal  governments  at  the 
jptitation  of  the  Oberleander  Trust, 
iaterviewed  Adolf  Hitler,  German 
Qiancellor,  recently  for  the  Press- 
Sdmitar.  Mr.  Meeman  is  sending  a 
leries  of  stories  on  his  impressions  of 
Germany  under  Hitler. 

J.  David  Stern,  editor  and  publisher 
of  the  Philadephia  Record  and  Camden 
(N.  J.)  Courier-Post,  broadcast  last 
from  Boston,  on  a  nation-wide 
hookup  over  WABC,  on  “How  the  In¬ 
dustrial  Recovery  Act  Will  Affect  the 
Average  Man.” 

Charles  H.  Taylor,  publisher  of  the 
Boston  Globe,  recently  sent  to  John 
Stewart  Bryan,  president  and  publisher 
of  the  Richmond  (Va.)  News  Leader, 
for  presentation  to  the  Confederate  mu¬ 
seum  at  Richmond,  a  volume  of  Con¬ 
federate  autographs  declared  by  his¬ 
torians  to  be  of  unique  interest  in  the 
variety  of  the  signatures  it  contains. 

A.  L.  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-News,  has  been  ap¬ 
pointed  chairman  of  the  community 
service  committee  of  the  Battle  Creek 
Roury  Club. 

Sea  Arthur  Capper^  publisher,  To- 
feko  (Kan.)  Daily  Capital,  has  re¬ 
turned  to  Topeka  from  Washington 
for  the  summer.  He  was  the  principal 
speaker  at  a  huge  outdoor  rally  re¬ 
cently. 

Judge  Grover  C.  Hall,  editor,  Mont¬ 
gomery  (Ala.)  Advertiser,  has  re¬ 
turned  from  a  vacation  in  Biloxi,  Miss. 
William  F.  Cronin,  editor,  Terre 
Haute  (Ind.)  Tribune,  has  been  named 
by  (Jovernor  Paul  V.  McNutt,  to  the 
board  of  trustees  of  the  Indiana  State 
Teachers’  college  at  Terre  Haute. 

Donald  S.  Elias,  vice-president, 
Asheville  (N.  C.)  Citizen-Times,  has 
returned  to  his  Asheville  home  after 
i  week’s  stay  at  Linville,  N.  C.,  as 
the  guest  of  W.  C.  Dowd,  publisher 
of  the  Charlotte  (N.  C.)  News,  at  his 
summer  home  there. 

M.  V.  Atwood,  associate  editor  of 
the  Gannett  Newspapers,  is  spending  a 
week's  vacation  at  the  Finger  Lakes. 
George  H.  Lyon,  editor,  Buffalo 
Times,  addressed  the  Ismailia  Temple 
Shriners,  at  a  recent  luncheon. 
Manchester  Boddy,  publisher,  Los 
Angeles  Illustrated  News,  and  Norman 
Chandler,  Los  Angeles  Times,  have  been 
named  by  Governor  James  Rolph  to  the 
CaKfomia  state  commission  which  will 
join  in  a  nationwide  campaign  to  com¬ 
memorate  the  35th  anniversary  of  the 
Spanish- American  War. 

Gold  V.  Sanders,  editor,  Jackson- 
nlle  (Fla.)  Journal,  has  returned  from 
Porto  Rico,  where  he  attended  the  in¬ 
auguration  of  Robert  H.  Gore  as  Gov¬ 
ernor. 

H.  L  Williamson,  publisher,  Spring- 
ield  (Ill.)  United  States  Publisher, 
and  former  Illinois  state  superintendent 
«  printing,  is  recovering  from  injuries 
*wtamed  July  6  when  his  automobile 
Phinged  from  a  road  and  crashed  over 
a  retaining  wall. 

Franklin  R.  Little,  publisher,  Ogdens- 
yg  (N.  Y.)  Republican  Journal,  has 
*en  appointeid  to  a  special  commission 
namri  by  Governor  Lehman,  to  erect 
a  br%e  across  the  St.  Lawrence  river 
*  Ogdensburg. 

Gen.  Hierome  L.  Opie,  publisher, 
Staunton  (Va.)  News-Leader  & 
attended  a  meeting  in  Newark, 
]•,  recently  of  the  committee  on  ar- 
Jngemems  for  the  convention  of  the 
^  Division. 

,,P*^er  C.  Platt,  president,  Batavia 
y.)  Times,  is  spending  six  weeks’ 
’•®hon  at  Chautauqua. 

C.  Stapel,  publisher,  Rockport 
'■<>•)  Atchiron  Ooemty  Mail,  and 
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president,  Missouri  Democratic  Press 
.Association,  has  been  appointed  director 
of  publicity  for  the  Democratic  state 
committee. 

Joseph  J.  Cannon,  editor.  Salt  Lake 
Deseret  News,  has  left  for  the  World 
Fair  in  Chicago  by  airplane.  Before 
returning  he  will  visit  Eastern  points. 

Chase  S.  Osborne,  president,  Sault  Ste. 
Marie  (Mich.)  Evening  News  and 
fomer  governor  of  Michigan,  was 
principal  speaker  at  the  annual  con¬ 
vention  of  Sigma  Chi  fraternity  at  New 
Orleans  recently. 

Miss  Martha  Bates  Powell,  daugh¬ 
ter  of  John  B.  Powell,  publisher  of  the 
Shanghai  (China)  China  Weekly  Re¬ 
view,  will  attend  the  School  of  Jour¬ 
nalism  at  the  University  of  Missouri 
this  fall.  Powell  was  graduated  from 
the  school,  in  1910. 

Frank  Wilke  Severne,  editor,  Wat¬ 
kins  Glen  (N.  Y.)  Express,  will  attend 
the  national  convention  for  the  blind, 
next  week  in  Richmond,  Va.,  as  rep¬ 
resentative  of  the  Batavia  School  for 
the  Sightless.  He  has  been  blind  since 
childhood,  and  has  served  for  many 
years  on  the  board  of  trustees  of  the 
Batavia  school. 

Edward  Mattoon  has  resumed  his 
duties  as  editor  of  the  Thomaston 
(Conn.)  Express,  following  several 
weeks  absence  due  to  an  arm  fracture 
suffered  when  he  fell  from  a  ledge 
while  on  a  hike. 

W.  S.  Kennedy  and  J.  C.  Bedient, 
publisher  and  business  manager,  re- 
si^ctively,  of  the  Albion  (Mich.)  Eve¬ 
ning  Recorder,  were  appointed  to  the 
executive  committee  of  the  recently  or¬ 
ganized  Albion  unit,  Michigan  Rail¬ 
road  Employes  and  Citizens  League, 
July  8,  organized  for  the  purjrose  of 
advocating  “more  equitable  legislation 
for  railroads.” 

Henry  O.  Elkins,  editor,  Bath  (N, 
Y.)  Steuben  Courier,  addressed  the 
annual  dinner  of  the  Bath  Business  and 
Professional  Women’s  Club  in  Penn 
Yan,  July  6. 

Dr.  E.  O.  Watson,  for  the  past  seven 
years  editor  of  the  Columbia  (S.  C.) 
Southern  Christian  Adi'ocate,  has  re¬ 
signed,  effective  in  November. 

A.  H.  Lindgren,  publisher.  La  Porte 
(Ind.)  Herald- Argus,  paid  a  visit  to 
the  Wisconsin  Rapids  (Wis.)  Daily 
Tribune  office,  while  spending  his  vaca¬ 
tion  in  that  city. 

Sen.  J.  C.  Nance,  editor,  Walter 
(Okla.)  Herald,  and  president,  Okla¬ 
homa  Press  Association,  spoke  on  the 
Fourth  of  July  program  sponsored  by 
the  Canton,  (Dkla.,  Chamber  of  Com¬ 
merce  and  the  American  Legion  post. 

R.  M.  White,  II.  son  of  Mitchell 
White,  editor,  Mexico  (Mo.)  Ledger, 
has  been  appointed  to  the  United  States 
Military  Academy,  West  Point,  N.  Y. 
He  was  1933  honor  graduate  at  the 
Missouri  Military  Academy,  at  Mexico. 


FOLKS  WORTH  KNOWING 


WHEN  Carey  Williams  was  12 
years  old  he  became  a  columnist 
on  his  father’s  weekly  newspaper,  the 
Greensboro  (Ga.) 
Herald  -  Journal. 
Now,  at  30,  he  is 
a  “veteran”  col¬ 
umnist,  with  a 
field  that  is  much 
broader  than  the 
Herald  -  Journal’s 
circulation.  Items 
from  his  “Sense 
and  Nonsense” 
column  are  fre¬ 
quently  quoted  in 
larger  newspapers 
and  in  magazines, 
while  several 
dailies  carry  prac* 
tically  his  entire  output. 

Here  are  some  samples : 

“Some  distant  relatives  should  re¬ 
main  their  distance.” 

“You  can’t  believe  everything  you 
hear.  But  lots  of  gossips  would  like 
to.” 

“One  visit  of  the  installment  collector 
makes  the  whole  world  kin.” 

"Every  man  should  own  a  home. 
You’ll  never  know  when  you  might 
want  to  mortgage  it  to  buy  something 
else.” 

Williams  was  already  an  experienced 
newspaperman  when  he  began  writing 
a  column.  .At  the  age  of  9  he  had 
established  the  Greensboro  News,  a 
two-column,  four-page  weekly  which  he 
published  and  edited  for  three  years. 
President  Woodrow  Wilson  was  a  paid 
subscriber,  sending  the  boy  editor  a 
60-cent  check.  Senator  Hoke  Smith 
and  Governor  Joseph  M.  Brown  also 
subscribed. 

While  attending  the  University  of 
Georgia  in  Athens,  he  won  a  place  on 
the  staff  of  the  college  weekly,  the 
Red  and  Black,  and,  strange  to  say, 
conducted  a  humorous  column  in  it.  He 
also  was  a  staff  member  of  the  Georgia 
Cracker,  humorous  monthly.  In  odd 
time  he  served  as  university  correspond¬ 
ent  for  the  Atlanta  Georgian,  the  Macon 
Telegraph,  the  Birmingham  Age-Herald, 
and  the  Augusta  Chronicle,  beside  writ¬ 
ing  sports  for  the  Athens  Banner.  On 
the  Herald-Journal  he  has  filled  every 
position.  He  is  a  brother  of  Cranston 
Williams,  manager  of  the  Southern 
Newspaper  Publishers’  Association, 
Chattamioga,  Tenn. _ 

Charles  C.  Ferguson,  Bloomfield 
(N.  J.)  Independent  editor,  is  spending 
the  summer  on  a  farm  at  Anderson- 
town,  Warren  County,  for  his  health. 

Harold  B.  Johnson,  editor.  Water- 
town  Times  and  former  president  of 
the  New  York  State  Editors’  Society, 
was  joint  host  with  Delos  M.  Cosgrove, 
vice-chairman  of  the  New  York  state 
(Continued  on  next  page) 


For  Every  Taste  and  Need! 

For  world  affairs:  Raymond  Moley. 

For  laughs:  Goldberg’s  daily  strip. 

For  dog  lovers:  Albert  Payson  Terhune’s  Tales  of  Real  Dogs. 

For  family  comic  fans:  Bungle  Family,  Tuthill. 

For  heart  throbs:  Zoe  Beckley’s  Corner. 

For  pretty  girl  interest:  Dixie  Dugan,  strip  and  page. 

For  human  interest:  Any  one  of  Roe  Fulkerson’s  three  features. 

For  humorous  comment  on  news:  Will  Rogers. 

For  boys:  Oliver’s  Adventures. 

For  fight  fans:  Joe  Palooka. 

For  adventure  thrills:  Driscoll’s  tales  of  the  sea  and  treasure. 

For  everything  in  daily  New  York  life:  O.  O.  McIntyre. 

For  novelty:  Strange  As  It  Seems. 

For  anything  you  need  for  newspaper  entertainment: 

Write  or  Wire, 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNiTT  TIMES  BUILDING  Charles  v.  mcADAM 

Cbairinan  NEW  YORK,  N.  Y.  Pretident 


1933 


Yet 

Again! 


THE  GREENVILLE  PIEDMONT 
l$rrnii)ilb,;f«alh  (faiatina 

Jul;  i.  19^3 


Mr.  Monte  F.  Bourjaily 
United  Features 
220  East  42nd  Street 
New  York,  N.  Y. 

Dear  Mr.  Bourjaily: 

We  dropped  the  Ella 

Cinders  strip  from  The 

Greenville  Piedmont 


for  one  week  in  order 


to  test  its  popularity 
with  our  readers. 


We  did  not  call  at¬ 
tention  to  the  fact 
but  before  the  week 
was  over  the  number 
of  complaints  was  so 
great  we  decided  upon 
its  reinstatement. 

Yours  sincerely. 


Jud.on  V.  Clutpoan,  'Editor 

the  gheehtille  fiewchit 


In  test  after  test  of  popularity, 
E)lla  Cinders  by  Bill  Conselman 
and  Charlie  Plumb  keejM  proving 
its  commanding  popularity  among 
comics.  And  test  mter  test  shows 
Ella  Cinders  wins  by  reader- 
demand. 

For  Terms  and  Samples, 
Please  Write  to 

UNITED  FEATURES 

MONTE  BOURJAILY 
Cunmrel  Manmser 

220  East  42nd  Street,  New  York 
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power  authority,  to  United  States  Sen¬ 
ators  George  W.  Norris  of  Nebraska 
auid  Homer  T.  Bone  of  \\'ashington 
when  they  made  a  tour  of  inspection 
of  the  international  rapids  section  of 
the  St.  Lawrence  River  July  1,  2  and  3. 

C.  E.  W  atkins,  publisher  of  the  Chil- 
licothe  (Mo.)  Constituiion-Tribune,  ac¬ 
companied  a  party  of  Chillicothe  citi¬ 
zens  to  A  Century  of  Progress  in  Chi¬ 
cago  this  week. 

Frank  H.  Bridges,  editor-publisher 
of  the  Nixon  (Tex.)  Newr,  has  en¬ 
tered  the  ministry  and  has  leased  the 
weekly  to  J.  H.  Evans,  who  has  been 
in  the  mechanical  department  of  the 
Luting  (Tex.)  SignaL 

Walter  W’.  Krebs,  editor,  Johnstown 
(Pa.)  Tribune,  and  H.  G.  Andrews, 
editor,  Johnstown  (Pa.)  Democrat,  are 
on  a  Johnstown  committee  of  three, 
which  is  cooperating  with  Federal  au- 
thorities  in  the  opening  of  closed  banks 
in  that  city. 

Gustav  Mayer,  owner,  Philadelphia 
Casette-Dcmocrat,  recently  sailed  on 
the  Hamburg-.^merican  liner  New 
York  for  a  trip  abroad. 

W.  M.  Covey,  publisher,  Mabank 
(Tex.)  Banner  has  been  appointed  to 
the  county  board  of  education,  (^ovey 
served  as  a  member  during  the  last 
two-year  term. 

J.  A.  Waite,  San  Pedro  (Cal.)  News 
Pilot  publisher,  was  a  Century  of 
Progress  visitor  last  week  in  Chicago. 
Mr.  Waite  left  Chicago  for  New  York, 
where  he  will  board  a  boat  and  return 
home  by  way  of  the  Panama  Canal. 


IN  THE  BUSINESS  OFFICE 

E.  COTTRELL,  vice-president 
and  treasurer,  Toledo  Blade,  is 
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George  Brandenburg,  Corr—gondont ;  Pacific  Coaat 
Bepreaenutlrea;  Correapondent— Earl  Burke,  itSJ 
Sonae  SJ’ojL  Apt.  24,  Ban  Franclaco.  Adrertlaing— 
■m/'  *  Company,  Chamber  of  Commetw 

Bldg.,  laa  ^elea;  7*f  Market  Btreot.  Ban  Fran 
Ctaco:  and  Lloyd  Bldg.,  Seattle.  Waablngton. 


*»*t  Saturday  in  January- 
•  L— V.*-  ^nutoBcra  laat  two  Saturdaya  In  April- 
A^enitincCoDTention  number  llrtt  Saturday  1b  June- 
Adrertitloff  Unage  recordt  in  March  and  September- 
Newspftp^  rates  and  circulations  In  January  and  July— 
Market  Guide  cemtaininc  standardlxed  meir^ndlsin 
newapaper  markd 

Dlird  Saturday  in  Novembei^— 

1«*  mate  Una 

iiZH  ems)  on  four  columns — total  of  672  ani 
lines  to  the  paye — 

kf*^f**  a*?*®  business  paper  fleld- 

pisplay  adrerttsiur  rates:  transient.  75e.  per  aeal 
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LilMR 

Time 

6 

Times 

13 

Times 

26 

Timea 

52 

Tlmei 

1  Pace 
H  Pace 
H  Pace 

Pacel 

«72 

838 

168 

84 

42 

82M 

140 

75 

SO 

80 

8225 

120 

70 

45 

25 

8200 

110 

65 

40 

20 

8100 

100 

60 

33 

17 

8168 

95 

55 

30 

16 

a  cost  of  116  per  week  earns  as  low  a  rata  on 
62-time  basis  as  any  other  schedule,  namely.  6i 
per  pace;  |6S  half  pace:  166  quarter  pata. 
Classifled  rates:  75e.  per  afata  line  one  time*  6< 
per  acate  line  four  timet. 

Situations  wanted:  66c.  per  acaU  Iloa  one  tlin 
46e.  per  acate  line  three  times  (count  six  words 
the  line). 

Subscription  rates:  By  mall  payable  la  admi 
United  States  and  Island  PossaasiMs  64  per  yes 
Canad*  *4.5*;  Fortlgn  *5. 

Charter  Member  of  the  Audit  Bureau  of  ClRUlatli 
with  a  eertifled  **A.B.C.**  ai  follow; 


8b  Mootlia 

E^kM 

Net 

Peld 

Total  Db- 
trlbatton 

December  31.  1932 . 

“  IWl . 

“  1930 . 

“  1929 . 

“  1928 . 

“  1927 . 

“  19M . 

9.337 

10.116 

10.403 

10.180 

8.067 

8.220 

7J>I4 

10.488 

11.120 

11.417 

II.S64 

10,019 

9.646 
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spending  his  vacation  in  northern 
Michigan. 

Roy  C.  Kates,  general  manager,  Ro¬ 
chester  (N.  Y.)  Times-Union,  and 
Mrs.  Kates  are  spending  three  weeks 
at  the  World’s  Fair  in  Chicago  and  at 
Lake  Chautauqua,  N.  Y. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen-Times, 

addressed  the  steering  committee  of  the 
Asheville  Chamber  of  Commerce  mra- 
bership  campaign  at  the  organization 
meeting  on  July  7. 

A.  J.  MacDonald,  national  advertising 
manager,  Rochester  (N.  Y.)  Times- 
Union,  is  spending  two  weeks’  vacation 
in  the  White  Mountains. 

Charles  Walsh,  advertising  manager, 
Binghamton  (N.  Y.)  Sun,  is  on  vaca¬ 
tion  at  Lighthouse,  Selkirk  Beach,  Lake 
Ontario,  N.  Y. 

Miss  Margie  Meads,  of  the  advertis¬ 
ing  dep^tment  of  the  Norfolk  Vir¬ 
ginian-Pilot,  is  spending  her  vacation  at 
Ocean  View,  Va. 

Edward  Ennis,  of  the  Norfolk  (Va.) 
Ledger-Dispatch  business  office,  went 
to  New  York  City  for  his  vacation. 

Benno  Meyer,  of  the  advertising  staff, 
Dallas  Times-Herald,  was  a  visitor  to 
the  Milwaukee  (Wis.)  office  of  Editor 
&  PuBUSHER,  while  spending  a  two 
weeks’  vacation  in  that  city. 

Burch  Ijams,  secretary,  Terre  Haute 
(Ind.)  Tribune,  has  been  appointed  by 
Mayor  Wood  Posey  to  the  general  ad¬ 
visory  committee  which  will  work  out 
plans  for  a  great  civic  expansion  pro¬ 
gram  for  Terre  Haute. 

Jennings  McDonald,  formerly  with 
the  El  Paso  (Tex.)  Times  circulation 
department,  has  been  appointed  El  Paso 
district  salesman  for  the  American  To¬ 
bacco  Company. 

George  Hufnagle,  purchasing  agent 
for  the  New  York  Herald  Tribune,  left 
New  York  on  Thursday,  accompanied 
by  his  family  aboard  the  Malang,  a 
newsprint  carrying  boat,  for  Bucksport, 
Me.,  where  he  will  spend  his  vacation. 
Herman  Frame,  of  the  purchasing  de¬ 
partment.  is  spending  a  vacation  with 
his  family  at  Equim^,  Pa. 

W^illiam  Kerr  and  John  Griffin,  of  the 
advertising  department,  Binghamton  (N. 
Y.)  Press,  are  on  vacations.  Mr.  Ken- 
motored  to  northern  Canada  for  a  fish¬ 
ing  trip. 

Frank  Cotter,  of  the  business  office. 
Fall  Rhvr  (Mass.)  Herald  News,  is 
on  vacation  and  plans  a  visit  to  New 
York. 

Miss  Regina  Jacocks  and  Ballard 
Preston,  of  the  Norfolk  Virginian- 
Pilot  advertising  staff,  are  spending  their 
vacation  at  Ocean  View,  Va. 

Howard  W.  Cook,  of  the  book  ad¬ 
vertising  department.  New  York  Herald 
Tribune,  left  for  a  two  weeks’  motor 
trip  through  northern  New  England 
this  week. 

L.  F.  Blackburn,  assistant  business 
manager.  New  Orleans  Times-Picayune, 
is  now  on  a  vacation  fishing  in  Louisiana 
bayous. 

Frank  D.  Grist,  former  commissioner 
of  labor  and  printing  for  North  Caro¬ 
lina,  has  joined  the  business  staff  of  the 
York  (S.  C.)  Yorkville  Enqwrer,  a 
semi-weekly  newspaper. 

Miss  Marjorie  Hall,  of  the  business 
office.  Fall  River  (Mass.)  Herald  News, 
is  on  vacation. 

Lillian  R.  Reichert,  secretary  to 
Frank  S.  Newell,  assistant  business 
manager  and  circulation  director,  Toledo 
Blade,  and  J.  Elmer  Wolf,  Toledo,  an¬ 
nounced  their  engagement  last  week. 
The  marriage  will  be  solemnized  Aug. 
12. 

Milton  R.  Miller,  business  manager, 
Batavia  (N.  Y,)  Daily  News,  and  Mrs. 
Miller,  have  been  spending  their  vaca¬ 
tion  with  friends  at  Point  Peninsula. 
Jefferson  County,  N.  Y. 

Ben  Margolin,  street  sales  manager, 
Memphis  Press-Scimitar,  and  Mrs. 
Margolin,  are  the  parents  ot  a  six- 
pound  daughter  bom  last  week. 

R.  C  Baker,  assistant  advertising 
manager  of  the  St.  Joseph  (Mo.)  News 


Press-Gazette,  and  Glenn  Griswold,  na¬ 
tional  advertising  manager  of  the  paper, 
are  enjoying  a  two  weeks’  motor  tour 
of  the  South. 

William  T.  Wetherell,  advertising 
manager  of  the  Bellingham  (Wash.) 
Herald,  and  Mrs.  Wetherell,  left  last 
week  on  a  vacation-business  trip  to 
Chicago  and  Lansing,  Mich. 

James  R.  McKay,  of  the  automobile 
advertising  department,  New  York  Her¬ 
ald  Tribune,  is  spending  his  vacation  in 
the  Adirondacks. 

P.  L.  Henriquez,  St.  Louis  Post-Dis¬ 
patch.  Chicago  national  advertising  rep¬ 
resentative,  has  returned  from  his  vaca¬ 
tion. 

Roland  Ladreyt,  manager  of  the  gen¬ 
eral  advertising  department.  New  Or¬ 
leans  Times-Picayune,  is  on  vacation. 

George  Tessier,  of  the  druggist  prod¬ 
ucts  advertising  department.  New  York 
Herald  Tribune,  is  on  vacation  in  New 
England. 

JosejA  W.  Dale,  display  advertising. 
New  Orleans  Times-Picayune,  has  re¬ 
turned  from  a  visit  with  his  parents  in 
Alexandria,  La. 

James  G.  Fernald,  of  the  promotion 
department  of  the  New  York  Herald 
Tribune  and  a  captain  in  the  aviation 
re.serve,  has  started  his  vacation,  dur¬ 
ing  which  he  will  devote  much  of  his 
time  to  flying. 

Harry  Antin,  formerly  of  the  New 
Orleans  States,  had  joined  the  adver¬ 
tising  staff  of  the  Times-Picayune. 

Jack  Walker,  country  circulation 
manager,  Wichita  (Kan.)  Beacon,  has 
been  elected  a  director  of  the  interna¬ 
tional  board  of  Co-Operative  clubs, 
which  held  their  annual  convention  in 
Chicago  last  week. 

Raymond  Barrow,  manager  of  pro¬ 
motional  advertising,  Kansas  City  Star, 
and  his  mother,  were  held  up  near  Em¬ 
poria,  Kan.,  where  they  spent  the  Fourth 
of  July  holidays.  The  bandits  under 
the  guise  of  police,  using  police  caps 
and  an  electric  sign  “police  patrol’’  on 
the  side  of  their  car  robbed  Mr.  Bafrow 
of  $35  and  his  mother  of  $20  and  a 
gold  watch, 

Sam  Lambeth,  of  the  New  York  Her¬ 
ald  Tribune  advertising  department,  left 
for  the  World’s  Fair  by  automobile  this 
week. 

S.  M.  Chambers,  St.  Louis  Post-Di.t- 
patch  local  advertising  manager,  and 
Mrs.  Chambers,  were  Chicago  visitors 
at  the  World’s  Fair  recently. 

Travis  Wert,  16  year  old  son  of 
John  S.  Wert,  business  manager  of  the 
Mount  Vernon  (Wash.)  Herald,  at¬ 
tended  A  Century  of  Progress  last  week 
and  filed  daily  stories  to  the  Heraid 
concerning  the  Fair. 

Mr.  and  Mrs.  Stephen  F.  Needham 
of  Columbus,  spent  the  week  of  July  o 
in  Chicago  attending  the  Century  of 
Progress  Exposition.  Mr.  Needham, 
advertising  director  of  the  Columbus 
Citizen  was  connected  witR  the  Chicago 
office  of  Scripps-Howard  newspapers 
before  going  to  Columbus. 

J.  Lithgow  Nugent  has  been  added 
to  the  advertising  staff  of  the  Lincoln 
(Ill.)  Evening  Courier. 

IN  THE  EDITORIAL  ROOMS 

CHESTER  CHOPE,  managing  edi¬ 
tor,  El  Paso  (Tex.)  Herald-Post, 
spent  his  two  weeks’  vocation  in  Los 
Angeles,  Cal.,  visiting  friends. 

Kenneth  C.  Park,  managing  editor, 
iMusing  (Mich.)  State  Journal,  has 
returned  to  his  duties  following  an  ap¬ 
pendicitis  operation. 

E.  P.  Wilkes,  managing  editor,  Gulf¬ 
port  (Miss.)  Daily  Herald,  and  family, 
have  returned  from  a  trip  to  the 
World’s  Fair. 

Charles  Fell,  managing  editor, 
Birmingham  (Ala.)  News,  is  spending 
his  vacation  with  his  family  at  Biloxi, 
Miss. 

P.  M.  Ball,  managing  editor,  Jack¬ 
sonville  (Fla.)  Times-Union,  spent  the 
Fourth  of  July  week-end  on  a  motor 
trip  to  other  ^ints  in  the  State,  most 
of  the  time  being  spent  at  Lake  Wales 
and  in  that  section. 


Thomas  F.  Hicks,  formerly  of  the 
copy  desk,  Rochester  (N.  Y.)  Demo¬ 
crat  S’  Chronicle,  has  joined  the  Long 
Bratich  (N.  J.)  Daily  Record  as  po¬ 
lice  reporter. 

Jack  Fairley,  Jr.,  of  the  Regina 
(Sask.)  Daily  Star,  znd  Dave  Dry- 
burgh  of  the  Regina  Leader-Post, 
travelled  to  Fort  Qu’Appelle  to  cover 
the  July  1  sports  program  there. 

Henry  Arthur  Buck,  formerly  sp^, 
cial  feature  writer,  Amsterdam  (N.  Y.) 
Recorder  and  staff  reporter,  Schenec¬ 
tady  Gazette,  is  now  Susquehanna 
County  (Pa.)  correspondent  for  the 
Binghamton  (N.  Y.)  Stm. 

Carl  Stuart,  assistant  managing  edi¬ 
tor,  Oklahoma  City  Oklahoma  Times, 
is  on  a  three  weeks’  vacation. 

B.  T.  Richardson,  desk  man  of  the 
Regina  (Sask.)  Leader-Post,  is  spend¬ 
ing  his  holidays  at  Lake  Katepwe. 

Harry  G.  Copeland,  of  the  copy  desk, 
Indianapolis  Star,  is  spending  his  va¬ 
cation  motoring  through  the  east, 

Maurice  Early,  political  writer,  In¬ 
dianapolis  Star,  and  Harold  Freightner, 
political  writer,  Indianapolis  News, 
covered  the  meeting  of  the  Indiana 
State  Bar  Association  at  Lake  Wa- 
wasee,  Ind.,  last  week. 

Al  Theriot,  police  reporter  for  the 
New  Orleans  (La.)  Morning  Tribune, 
and  Mrs.  Theriot,  are  parents  of  a 
daughter,  born  recently. 

Alex  Watson,  formerly  of  the  Buf¬ 
falo  Courier-Express  editorial  staff,  is 
now  with  the  Buffalo  Times. 

Harold  Robson  of  the  Peterboro 
(Ont.)  Examiner,  spent  a  two-week 
vacation  with  his  uncle,  Mr.  Leonard 
Robson  at  Bayside,  L.  I.,  New  York. 

C.  W.  Hayes,  and  Don  Luke,  have 
joined  the  copy  desk  of  the  Bingham¬ 
ton  (N.  Y.)  Press. 

Earl  Stumpf,  telegraph  editor,  lack- 
sonville  (Fla.)  Times-Union,  left  last 
week-end  for  his  country  home  at  Seff- 
ner,  near  Tampa,  where  he  planned  to 
spend  much  of  his  time  fishing  and 
swimming.  He  was  accompanid  by 
his  daughter,  Geraldine.  Mrs.  Stumpf 
had  preceded  them  to  Seffner. 

Sam  Butz,  sports  editor,  Jacksonville 
(Fla.)  Times-Union,  is  spending  his 
vacation  in  Chicago,  accompanirf  by 
Mrs.  Butz  and  their  two  children. 

Richard  Fairbanks,  Jr.,  of  the  staff, 
Indianapolis  News,  is  spending  his  va¬ 
cation  at  Leland,  Mich. 

Harry  Postove,  sports  writer,  Nor¬ 
folk  (Va.)  Ledger-Dispatch,  is  spend¬ 
ing  his  vacation  at  Virginia  Beach. 

H.  D.  Vollmer,  state  editor,  Norfolk 
(Va.)  Ledger-Dispatch,  is  on  vacation 
in  the  mountains  of  Virginia. 

Irving  Baker  has  joined  the  Tofeka 
Daily  Capital  staff. 

Sanford  Jarrell,  former  New  York, 
Washington  and  New  Orleans  news¬ 
paper  man,  has  joined  the  Chicago  Her¬ 
ald  and  Examiner  copy  desk. 

Charles  Kapnic,  assistant  managing 
editor,  Philadelphia  Public  Ledger,  left 
last  week  with  his  family  on  an  auto- 
mohile  trip  to  Chicago  to  attend  the 
Fair. 

Walter  H.  Berry  of  the  edito^ 
staff,  Jacksonville  (Fla.)  Times-Utuou, 
Jacksonville,  was  a  recent  visitor  m 
Palatka,  Fla. 

Carl  F.  Ogle,  of  the  staff,  Indianapo¬ 
lis  Star,  is  on  vacation. 

Allen  White,  real  estate  editor,  In¬ 
dianapolis  Star,  is  spending  his  vara- 
tion  on  Bass  Lake,  Ind.,  where  to 
brother  is  commander  of  Camp  Grid- 
ley,  a  naval  training  camp  for  boys. 

Paul  C.  Willard,  of  the  Utica  (N.  Y.) 
Observer-Dispatch  copy  desk,  is  <* 
vacation. 

Fred  Hunt,  police  and  waterfront  im¬ 
porter,  Quincy  (Mass.)  Patriot  Ledger, 
started  his  annual  vacation  this  week 
He  intends  to  sail  to  Provincetown  m 
his  sloop,  the  “Bluffwind." 

Harold  L.  Pratt,  of  the  Worcester 
(Mass.)  Evening  Gazette  city  staff,  u 
on  vacatioiL 

(jorman  E.  Mattison,  advcrti*”* 
{.Contiemtd  on  page  24) 
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wtaam.  t6A—6-Bdou  house,  oarage, 

lao  MONTH. _ _ _ ! 

VOODRUF,  W.,  near  Scottwood,  10-room 
home.  Taryan  heat,  3  hatha,  maid’s  ouar- 
tMA  Call  ADams  5131  until  Of.  M. 

trSST  WOODRUFF,  1360 — 7  rooms,  modem 
except  furnace,  garage,  offer  $20.  ADams 


BATAVIA,  121 — 3  rooms,  extra  In-a-door, 
redecorated.  Reduced.  MAln  4655. _ 


shaSTA  dr.— 6  room  home,  modem,  ga¬ 
rage,  $35.  MAla  0121.  After  6  P.  U.  MAin 

TWO.  _ _ _ _ _ 

fnniBV,  7  rooms;  7  aerea,  bouse  near  Srl- 
sania.  Ferguson.  Burdette  St.,  Trilby. 
TOLEDO  U.  District — Lovely  O-room  brick, 
colored  Ule  bath,  beautiful  yard.  IA.wn- 
4ale  2112. 

Torrance,  3012 — 1818  Jermaln  Dr. 

WALJBRIDQE  1822-R. _ 

STfOLEDO — 5-room  bunmlow  and  garage, 

line  location,  $30.  LAwndale  2101. _ 

ff]'  TOLEDO — 6  rooms,  hardwood,  mantel. 


tails  for  only  $2.75.  Tremendous  profits 
and  exclusive  territories. 

UTIUTV  CO. 

135  West  17th  St.  New  Tork 

ON  ACCOUNT  of  sickness  m-jat  sacrifice 
restaurant  business  (living  rooms).  Will 
consider  equity  In  home.  K-68  Blade. 
ROOMING  house,  10  rooms,  nicely  fum. 
$100.  Low  rent.  25  15th  St. _ _ 

RECEIVER'S  SALE 

OF  BUILDERS  SUPPLY  MATERIAL 


APARTMENTS 

W.  GROVE,  804 — ^Apt.  1,  new,  4  rooms,  roll- 
a-way,  Frtgldalre,  heat.  ADams  5357. 

1  MONTH  free: — 5-room,  heat,  reduced. 

1811  Cherry.  2301  Maplewood.  MAln  8287. 
5  R(X>MS  strictly  m^em,  garage,  range, 

refrigerator,  $35.  MAln  :»2L _ 

12TH  ST.,  433 — 5-room  apts.,  reduced  rent. 
Inquire  Apt.  A  or  owners,  423  12th. 

_ $15  PER  MONTH 

N.  12TH,  2122 — 5  rooms  and  bath,  newly 
painted  and  decorated,  walking  distance  to 
town.  Inouire  2122  N.  12th  or  JECFarson 


W.  TOLEDO — New  4-room,  shower,  stove, 
ice  box,  garage,  $30.  LAwndale  8361. 
WARREN,  2265— Cozy  4  rooms,  extm  in-a- 

door  bed,  Frtgldalre,  porch,  also  fum. _ 

WARREN  ST.,  2203 — Upper  duplex,  mod- 

em,  hot  water  heat.  MAln  8883. _ 

WILLYS  PKWY. — Upper  modem  5,  sun 
room,  garage;  convenient  to  stores.  Free 

to  June  1.  POntlac  1558. _ 

A'TTRACrriVE  front  apt.,  3  large  rooms, 
hardwood  fioore;  desirable  location;  $25  to 

_ reliable  couple.  ADams  3WL _ 

A  BARGAIN — 5-room  upper,  modem,  ga- 

rage,  $15.  1104  VlnaL  fiGtln  8445. _ _ 

FINEST  apt.  m  Per^burg,  3  large  bed¬ 
rooms;  maid’s  room,  bath,  3rd  floor;  tile 
bath,  kitchen,  modem  In  every  respect. 
Rent  very  reasonable.  Main  400.  Perrys 
burg,  570  E.  Front.  T.  J.  Keboe 


FACING  EAST  of  Ottawa  park,  5  room  up 
per  duplex  for  2.  2282  Torrey 


OPEN  1  TO  5  SUNDAY 

Vu^ia,  1011 — Bungalow,  5  rooms.^  bathi 
large  living  room,  screened  front  porch, 
$30. 

THE  DUSHA  REALTY  CO. 

_ MAln  7874. _ _ 

W.  TOLEDO— 4- bedroom  home,  2-car  ga- 
rage.  $55.  GlUlotte  Co. LAwndale  4803. 

WILLYS  PARKWAY,  3605 — Large  8-room 
Bungalow,  hot  water  heat;  reasonable; 
large  lot,  fmlt  trees. 


a  3-ROOM  outfit  $65:  pay  a  little  at  a  time. 

We’ll  trust  you.  606  Summit  St. _ 

DETROIT  AVE.,  near  Central.  6  rooms, 
modem,  price  $4,500  terms.  M-04  Blade. 
LOW  RENT— 1514-1525  White,  between  VI- 

nal  and  Oakdale.  JEffentm  2841. _ 

KANY  houses  and  apts.,  reasonable.  Weeks 
Agency.  726  Philips.  LAwndale  211L  Open 

eves,  and  Sunday. _ 

MODERN  cottage,  full  basement,  gu,  elec- 

trlclty.  gai^e,  $20  month.  2248  Forrer. _ 

OPEN  SUNDAY  AFTERNOON 
Upton,  2901  —  6-room  modem,_garage,_$35 
33  —  6-room  modem,  gamge,  $35 


L.  G.  BELL 

505  CLOSE  BLDG.  _ _ ADAIU  0317 

rent  OR  SALE — Modem  bunntlow,  Up- 

River  district.  WAl  bridge  0173-^.  _ 

WONDERFUL  rentals;  bungalows,  bouses, 
diplexes.  MAln  2494.  WAIbHdge  0015-R. 


10  ACRES  all  cleared,  no  buildings,  $400.  By 
owner.  A.  J.  Franklin,  Whltehouse,  O. 

Wanted 

WANT  home.  Old  W.  End.  Peonies  Savings 
au'n  account  year’s  rent.  E-1B6,  Blsule. 

months.  JEfferson  3628-W. _ 

PUTNUM,  2280 — Ckimpletely  tom.  8-room; 

pteno;  redecorated;  reduced;  walking. 
SHASTA,  46L  near  Detroit  and  Wayne  — 
Fum.,  unfum.  6-room  bungalow,  garage, 
g  SIDE — ^Attractive  5-room  bungalow,  ga- 

rsge.  Adults  only.  MAln  4020. _ 

STARR  ACE„  1508-^Cottage,  7  rooms,  ga- 

rige.  $23.  TOrestJI406.  _ 

1  COVE,  1243— Six  rooms,  bath,  garage. 

Overland  district.  LAwndale  i03d. _ 

TIROINIA.  716  —  8  rooms,  nungs;  (tfeir- 

ence.  JMerson  2783.  5  to  8P.  mT  _ 

W.  TOLEDO — Real  home,  lane  rooms.  May 

_118.  Reasonable.  LAwndale  6018. _ 

rURN.  or  unfum.,  new  brick,  Hanghton  Dr., 
plastic  walls,  toilet  and  lavadory  1st  fioor. 
screened  porch,  recreation  room.  Beautiful 
lot  60xlS0,  2-car  garage.  LAwndale  1181 

or  9483. _ 

WILL  SHARE  modem  home  with  girl  em- 
ployed,  $2  week.  FOrest  1706^. _ 

RENT  REAL  ESTATE 
Business  Property 

E.  BRCIADWAY,  1008.  Ideal  location  for 
beauty  and  barbor  shop,  dry  cleaners. 
fASSETt  ST..  204— Attrsictive  store  with 
small  room  In  rear;  suitable  for  any  mer¬ 
chandise  business  or  barbeque,  etc.;  rent 

115  per  month.  M^n_3515^ _ _ _ 

SOTT.  9W,  SLcroBS  from  Waite  high;  fine 
for  nmdi  room;  fixtures  fum..  newly  dec- 
orated,  $30.  JEfferson  5887-W. _ 

Suburban 

iA,  4  rooms,  bath,  electricity,  garage,  6% 
mU.  W.  Toledo.  $15.  FOrest  mo-R. 

1  kCRBlS,  5  rooms,  electricity,  fruit,  garage, 
bw  Una  Inquire  west  of  Hymo  Ave.,  on 
Angolla  Rd..  R.  R.  4,  Box  881. _ 

BUSINESS  OPPORTUNITIES 

AVMLABLE  for  season,  best  locatlo^on 
mver  road;  concessian  stant  and  party 
dance  hall.  Located  In  heart  of  fimlng, 
camping  and  steak  roast  grounds,  and  dl- 
^ly  opposite  the  histone  Turkey  Foot 
Rock,  (4  mile  from  Anthony  Wajme  monu- 
aent  and  State  park,  whim  are  visited  by 
hundreds  of  tounsta  yearly.  Living  quar- 
tsn  abova  Cheap  rent.  Mr.  Hayes,  AD- 

_  ams  6564. _ 

BUUTY  shop,  completely  equipped,  ready 
w  opente;  rent  by  ereMc  or  month.  Fort 
Mugs  Hotel. 


You  Can  Sell  More  Classified 
If  You  Make  Your  Classified 
Section  More  Readable 


In  order  to  increase  both  the  volume  of,  and  income 
from,  your  classified  pages,  it  is  necessary  to  make 
sure  that  your  classified  pages  are  really  readable,  as 
well  as  easier  to  print. 

Intertype  IDEAL  News  with  the  New  No.  2  figures 
will  make  your  classified  pages  more  readable  and 
more  effective;  Hence,  more  profitable  for  you. 

Hundreds  of  newspapers  are  using  IDEAL  News 
to  hold  their  leadership  as  THE  classified  medium 
of  their  localities. 
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classified  type — ideal  from  every  angle :  easy  to  read 
and  easy  to  print. 
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Brooklyn,  New  York,  360  Furman  Street;  Chicago,  130  North 
Franklin  Street;  New  Orleana,  1007  Camp  Street;  San  FTanciaco, 
152  Fremont  Street;  Los  Angeles,  1220  South  Maple  Avenue; 
Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry  Co., 
Ltd.,  Toronto.  Distributors  Throughout  the  World 
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These  two 

well-known  Southern 
Newspapers  have  recently 
joined  the  many  newspapers 
now  using  IDEAL  NEWS  , 
for  their  classified 
pages 


able,  walk  dlhtanee.  MAln _ _ 

AUSTIN,  531 — 3  and  4  rooms,  bath,  heat, 
llRh^  gaa,  nicely  furnished,  $6  and  $7. 
ADELAIDE; — 2-rbom  kitchenet  apt.,  bath, 
_  water  heat,  garage.  Reduced.  321  20th. 
Ehcceptlonally  high  class  2  and  3-room  kit¬ 
chenet  apts.;  newly  decorated.  Includes 
heat,  UghL  gas,  Frigfdalre.  Carpeted  halls. 

$40  up.  JEfferson  0ft2. _ 

Rent  includes  heat,  light,  gas,  Frtgldalre ; 
beautiful  turn,  and  decorated.  High  class 

residential  section.  JEfferson  0412. _ 

Broadway-South,  3-4  rooms,  private  bath, 
porch,  garage,  redecorated.  M7  South. 


Beautifully  fum.  2-room  kitchenet  apts., 
newly  decorated.  Includes  heat,  light,  gas, 

EYlgidalre.  Low  rent. _ _ 

BROADWAY,  2568 — 3  rooms,  heated;  pri¬ 
vate  bath  and  entrance;  radio,  garage. _ 

BRICKER,  1011,  near  Stlckney;  4  rooms 
and  bath,  light  and  water  furn.;  private 

entrance.  Pljntlac  2800-R. _ 

BUFFALO  and  Superior,  4  rooms,  bath, 

heat,  light,  $8.  Ptfntlac  1196-J  evrain^. _ 

Completely  furnished  2  or  3  rooms:  maid 
serive,  reasonable  weekly  or  monthly  rate. 

ADams  0438.  135  14th  St. _ 

BROADWAY,  small  kitchenette  apt.,  redec- 
orated,  adults.  Private.  WAlbrtdge  0059. 
CENTRAL,  W..  613 — 2furn.  rooms,  private, 

_ entrance,  bath.  POntlac  2897. _ 

COLLINGWOOD,  3008—4  room  lower  apt., 
lights,  gas  and  heat.  JEfferson  5592-R. 

COLLINGWOOD  MANOR 
Colllngwood,  near  Bancroft.  MAln  5218. 
CHERRY,  2005—4  rooms,  private  bath  and 

entrance.  Inquare  623  Page. _ 

CENTRAL,  W.  341 — ^2-room  $6;  3-room  $8. 

_ 1722  Kelsey,  3-room$5;  all  private  baths. 

CHERRY.  3161 — 4  rooms,  $25. 

Fulton,  2940 — 5  rooms,  modem,  $35. 

_ JEFFERSON  3044-W. _ 

CHEIRRY,  2314 — 2  and  3-room  apts. ;  adults 

only.  JEfferson  6086-J. _ 

IRVING  S’!. — 2,  3  and  4  room  apts.  MAln 

8507. _ 

DETROI’T  AVE.,  Bargain.  Any  reasonable 
offer  takes  modem  5-room  upper.  Yaryan, 

_ ga^ge:  A-l_locatlon.  WAlbndge  1785-R. 

DEILAWARE,  335 — 3  rooms,  heat,  light, 
FY'lgldaire,  garage,  lanltor  service;  re- 

_  duced  to  $10.  JEfferson  7221-J. _ 

DETROIT,  2485 — Near  Delaware,  2  modem, 

Murphy,  dinette  $6.  JBaterson  5205-J. _ 

DETROIT,  1919 — 3-room  apts.,  $5.50  to 
$6.50;  2-room,  $4.50.  Private  entrance, 

bus,  school. _ _ 

DETROIT  AVE.,  3327 — Modem  3-room  apt., 

garage.  Reasonable. _ 

DETROIT  AVE.,  1946 H— Nicely  fum.  4- 

room,  bath ;  rent  reduced. _ 

ELLIOTT,  2102^ — 3  rooms  and  kitchenet, 

_  both,  garage,  locker  room. _ _ 

EMPIRE  APTS.,  14TH  AND  JACKSON— 2 
AND  4-ROOM  APTS.,  LOWEST  PRICED 

IN  TOLEDO.  ADAMS  3794. _ 

FUL’TON,  2309 — 3-room  upper  front,  extra 
bed.  Frtgldalre,  par^  JEfferson  4835-M. 
FULTON,  3009 — 4-room  WU.,  conmletely 
furnished;  rent  reduced.  JEfferson  2464. 
Modem,  yard,  porch;  garage.  $7. 
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manager  of  Sawyer’s  Inc.,  Worcester, 
Mass.,  and  Mrs.  Dorothy  Boyd  Mat- 
tison,  woman’s  editor,  Worcester 
(Mass.)  Telegram  &  Gazette,  are  the 
parents  of  a  son,  Boyd  Mattison,  born 
July  10. 

Russell  Owen,  special  correspond¬ 
ent,  Xew  York  Times,  will  sail  on  the 
Hudson  Bay  Company’s  steamer  Nas- 
copie,  August  18  on  her  departure  from 
Churchill  with  supplies  for  the  north¬ 
ern  post  of  the  R.  C.  M.  P.,  Hudson 
Bay  Company  and  Revillon  Freres 
Trading  Company,  Ltd.  He  will  be 
joined  by  Von  Colin  Ross,  journalist, 
lecturer  and  traveller,  at  Churchill  for 
the  northern  section  of  the  voyage. 

Harold  Milner,  state  editor,  Sioux 
City  (la.)  Tribune,  is  on  vacation  in 
Minneapolis  and  northern  Minnesota. 

Wilton  H.  Gladman.  former  Pitts¬ 
burgh  newspaperman,  has  joined  the 
Cincinnati  Post. 

Robert  Early,  of  the  staff,  Indianapo¬ 
lis  Star,  has  been  absent  for  a  week 
suffering  from  tonsilitis. 

Beimie  Turner,  aviation  editor  and 
reporter,  Oklahoma  City  Daily  Okla¬ 
homan,  is  spending  a  three  weeks’  va¬ 
cation  in  New  York.  He  flew  to  New 
York  and  is  covering  the  preparation 
for  the  Wiley-Post  around-the-world 
solo  flight. 

J.  Rolin  Childs,  church  editor, 
Rochester  (N.  Y.)  Times-Union  and 
Mrs.  Childs,  observed  their  golden  wed¬ 
ding  anniversary  July  10.  Editorial 
room  employes  presented  the  couple 
with  a  basket  of  flowers.  Charles  E. 
Welch,  reporter,  making  the  presenta¬ 
tion. 

Robert  Overaker,  assistant  city  editor. 
South  Bend  (Ind.)  Tribune,  spent  part 
of  his  vacation  with  his  parents  at 
Springfield,  Ill.  Overaker  was  formerly 
with  the  Sprinfield  and  Chicago  offices 
of  the  United  Press. 

Sidney  M.  Cavenaugh,  rejwrter,  Bing¬ 
hamton  (N.  Y.)  Press,  is  motoring 
through  the  New  England  states  on  a 
two  weeks’  vacation. 

Leo  Riordan,  Philadelphia  Evening 
Ledger  sports’  department,  has  been  ap¬ 
pointed  head  of  the  school  of  journalism, 
St.  Joseph’s  college,  Philadelphia.  Rior¬ 
dan,  a  graduate  of  St.  JosejA’s  has  lec¬ 
tured  there  on  journalism  for  the  last 
two  years. 

Edward  J.  Delaney,  city  hall  reporter. 
Fall  River  (Mass.)  Herald  News,  is  on 
vacation. 

Hugh  (^Iden,  of  the  editorial  staff, 
and  George  Doran,  of  the  advertising 
d^artment.  Fall  River  (Mass.)  Hercdd 
News,  are  on  vacation,  part  of  which 
they  will  spend  at  Oak  Bluffs,  Martha’s 
Vineyard,  Mass. 

Max  Depew,  city  editor,  San  Diego 
Sun,  flew  to  Sacramento  and  San  Fran¬ 
cisco  to  visit  friends  during  his  vacation. 
He  was  formerly  United  Press  bureau 
manager  at  Sacramento. 

Joseph  H.  Fisher,  Parliamentary  re¬ 
porter  at  Ottawa  for  the  Toronto  Eve¬ 
ning  Telegram,  whg  was  married  re¬ 
cently,  was  presented  with  a  wedding 
gift  of  silver  in  the  Telegram  offices 
by  his  colleagues.  C.  O.  Knowles,  the 
editor,  made  the  presentation. 

Miles  Tieman,  assistant  city  editor, 
Indianapolis  Star,  covered  Indiana  day 
at  A  Century  of  Progress  in  Chicago 
this  week. 

Walter  M.  Harrison,  managing  editor, 
Oklahoma  City  Daily  Okldhoman  and 
Times,  has  been  devoting  his  “Tiny 
Times”  column  to  descriptions  of  A 
Century  of  Progress  Exposition,  and 
to  a  transcontinental  airplane  trip.  He 
left  Chicago  June  26  and_flew  to  Los 
Angeles,  then  to  New  York. 

Tom  Q.  Smith,  formerly  with  Brook- 
Ijm  and  Florida  newspapers  and  the 
United  FVess,  has  joined  the  reportorfal 
-staff  of  the  Miami  (Fla.)  Daily  News. 
He  will  cover  the  federal  court  and 
the  waterfront. 

Tod  Rockwell,  Detroit  Free  Press 


sports  writer,  acted  as  one  of  the  judges 
of  a  field  meet  held  at  Point  Amherst, 
Ont.,  Lake  Erie  resort,  July  4. 

Arthur  Brunner,  news  broadcaster. 
Providence  (R.  I.)  Journal  and  Eve- 
ing  Bulletin,  has  moved  with  his  family 
to  Charleston,  R.  I.,  for  the  summer. 
Brunner  was  on  vacation  from  July  2 
to  July  16. 

Bert  Presson,  of  the  staff.  Little  Rock 
Arkansas  Gazette,  was  at  Hot  Springs 
for  the  July  4  ceremonies  dedicating  the 
chapter  house  of  the  Future  Farmers 
of  Arkansas  on  a  site  donated  by  Har¬ 
vey  C.  Couch,  utility  magnate. 

Orien  Fifer,  an  assistant  city  editor. 
Indianapolis  News,  and  Mrs.  Fifer,  are 
spending  a  vacation  in  Wyoming. 

Col.  George  Justis  Martin,  New 
Orleans  (La.)  Times-Picayune,  Austin 
Boyle,  New  Orleans  Item,  and  Richard 
G.  Harris,  New  Orleans  States,  made 
a  fishing  trip  into  the  Louisiana  bayous 
last  week. 

Otis  Black,  of  the  Memphis  Commer¬ 
cial  Appeal  copy  desk,  has  resigned. 

Miss  M.  E.  James,  of  the  women’s 
department,  Toronto  Globe,  is  spending 
a  two-week  vacation  in  Queb^  City, 
where  she  attended  the  meeting  of  the 
(Janadian  Authors’  Association. 

Walt  Coolidge,  staff  photographer  and 
artist,  Fall  River,  (Mass.)  Herald 
News,  is  on  vacation  with  his  family  at 
George's  Mills,  Lake  Sunapee,  N.  H, 
George  Surprenant,  former  Herald 
News  photographer,  is  substituting. 

John  E.  Martin,  scholastic  athletic 
officials  commissioner  of  Rhode  Island 
and  schoolboy  sports  editor,  Provide>ice 
(R.  I.)  Journal  and  Bulletin,  announced 
his  annual  .\11-State  schoolboy  baseball 
teams  last  week.  Mr.  Martin  is  on  a 
two-week  vacation. 

J.  Fisher  Rothermel,  of  the  Birming¬ 
ham  (Ala.)  News  editorial  staff,  has 
signed  a  contract  to  teach  journalism 
again  next  session  at  Howard  College. 

Charles  D.  Kean,  editor  of  the  dis¬ 
trict  columns.  Providence  (R.  I.)  Eve-t 


nhtg  Bulletin,  has  been  transferred  to 
the  Pawtucket  office  of  the  Bulletjn 
during  July.  In  August  he  will  join 
the  city  staff  of  the  morning  Journal 
until  the  Bulletin  columns  are  resumed 
in  September. 

John  Carver,  son  of  Dr.  John  Eidward 
Carver,  Ogden,  Utah,  minister,  has 
joined  the  Salt  Lake  Tribune  reportorial 
staff. 

Miss  Edith  A.  Nichols  of  the  city 
staff.  Providence  (R.  I.)  Evening  Bul¬ 
letin,  addressed  the  convention  of  the 
National  Altrusa  Club  held  during  the 
week  of  July  3  at  Atlantic  City,  on  club 
news  and  club  publicity. 

Phillip  E.  Gravalese.  city  editor. 
Providence  (R.  I.)  News-Tribune, 

spent  Independence  Day  week-end  in 
Boston. 

Harry  P.  Bagley,  police  reporter. 
Salt  Lake  Tribune,  has  gone  to  San 
Francisco  for  a  vacation. 

George  Qark,  of  the  Jersey  City  (N. 
J.)  Jersey  Journal  and  Mrs.  Clark, 
were  guests  of  honor  on  their  25th 
wedding  anniversary  at  the  annual  sum¬ 
mer  party  of  the  Hudson  County  (N. 
J.)  Press  Club  at  the  Hotel  St.  (jeorge, 
Brooklyn,  recently.  Mr.  Dark  was  pre¬ 
sented  with  a  silver  jeweled  stickpin 
and  Mrs.  Clark  received  a  silver  jeweled 
bracelet,  from  club  members  and  friends 
at  the  party. 

Raymond  McKeon,  Philadelphia  In¬ 
quirer,  has  been  named  publicity  direc¬ 
tor  for  Villanova  College,  Villanova, 
Pa. 

M.  O.  Hammond  of  the  Toronto 
Globe  financial  staff,  has  returned  to 
work  after  a  brief  holiday  in  Quebec 
City,  where  he  attended  the  meeting  of 
the  Canadian  Authors’  Association. 

Damase  Potvin,  Quebec  correspon¬ 
dent  for  the  Montreal  Presse,  and 
a  veteran  newspaperman  and  author, 
was  among  the  speakers  at  the  recent 
Canadian  Authors’  Association  conven¬ 
tion  in  Quebec. 

Norman  MacDonald,  special  writer 
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~Myer  Letter. 

4.  Smith, 
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Tnager — Joby  Adams, 
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Eugaoia  C.  SUffller,  Charge  of 
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PPA. 

Member 


•mCH-FICLD  4  eO.s  INC. 

lit  West  4tth  BUeaL 
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CharlM  4.  MMi-rield. 


Gray. 

Adams. 

Caaey. 

FraudenthtL 
OaUa. 

P.  Klein. 

H.  H.  Lery. 

Raeagnltlon:  ANPA:  APA. 
Mamberi:  NOAB;  ABC. 

•LAKER  ADVERTISING  AQY., 
INC. 

120  East  4Ut  Street. 

Telephone  Caledonia  5-7851. 
President — Henry  B.  Bell. 


for  the  Springfield  (Mass.)  Union  and 
formerly  day  news  editor,  has  bem  an. 
pointed  executive  secretary  of  tht 
Springfield  Taxpayers’  Association. 

H.  M.  Jackson,  publisher,  Marianna 
(Ark.)  Courier- 1 tuiex,  has  been  elected 
Lee  County  vice-.president  of  the  (Trow- 
ley  Ridge  Historical  Society. 

Edgar  Giesnutt,  staff  correspondent, 
and  Joe  B.  Wirges,  i^otographer,  LitiU 
Rock  Arkansas  Gazette,  were  at  Mur- 
freesboro.  Ark.,  July  7  to  cover  dedica¬ 
tion  of  the  Little  Missouri  River  bridge 
constructed  by  the  State  Highway  Com¬ 
mission.  '  ' 

Ernest  Henderson,  art  editor,  Bir. 
mingham  News,  and  Mrs.  Henderson, 
are  the  parents  of  a  son  born  recently. 
Jack  Lacey,  of  the  editorial  staff,  Bir.  ; 
mingham  (Ala.)  Age-Herald,  will 
spend  the  remainder  of  his  vacation  at  ' 
home  after  visiting  Montevallo,  Ala,  i 
where  he  addressed  the  Alabama  Si 
VV’riters  Conclave.  ij 


Catherine  E.  Current,  of  the  Ashe-  :| 
ville  (N.  C.)  Citizen  staff,  has  b«n  j| 
elected  president  of  the  Alumni  Asso-  * 
ciation  of  Biltmore  Junior  College  at  = 


Asheville. 

Darrell  Toohey  has  joined  the  ■ 
Springfield  (Mass.)  Union  city  staff.  ^ 
Allen  Saunders,  Toledo  News-Bet 
drama  editor,  sold  a  novel  to  Complete  3 
(Continued  on  page  26)  -j 
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Great  Northern  Paper  Company 

MillinocKet,  Maine 


THE  largest  newsprint  COMPANY  IN  THE  UNITED  STATES 


— Independent. 

— Founded  thirty-one  years  330. 

— One  Uninterrupted  Ownership. 

— Entire  properties,  mills,  timberlands  and  water  power  are  located 
in  the  United  States. 

— One  of  its  dams  impound  sufficient  water  to  operate  the 
Millinocket  and  East  Millinocket  Mills  for  four  months,  with  a 
daily  production  of  1000  tons  of  newsprint. 

— It  reviews  with  pride  its  associations  for  many  years,  with  the 
newspaper  publishers  of  the  United  States. 

— Its  revenues  are  spent  in  this  country  in  taxes,  wases,  salaries, 
disbursements  for  supplies,  equipments,  etc. 


We  have  tonnage  open  which  we  shall  be  glad  to  discuss  with 

Newsprint  Consumers 


Great  Northern  Paper  Company 

SALES  DIVISION 

H.  Merton  Joyce,  V.  P.  and  Manager  of  Sales 

342  MADISON  AVENUE  NEW  YORK  CITY 


/ 
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{Continued  from  Page  24) 


Det^tive  Novel  magazine,  which  was 
published  in  the  July  issue. 

William  F.  Holland,  dty  editor,  Wor¬ 
cester  (Mass.)  Evening  Gazette,  has 
been  spending  his  vacation  in  Vermont. 

Rolfe  Garrett.  Philadelphia  Evening 
Ledger,  is  on  vacation  with  his  family 
ai  aiantic  City. 

Miss  Ruth  Atwood,  daughter  of  M. 
V.  Atwood,  associate  editor,  the  Gan¬ 
nett  Newspapers,  has  joined  the  Roch¬ 
ester  (N.  Y.)  Times-Union  city  staff 
for  the  summer.  She  completed  her 
junior  year  at  the  University  of  Roches¬ 
ter  in  June. 

Emmett  Swisshelm,  head  of  the  Phil¬ 
adelphia  Evening  Ledger  copy  desk,  is 
on  vacation.  Girard  Chaput  is  substi¬ 
tuting. 

Orville  B.  Weis,  night  commercial 
reporter,  Sioux  City  (la.)  Journal,  and 
Mrs.  Weis,  are  the  parents  of  a  son. 
born  June  26. 

Dudley  Smith,  utilities  reporter,  the 
Indianapolis  News,  and  Mrs.  Smith,  are 
qiending  a  vacation  at  Indiana  lakes. 

Edmond  Benard,  winner  in  the  eastern 
division  of  the  National  Oratorical  Con¬ 
test  two  years  a^o,  has  joined  the  city 
staff  of  the  Springfield  (Mass.)  Union. 

Don  McGowan,  of  the  Detroit  News, 
covered  the  exercises  at  Mackinac  Is¬ 
land  July  3,  when  a  rebuilt  historical 
fort  was  dedicated  with  Gov.  William 
A.  Comstock  as  principal  speaker. 

Jack  Clapper  has  joined  the  Black- 
well  (Okla.)  Dkiily  Journal  as  roving 
farm  correspondent.  The  Journal  will 
have  a  daily  feature  column  about 
farmers  in  the  Blackwell  area. 

C.  Rodney  Lehigh  of  the  Newark  Eve¬ 
ning  News  staff,  is  on  vacation  in 
Ontario. 

Alfred  Reck,  former  city  editor, 
H’ashington  Daily  News,  recently  re¬ 
signed  from  the  El  Paso  (Tex.)  Her¬ 
ald-Post  reportorial  staff. 

Fred  Hedges,  police  reporter,  In¬ 
dianapolis  Times,  is  on  vacation. 

Edwin  Allen,  sports  editor,  Toronto 
Mail  and  Empire,  Lou  E.  Marsh,  sports 
editor,  Toronto  Star,  and  J.  H.  Evans, 
golf  editor,  Toronto  Globe,  have  been 
officiating  during  the  opening  of  the 
Canadian  racing  season.  Mr.  Allen  as 
steward  at  Thorncliffe  Park ;  Mr. 
Marsh  and  Mr.  Evans  as  stewards  at 
Long  Branch  and  Duffering  Parks. 

Maynard  Hill,  aviation  editor,  Lan¬ 
sing  (Mich.)  State  Journal,  and  his 
wife,  Margaret  Hill,  linotype  operator 
on  the  same  paper,  are  enjoying  a 


week’s  vacation,  spent  at  the  Century  of 
Progress  Exposition,  and  at  a  Muske¬ 
gon,  Mich.,  resort. 

Chas.  K.  Brown,  of  the  sports  staff, 
Staunton  (Va.)  News-Leader  & 
Leader,  attended  the  Shriners’  conven¬ 
tion  in  Atlantic  City,  N.  J.,  recently. 


PRESS  ASSOCIATION  NOTES 

Henry  WRENN,  who  succeed 
Rex  Saffer  as  head  of  the  Miami, 
Fla.,  .Associated  Press  bureau,  will  be 
transferred  to  the  Tallahassee  bureau, 
July  IS.  Ted  Gill,  attached  to  the 
Jacksonville  bureau,  succeeds  him. 
Oliver  S.  Morton,  head  of  the  Florida 
bureau.  Associated  Press,  Jacksonville, 
made  an  inspection  trip  July  8  to  the 
Miami  bureau. 

Julia  Baughman,  senior  in  the  school 
of  journalism,  University  of  Oklahoma, 
is  acting  Associated  Press  correspoiv- 
dent  in  her  home  town,  Tishomingo, 
Okla.,  during  the  summer. 

Benton  E.  Jacobs,  staff  writer  of  the 
.Associated  Press,  Florida  bureau,  Jack¬ 
sonville,  covered  the  recent  electrocu¬ 
tion  of  three  men  convicted  of  a  Tampa 
murder. 

.Arch  Rodgers,  San  Francisco  cable 
staff.  United  Press,  formerly  with  the 
Rio  de  Janerio  and  London  bureaus,  has 
been  assigned  to  Buenos  Aires.  He  left 
San  Francisco  July  4,  travelling  by 
plane.  R.  C.  Wilson,  formerly  with  the 
U.P.  at  Lincoln,  Dallas  and  Kansas 
City,  and  later  with  International  News 
Service  at  Kansas  City  and  Mexico  City 
succeeds  Rodgers.  Herbert  Lundy  of 
the  Portland  bureau,  formerly  editor  of 
the  Medford  (Ore.)  News,  has  been 
transferred  to  the  San  Francisco  U.P. 
office. 

J.  M.  Kendrick,  executive  editor  of 
the  Associated  Press,  returned  this  w'eek 
from  a  vacation  tour  to  Havana  and  the 
West  Indies. 

Ed  Ball,  of  the  Birmingham,  Ala., 
.Associated  Press  staff,  and  Mrs.  Ball, 
are  the  parents  of  a  son  born  recently. 

Qaude  A.  Jagger,  head  of  the  Wall 
Street  bureau.  Associated  Press,  now 
attending  the  London  Eccxiomic  Con¬ 
ference,  and  Mrs.  Jagger  are  the  parents 
of  a  son  born  at  Overlook  Hospital. 
Summit.  N.  J.,  recently. 

Earl  Leaf,  formerly  of  the  United 
Press,  has  joined  the  Shanghai  (China! 
Evening  Post  and  Mercury. 

R.  (jordon  Brown,  mail  editor,  Asso¬ 
ciated  Press  bureau  at  Topeka,  is  in 
Wichita  serving  as  vacation  relief  cor¬ 
respondent  in  the  bureau  there. 

Calvin  Manon,  formerly  with  the  As¬ 
sociated  Press,  is  working  in  the  Topeka 
bureau  of  the  United  Press. 

Tom  Belford,  International  News 
Service  correspondent  in  Toledo,  cov¬ 


Mechanically  Speaking;^ 


If  you  start  with  a  Wood  D*y 
Mat  you  will  finish  with  a  better 
cast. 


In  Rochester^ 

you  will  find  proof  of  this  in 
the  papers  using  Wood  ^lats. 


AL 
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CHINESE  HALT  MARCH  ON  CHINCHOW 
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Wood  Dry  Matt  -  THE  meant  to  THE  end  -  Better  printed  pages 


ered  the  annual  Inter  lake  Yachting  As¬ 
sociation  regatta  at  Put-in  Bay,  on  Lake 
Erie,  this  week  for  the  Toledo  Blade. 

Claude  H.  Wolff,  political  and  sports 
editor,  of  the  Indiana  Associated  lYess, 
was  confined  to  his  home  a  few  days 
last  week  by  illness. 


desk.  Fall  River  (Mass.)  Herald  Netu 
to  Miss  Mary  L.  Hoard,  Fall 


school  teacher,  at  Sacred  Heart  church 
rectory  July  10. 


Henry  F.  Kirk,  of  the  Lynn  (Mass.) 
Item,  to  Miss  Frances  P,  Nolan  of 
Salem,  last  week. 


WEDDING  BELLS 

Ha.  RIPLEY,  author  of  “Min- 
•  ute  Mysteries,”  a  Chicago  Tri¬ 
bune  feature,  to  Leone  M.  Johannes, 
his  secretary  collaborator,  in  Chicago 
July  S. 

Malcolm  A.  Jennings,  vice-president 
of  Hays  MacFarland  &  Co.,  Chicago 
agency,  to  Ann  Cunningham,  radio 
artist  and  known  as  one  of  the  Three 
Neil  Sisters,  at  Crown  Point,  Ind., 
July  6. 

Miss  Grace  E.  Callahan,  telephone 
switchboard  operator  of  the  Worcester 
(Mass.)  Telegram  and  Evening  Ga¬ 
zette,  to  Robert  W.  Waters  of  Boston, 
July  1. 

Miss  Helen  Scott  Stoll,  daughter  of 
John  G.  Stoll,  publisher  of  the  Lexing¬ 
ton  (Ky.)  Leader,  to  Percy  H.  John¬ 
ston,  Jr.,  of  Montclair,  N.  J.,  July  1 
in  Lexington. 

Alfred  B.  Collison,  reporter,  Trenton 
(N.  J.)  State  Gazette,  to  Miss  Ellen 
il.  Horn,  July  1  at  the  Little  Church 
Around  the  Comer,  New  York. 

Sherwood  Anderson,  noted  American 
writer  and  formerly  publisher  of  week¬ 
ly  newspapers  in  Marion,  Va.,  to  Miss 
Eleanor  Copenhaver,  recently. 

Walter  W.  Mills,  editorial  writer 
and  columnist,  Oklahoma  City  Times, 
to  Miss  Nancy  Love,  Oklahoma  City 
school  teacher,  July  1  at  St.  John’s 
Episcopal  Church  there. 

Wendel  Hubert  Burch,  Montana 
manager.  United  Press,  to  Miss  La- 
Verne  Blundell  at  Reno,  July  6. 

Louis  Goldman,  state  editor,  Beau¬ 
mont  (Tex.)  Enterprise,  to  Miss  Mil¬ 
dred  Kiningham,  daughter  of  Mrs.  Har¬ 
riet  Head,  Greenville,  Tex.,  June  29, 
in  Beaumont.  Thev  spent  their  honey¬ 
moon  in  New  Orleans. 

Carlton  T.  Reynolds,  of  the  copy 


Robert  H.  Doraosek,  formerly  whh 
the  Johnstown  (Pa.)  Democrol,  to  Miss 
Helen  Zugsmith  of  Pittsburgh,  recently 
in  the  latter  city. 


George  R.  Rinehart,  journalism  in- 
structor.  West  Virginia  University 
formerly  of  the  Bluffton  (Ind.)  Bath 
ner,  to  Miss  Cora  Moss  Ewan,  Cuba. 
Ill.,  June  17  at  Cuba. 


George  E.  Clifford  of  the  suburban 
staff.  Providence  (R.  I.)  Journal,  ta 
Miss  Mary  Moriarty  in  the  Holy 
Rosary  Church,  Holyoke,  Mass.,  on 
June  26. 

Marcellus  H.  Harrold,  district  cir¬ 
culation  manager,  Staten  Island  (K. 
Y.)  Advance,  to  Miss  Norman  Jane 
.Akers,  of  Indianapolis,  Ind.,  July  3^ 
in  Indianapolis. 


SPECIAL  EDITIONS 

Lincoln  (iii.)  evening 

COURIER  Third  Annual  Booster 
Day  edition,  June  29,  sent  to  every 
home  within  a  radius  of  25  miles.  The 
linage  exceeded  that  of  any  previonj 
Booster  Day. 

Portland  (Me.)  Evening  News,  July 
1,  32  pages,  annual  resort  edition. 

Syracuse  (N.  _  Y.)  Catholic  Sm, 
July  6,  consecration  edition,  46  pages. 

Alva  (Okla.)  Review  Courier  re¬ 
cently  8-page  edition  when  Double  “0* 
Grocery  store  at  .Alva  moved  into  a  new 
building. 

Dallas  (Tex.)  Morning  News,  New 
Deal  section,  June  25,  14  pages. 

Rochester  (N.  Y.)  Democrat  & 

Chronicle,  midyear  financial  tabloid  sec¬ 
tion,  20  pages,  July  8. 

Janesville  (Wis.)  Daily  Gazette,  July 
7,  8  page,  "Outing  and  Recreation* 
section. 

Joliet  (Ill.)  Herald-News,  eight-page 
section  for  the  Lincoln  Bakery  &  Gro¬ 
cery  Company,  June  26. 


^Sency  Account  Executive 
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ith 


copy 

merchandisins 

publicity 

mechanical 


experience 


I  have  handled  leading  steamship,  food,  tobacco 
and  other  accounts. 


I  am  thirty-one.  I  have  been  connected  with  a 
medium  size  New  York  agency  for  seven  years 
and,  because  of  its  size,  set  up,  and  depression 
staff  economies,  have  handled  all  branches  of 
advertising  work  from  the  creation  of  the  adver¬ 
tising  idea  to  its  crystallization  in  type  and  the 
final  shipping  of  mats  or  plates  to  the  publication. 


Owing  to  the  exigencies  of  steamship  advertising 
this  has  sometimes  been  accomplished  within 
eight  to  ten  hours  for  the  whole  process. 


My  references — those  men  in  executive  capacities 
in  the  firms  whose  advertising  I  handled. 


S.  BARING-GOULD  Telephone  PLeza  3-6148 
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DAILY’S  drive  unites 
rival  communities 

Fe«J  of  119  Year*’  Standing  End* 
jtfter  Five-Year  Campaign  of 
Brownsville  (Pa.)  Telegraph — 
Traditional  Prejudice*  Overcome 

The  formal  consolidation  this  month  of 
Pennsylvania  communities,  Browns- 
jjUe  and  South  Brownsville,  perched  on 
opposite  hills  across  the  Monongahela 
K«r,  is  the  culmination  of  a  five-year 
tinipaign  of  the  Brownsville  Telegraph 
jd  of  a  community  rivalry  119  years 
old. 

The  two  towns  (South  Brownsville 
rs5  formerly  known  as  Bridgeport) 
jtre  at  one  time  the  most  importaiit 
ootposts  of  civilization  for  the  immi- 
jrant  seeking  a  new  home  in  the  Mis- 
flssippi  Valley.  During  the  adminis¬ 
tration  of  -Andrew  Jackson  the  towns 
«re  the  connecting  link  between  the 
old  national  highway,  at  the  extremity 
of  which  they  were  located,  and  the 
Ohio  river  waterway.  It  was  thought 
that  Pittsburgh,  SO  miles  down  the  river, 
could  never  amount  to  much  because  it 
aas  too  far  from  Brownsville. 

Since  1814  there  had  been  bitter 
ritalry  between  Brownsville  and  the 
community  across  the  Monongahala. 
ilTien  the  railroads  came,  Pittsburgh 
boomed,  and  the  glory  of  the  former 
pioneer  outpost  towns  dwindled,  al¬ 
though  they  found  that  they  were  in 
the  center  of  a  vast  coal  bed,  which 
helped  keep  Pittsburgh  industry  grow- 

Six  times  during  their  career,  how¬ 
ever,  the  communities  voted  against 
joining  forces,  the  animosities  of  earlier 
generations  were,  to  all  signs,  still  flour¬ 
ishing. 

The  Telegraph’s  campaign  started 
when  the  paper  came  under  the  control 
oi  A.  E.  Hickerson  as  publisher  and  E. 
J.  Tilton  as  editor  five  years  ago.  It 
hammered  the  theme  of  consolidation 
day  by  day.  Service  clubs  took  up  the 
drive.  In  spite  of  the  old  entrenched 
opposition,  the  merger  of  the  commun- 
hits  was  recently  voted  three  to  one. 


FRAUD  CONVICnON  REVERSED 


Dirtrict  Court  Find*  Error  in  Ca*e  of 
Miami  Merchant 

{Special  to  Editow  &  Publisher) 

Mi.smi,  ^a.,  July  12 — Conviction  in 
Miami  municipal  court  of  Marvin  Bron- 
«r  of  the  Bronner  Furniture  Company 
of  violation  of  the  city  advertising  or¬ 
dnance  has  been  reversed  by  Judge 
Paul  D.  Barns  of  Dade  county  circuit 
court. 

Bronner  was  charged  with  violation 
of  the  section  of  the  ordinance  holding 
it  “unlawful  for  any  person  or  firm  to 
toivey  the  meaning  in  advertising  in 
newspapers  or  otherwise  that  the  thing 
advertised  has  any  greater  value,  or 
B  intrinsically  worth  more,  or  pre- 
nously  sold  in  Miami  at  a  greater  price 
dan  the  price  so  presently  advertised.’’ 

Judge  Barnes’  decision  was  based  on 
1  Supreme  court  decision  in  the  pre- 
nous  case  oi  Joe  Cohen  of  Miami,  in 
duch  the  higher  court  held  it  was  not 
dawn  that  the  goods  were  sold  for 
Iss  than  their  value. 


RUSHED  TO  MEET  STORM 

.H.  C.  Marshall  and  Bill  Parker,  Asso- 
catd  reporters,  dashed  by  auto- 
while  almost  across  Texas  July  6,  with 
>  view  of  covering  the  gulf  hurricane 
JPtcted  to  strike  the  southwestern  tip 
®  the  state  at  Brownsville.  Upon 
'idling  Beevillc,  however,  they  were 
tolled  to  the  Dallas  office  when  it 
learned  that  the  centre  of  the  storm 
missed  the  Texas  coast  and  struck 
•exico. 


LAWS  CURB  FALSE  ADVER'nSlNG 

fevemor  James  Rolph,  Jr.,  of  Cali- 
has  signed  Assembly  bills  23M 
^2*4,  permitting  the  use  of  injunc- 
^in  combating  false  advertising  and 
^  unfair  trade  practices.  Both 
■osures  were  sponsored  by  the  San 
Better  Business  Bureau  and 
business  organizations. 


ALLEN  LOSES  SUIT 

Court  Give*  ln*tructe«l  Verdict  for 
Fentre**  and  Mar*h 

An  instructed  verdict  for  the  defend¬ 
ants  was  ordered  by  Judge  Giles  P. 
Lester,  in  Seventy-fourth  District  Court, 
Waco,  Tex.,  July  7,  in  the  case  of  Wil¬ 
liam  P.  Allen  of  Laredo  versus  C.  S. 
Fentress  of  Waco  and  Charles  E.  Marsh 
of  .Austin,  publishers  of  a  chain  of  news¬ 
papers  of  which  the  Laredo  Times  is 
one.  The  court’s  action  came  at  the 
conclusion  of  the  plaintiff’s  testimony, 
the  defendants  having  offered  no  evi¬ 
dence. 

Allen’s  suit  was  for  an  accounting 


^NEWS 

Eight  Leased  Wires — bringing  world 
wide  news — over  one  hundred  thousand 
words  a  night — which  is  more  than  any 
paper  in  any  city  ten  times  the  size  of 
Memphis. 

Full  Associated  Press — four  wires 
Chicago  Tribune  News  Service 
United  Press  News  Service 
International  News  Service 
Universal  News  Service 
Western  Union  and  Postal 
Telegraph  Branch  Offices 
Own  News  Bureaus  in  Washington, 
D.  C.  (U.  S.  Government),  Nashville 
(State  Government),  Jackson  (Mississippi 
State  News),  Little  Rock  (.Arkansas  State 
News)  and  Three  Hundred  Special  Corre¬ 
spondents  located  in  Tennessee,  Mississippi 
and  .Arkansas. 

^SOCIETY 

In  addition — the  debutante,  the  society 
matron,  the  housewife,  the  working  girl, 
all  meet  in  the  new  and  attractive 


and  $250,000  recovery.  He  formerly 
was  connected  with  Fentress  and  Marsh 
in  their  chain  newspaper  operations,  and 
brought  action  based  on  alleged  con¬ 
tractual  obligations  claimed  to  have  been 
assumed  by  Fentress  and  Marsh  through 
purchase  of  the  Laredo  Times,  in  which 
deal  Allen  participated  as  agent  for  the 
two  defendant  publishers.  The  suit  was 
first  filed  in  Laredo,  but  was  transferred 
to  Waco  on  a  plea  of  venue. 

H.  B.  SMITH  RETURNS 

Harry  B.  Smith,  sports  editor,  San 
Francisco  Chronicle,  has  returned  home 
via  steamer  and  Panama  Canal  after 
visiting  New'  York  and  eastern  cities. 


woman’s  page  of  the  new  Commercial 
Appeal.  Dorothy  Dix,  Helen  Rowland, 
Louella  Parsons,  Ann  Arlington,  Nancy 
Page,  Myrtle  Eldred  and  other  well 
known  writers. 

A^FEATURE  WIRE  SERVICES 

Added  wire  services  bring  more  com¬ 
plete  market  tables  and  comments  by 
Forbes  and  other  experts.  Damon  Run¬ 
yon  and  W’estbrook  Pegler  will  be  added 
to  the  sport  pages.  Arthur  Brisbane, 
long  a  favorite,  as  well  as  Ely  Culbertson, 
the  master  of  bridge,  are  to  be  continued. 

^COMICS  AND  CARTOONS 

For  all  the  family,  the  little  folks  par¬ 
ticularly,  there  is  a  full  page  of  comics, 
the  best  that  money  can  buy.  Paraded 
for  their  pleasure  every  morning  will  be 
the  Gumps,  Maggie  and  Jiggs,  Tailspin 
Tommy,  Little  Orphan  .Annie,  Skippy, 
Popeye,  Moon  Mullins,  Mickey  Mouse, 
Ella  Cinders — a  combination  unsurpassed 
by  any  other  .American  newspaper.  In 


INDIANA  WEEKLY  SOLD 

Albert  R.  Hall,  former  Congressman 
from  the  Fifth  Indiana  district,  and 
his  son,  James  Hall,  have  purchased 
the  Fairmount  (Ind.)  News,  weekly, 
from  John  J.  Green.  Hall  will  become 
editor  and  his  son  will  be  business  man¬ 
ager.  Green  has  accepted  a  position 
with  the  Fawcett  publications  at  Min¬ 
neapolis,  Minn. 

BUYS  INTEREST  IN  DAILY 

C.  A.  Bottolfsen,  Arco,  Idaho,  weekly 
newspaper  publisher,  has  announced 
the  purchase  of  an  interest  in  the 
Blackioot  (Idaho)  Daily  Repub¬ 
lican.  ' 


addition  to  Hambone,  originated  by  J,  P. 
Alley,  one  of  .America’s  outstanding  car¬ 
toonists,  there  will  appear  daily  his  timely 
cartoons  on  the  front  page. 

MOTHER  FEATURES 

Will  Rogers,  O.  O.  McIntyre,  Doctor 
Evans,  Walter  Lippmann  and  Governor 
Patterson  are  on  the  job  as  usual,  ready 
to  entertain,  inform  and  delight.  .A 
newcomer  to  this  circle  is  the  celebrated 
Robert  Ripley  with  his  interesting  collec¬ 
tion  of  strange  things — entitled  “Believe 
it  or  Not.’’ 

All  in  all  The  Commercial  .Appeal 
greets  its  readers  with  the  confident  belief 
that  at  no  time  in  its  long  career  has  it 
been  more  thoroughly  equipped  to  pre¬ 
sent  an  outstandingly  edited,  informative, 
instructive  and  entertaining  newspaper. 
To  the  accomplishment  of  this  purpose 
the  management  and  the  staff  dedicate 
their  efforts. 

JAMES  HAMMOND 

'Publisher 


The  Commercial  Appeal 

“The  South’s  Greatest  Newspaper  *  Growing  Greater’’ 

MEMPHIS,  TENNESSEE 


To  Make 

A  Great  9^EWSPAPER 

Greater 

The  consolidation  of  The  Memphis  Evening  Appeal  with  The  Commercial 
.Appeal,  andjhe  decision  to  limit  publication  to  the  morning  and  Sunday  field, 
is  the  result  of  very  careful  consideration  and  much  painstaking  investigation. 

The  change  has  been  made  in  order  that  the  South’s  Greatest  Newspaper 
may  be  made  even  greater;  a  newspaper  which  shall  carry  more  news,  more 
features  and  better  service  to  its  city,  county,  state  and  fertile  territory.  For 
four  generations  The  Commercial  Appeal  has  served  and  served  well.  The 
time  was  never  more  propitious  to  enlarge,  broaden  and  strengthen  its  scope. 
Facilities  weie  never  better.  The  Commercial  Appeal  is  now  in  its  magnificent 
new  home;  large,  modern,  convenient  and  well  appointed.  Equipment  is  new 
and  modern  and  in  addition  to  these  valuable  attributes,  it  has  franchised: 
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Circulation 


INSURANCE  PRIZES  ARE 
DISAPPROVED 

N.  Y.  State  0£BciaI  Say*  Use  of 
Policies  in  Sales  Promotion 
CampaifBs  Will  Be 
Tested 

Insurance  policies  sold  or  given  away 
in  connection  with  the  sale  of  securi¬ 
ties,  commodities,  services  and  subscrip¬ 
tions  to  newspapers  and  periodicals  is 
disapproved  by  a  ruling  of  Xew  York 
State  Superintendent  of  Insurance 
George  S.  Van  Schaick,  made  public 
July  10. 

The  ruling,  according  to  Mr.  Van 
Schaick,  is  the  result  of  an  opinion  by 
State  Attorney  General  John  J.  Bennett, 
Jr.,  that _  the  issuance  of  life  insurance 
policies  in  connection  with  the  sale  of 
stock  of  an  investment  trust  is  illegal 
because,  among  other  reasons,  it  makes 
the  insurance  company  a  party  to  a 
promotion  plan. 

Mr.  Van  Schaick  pointed  out  that  the 
use  of  a.  common  sales  representative 
umiuestionably  tends  to  discredit  insur¬ 
ance  when  the  principal  object  is  a  com¬ 
mercial  promotion.  “The  attiude  of  the 
Insurance  Department  is  that  an  insur¬ 
ance  agent  should  not  be  subject  to  a 
c^flict  of  interest  which  would  hinder 
him  in  his  duty  to  applicants  for  insur¬ 
ance,”  Mr.  Van  Schaick  says. 

“Each  plan  involving  the  service  of 
representatives  who  act  in  the  dual  ca¬ 
pacity  of  insurance  agents  and  solicitors 
for  a  commercial  project  will  be  re¬ 
viewed  as  it  comes  to  the  Insurance  De¬ 
partment’s  attention  to  ascertain  whether 
or  not  a  promotional  enterpri.se  is  in¬ 
volved,”  the  ruling  says.  “This  will  be 
a  question  of  fact  to  be  determined  in 
each  instance. 

“Under  the  provisions  of  the  ruling 
a  promotional  enterprise  will  be  deemed 
to  exist  if  any  condition  other  than  the 
payment  of  the  requisite  premium  is 
imposed  in  order  to  obtain  an  insur¬ 
ance  policy  or  continue  it  in  force,  or 
if  the  test  of  eligibility  for  such  insur¬ 
ance  is  anv-thing  other  than  compliance 
with  proper  underwriting  requirements.” 

LocsJ  “Wkirligig”  Column 

The  Miami  (Fla.)  Daily  Xews  has 
started  a  column.  “Miami’s  Own  Whirl¬ 
igig.”  patterned  after  the  “news  behind 
the  news”  column.  “The  National 
Whirligig,”  by  George  Durno  and  James 
McMullin.  also  a  feature  of  the  news¬ 
paper.  Reporters  contribute  the  ma¬ 
terial.  — 

Planning  Quilt  Show 

The  Temple  (Tex.)  Daily  Telegram 
will  stage  a  quilt  show  for  Central 
Texas  women  in  September.  Quilt 
patterns  will  be  run  daily  in  the  paper 
until  the  show. 


Printed  Tax  Series 

The  Battle  Creek  (Mich.)  Enguirer- 
Xeu’s  recently  printed  a  series  explain¬ 
ing  the  intricacies  of  Michigan’s  new 
3  per  cent  sales  tax. 


ATTRACTED  254,000  SPECTATORS 

Huge  Throngs  Witnessed  Three  Chi¬ 
cago  Tribune  Events  Last  Week 

More  than  254,000  persons  paid  ad¬ 
missions  to  witness  three  Chicago  Trib¬ 
une  sponsored  spectacles  last  week,  in¬ 
cluding  the  four-day  air  race  meeting, 
the  all-star  baseball  game  between 
American  and  National  league  players 
and  a  repeat  performance  of  “The  Ro¬ 
mance  of  a  People,”  a  Jewish  pageant 
at  Soldiers’  Field. 

The  air  meet  was  staged  by  the 
American  Air  Races  corporation,  under 
the  aus{Mces  of  the  Tribune  and  at¬ 
tracted  150,000  paid  attendance.  The 
ball  game  crowd  totaled  49,000,  the 
capacity  of  Comiskey  park.  An  audi¬ 
ence  of  55,000  witnessed  the  second  per¬ 
formance  of  the  Jewish  spectacle  in 
which  6,000  took  part.  More  than  125.- 
0()0  persons  attended  the  first  perform¬ 
ance  and  the  Tribune  sponsored  a  second 
showing  in  order  to  accomodate  the 
thousands  who  were  turned  away  the 

first  night.  - 

Offering  Picnic  Kit 

The  Lancaster  (Pa.)  Sunday  News  is 
loaning  a  iricnic  Wt  free  to  any  ^urch 
picnic,  social  organization  or  family  re¬ 
union  picnic.  The  kit  includes  the  fol¬ 
lowing:  a  set  of  quoits,  two  fielder’s 
gloves,  two  baseballs,  two  baseball  bats, 
two  indror  balls,  two  indoor  bats,  soccer 
ball,  four  skipping  ropes,  40  feet  tug 
of  war  rope,  four  jumping  bags  for 
bag  races,  one  dozen  china  eggs  and  a 
book  of  thousands  of  games.  The  picnic 
kit  idea  is  new  in  Lancaster  and  it  has 
proven  very  popular  according  to  J.  H. 
Kuntz,  circulation  director  of  the  Lan¬ 
caster  Newspapers. 

250  Currier*  Attend  Picnic 

Two  hundred  and  fifty  lx)ys  of  the 
Richtnond  (Va.)  Times-Dispatch  car¬ 
rier  organization  went  on  their  annual 
picnic  to  Buckroe  Beach.  Va.,  July  13. 
These  boys  made  outstanding  records 
in  their  respective  districts.  A  special 
Times-Dispatdi  train  left  the  Main 
street  station  at  8:30  o’clock.  At  the 
beach  all  the  boys  had  free  passes  to 
the  various  amusements. 


Paying  Taxi  Fare* 

The  Richmond  (Va.)  Times-Dispatcfi, 
through  an  arrangement  with  the  Yellow 
Cab  Company,  will  pay  the  taxicab  fare 
of  renters  who  rent  homes  advertise*! 
in  the  classified  section  of  the  paper 
and  will  pay  one-half  the  fare  of  all 
others  who  inspect  homes  advertised  for 
rent  hut  who  do  not  rent. 


Child  Labor  Law  in  Effect 

\  new  state  law  is  now  in  effect  in 
Utah  which  forbids  the  employment  of 
children  under  twelve  in  the  sale  of 
newspapers  and  magazines  on  the 
street.  The  State  Industrial  Commis¬ 
sion  is  responsible  for  the  enforcement 

of  the  act.  - 

Adopts  Little  Merchant  Plan 
The  morning  Fargo  (N.  D.)  Forum 
carrier  boys  are  now  handling  their 
*lelivery  routes  on  the  “Little  Merchant” 
plan,  the  same  as  the  evening  group. 


Motley 

High-Speed  Mats 

QUICKER  SCORCHING 
LESS  PACKING 


Wood  Newspaper  Machinery  Corporation 

Atakers  of  Fine  Newspaper  Machinery 
501  Fifth  Avenue,  New  York 


22  CARRIERS  VISIT  CAVERNS 

Twenty-two  carriers  of  the  Fort 
Worth  (Tex.)  Star-Telegram  were 
given  a  3-day  bus  trip  from  Fort  Worth 
to  Carlsbad  Caverns,  Carlsbad,  N.  M., 
recently.  Sixteen  of  the  boys  were  from 
as  many  districts  and  six  were  from 
the  city  at  large.  Keith  Pumphrey, 
city  circulation  manager,  was  in  charge, 
assiste*!  by  R.  D.  Stark  and  G.  M.  El¬ 
kins,  district  manager. 

“Believe  It  or  Not”  Contest 

The  Chicago  Herald  and  Examiner 
is  sponsoring  a  “Believe  It  or  Not” 
contest  from  July  10  to  24,  awarding 
32  daily  prizes  and  seven  grand  prizes 
for  strange  facts  about  Chicago.  Robert 
Ripl^,  creator  of  “Believe  It  or  Not” 
oddities,  will  be  the  final  judge  and 
select  the  grand  prize  winners  on  July 
25  in  Chicago. 


Has  “Mystery  Photographer” 

The  Philadelphia  Evening  Ledger  is 
offering  daily  cash  prizes  of  $10  for 
readers  who  recognize  themselves  in 
snapshots  made  daily  by  a  “Mystery 
Photographer.” 

Host  to  Carriers 

Eleven  carriers  of  the  Pawhuska 
(Okla.)  Journal,  were  guests  of  Jimmy 
Liggett,  manager  of  the  local  country 
club,  at  a  swimming  party  recently. 


112  CARRIERS  VISIT  CHICAGO 

One  hundred  and  twelve  carriers  of 
the  Terre  Haute  (Ind.)  Tribune  and 
Star,  winners  in  a  recent  subscription 
contest  in  which  they  were  required  to 
obtain  20  new  subscribers,  were  the 
guests  of  the  dailies  on  a  three-^v 
expense  paid  trip  to  Chicago  Fair.  They 
left  July  8  and  were  chaperoned  by 
J.  C.  Hanrahan,  circulation  manager 
atKl  Mrs.  Hanrahan. 


Newspaper  Boys’  Band  at  Fair 

The  Indianapolis  News  Newsboys’ 
Band  appeared  this  week  at  Indiana 
day  at  A  Century  of  Progress  in  (li- 
cago.  J.  B.  Vandaworker,  director,  was 
in  charge.  The  band  was  organiz^  by 
Mr.  Vandaworker  in  1900  and  won  the 
gold  medal  for  juvenile  music  su¬ 
premacy  at  the  St.  Louis  exposition  in 
1904. 


Carrier  Enters  West  Point 

Ellis  Wilhoyt,  Jr.,  carrier  of  Tlie 
Champaign  (Ill.)  News-Gazette,  has 
pused  the  entrance  r^uirements  for  ad¬ 
mission  to  West  Point  Military  Acad¬ 
emy  and  reported  there  July  1. 

Starts  Subscription  Drive 

Subscriptions  are  being  solicited  in 
Fresno,  Cjil.,  for  the  Fresno  Morning 
Post,  (designed  to  start  next  fall  at  a 
50-cent  monthly  rate. 


Campbell- 
Ewald  Co. 
Has  Big 
Waste¬ 
baskets. 


Do  You  Help  Fill  Them  ? 

The  flood  of  mail  that  reaches  Campbell- Ewald  Com¬ 
pany,  Detroit  advertising  agency,  is  frequently  so  great 
that  “it  is  impossible  for  the  agency  man  to  read,  let 
alone  digest,  a  small  percentage  of  the  mail  he  receives,'’ 
says  J.  J.  Hartigan,*  vice-president  and  head  of  the  media 
department. 

Yet  he,  and  other  alert  space  buyers,  are  eager  for 
information.  “Newspapers  should  practice  what  they 
preach,"  he  says,  suggesting  space  in  “the  publications 
that  reach  and  are  read  by  the  advertising  fraternity." 

These  publications  are  not  shoved  into  the  wastebasket 
by  men  anxious  to  clear  the  desks  and  get  into  the  day’s 
work.  Instead,  they  are  opened,  read,  routed  from  one 
desk  to  another,  carried  home  evenings  for  further 
reading. 

Mr.  Hartigan  spends  millions  of  dollars  in  newspapers 
every  year.  Most  of  the  General  Motors  appropriation 
goes  through  his  department. 

He  is  a  regular  subscriber  to 

EDITOR  &  PUBLISHER 

*Mr.  Hartigan’s  views  on  how  newspapers  should  promote  themselvM 
were  told  in  an  address  to  the  Newspaper  Promotion  and  Research 
Managers  Association  at  Grand  Rapids,  Mich.,  June  28.  If  you’d  like  a 
copy  of  his  complete  address,  write  to  Editor  &  Pubusher,  1700  Times 
Building,  New  York  City.  No  obligation,  of  coursel 
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kdver  Using  Agencies 

WELCH  GRAPE  JUICE 
STARTS  BIG  DRIVE 

firm  Utinff  Metropolitan  Papers  from 
Coast  to  Coast  in  Biggest 
Campaign  in  Its  History — 
Abandons  Quality  Appeal 


(Special  to  Editor  &  Publisher) 

Chicago,  July  11. — Embarking  on  ^n 
otirely  new  advertising  appeal  and  aim- 
iig  at  a  year-around  market,  Welch 
Gnpe  Juice  Company  has  launched  the 
lugest  newspaper  advertising  campaign 
in  its  history  in  metropolitan  papers 
irom  coast  to  coast.  Abandoning  the 
heretofore  quality  beverage  appeal,  the 
series  launches  upon  a  new  field  of 
specific  reasons  for  drinking  Welch 
pipe  juice,  namely,  “the  Welch  wav 
to  weight  control”  and  tonic  qualities 
to  build  healthy  children. 

While  the  campaign  is  timed  to  take 
jdvantage  of  the  summer  seasonal  pop- 
jlirity  of  cool  beverages,  nevertheless, 
it  is  designed  to  create  year-around 
jcceptance  of  the  drink  for  health  pur¬ 
poses.  As  an  added  feature  in  this 
ategory,  the  product  is  described  as 
an  alkaline  producer  and  as  an  aid  in 
counteracting  acidosis. 

The  Welch  company  has  also  shifted 
hs  position  in  the  competitive  field 
from  the  highest  priced  beverage  on  the 
market  to  the  cheapest  high-grade  prod¬ 
uct  for  dieting.  It  was  explained  to 
Editor  &  Publisher  that  the  Welch 
company  has  in  the  past  felt  that  50 
per  cent  of  its  advertising  dollar  hac 
been  wasted  by  retailers  substituting  a 
cheaper  brand  of  grape  juice  when  the 
customer  neglects  to  specify  Welch’s. 
The  campaign  which  began  this  month 
is  designed  to  make  the  housewife  ask 
specifically  for  Welch’s  grape  juice. 
Two  booklets  are  offered,  one  on  “keep- 
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ing  your  weight  down,”  which  gives 
weight-reducing  menus  in  which 
Welch’s  grape  juice  plays  a  leading 
part.  The  second  booklet  deals  with 
health  qualities  of  the  beverages,  assert¬ 
ing  that  “Welch’s  ranks  favorably  with 
mother’s  milk  in  protein  content.” 

Eighty  per  cent  of  the  newspaper 
copy  running  is  in  the  Class  A  sch^ule, 
including  frequent  insertions  varying 
from  100  to  500  lines.  The  small  reader 
copy  is  cleverly  written  and  has  al¬ 
ready  brought  in  numerous  requests  for 
the  free  booklets  offered.  The  larger 
copy  is  dialogue  style,  written  in  first 
person,  and  illustrated  with  photographs. 
Four  columns  of  110  lines  is  the  aver¬ 
age  size  of  the  copy. 

The  campaign  is  being  placed  by  the 
Chicago  office  of  W.  H.  Kastor  &  Sons, 
Advertising  Company. 


D’Arcy  Vitit*  New  York 

W.  C.  D’Arcy,  president  of  the 
D’Arcy  Advertising  Company,  St. 
I.ouis,  visited  New  York  this  week  to 
attend  a  meeting  of  directors  of  the 
.American  .\ssociation  of  Advertising 
Agencies,  and  to  greet  his  daughter, 
Mrs.  Charles  S.  Fox,  and  her  husband, 
as  they  returned  from  a  honeymoon 
trip  to  Europe. 


Walker  Leaves  Erwin,  Wasey 

R.  F.  Walker,  formerly  associated 
with  the  Chicago  office  of  Erwin, 
Wasey  &  Co.,  has  joined  Blackett- 
Sample-Hummert,  Inc.,  Chicago  agency. 
Sprague,  Warner  &  Co.,  Chicago  food 
producers,  have  placed  their  advertis¬ 
ing  account  with  Blackett-Sample- 
Hummert,  Inc. 


Move  Chicago  Office 

Albert  Frank-Guenther  Law,  Inc., 
financial  advertising  agency,  has  moved 
its  Chicago  offices  to  the  18th  floor  of 
One  North  La  Salle  Building  from  the 
38th  floor  of  the  same  building. 
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PLANNING  NATIONAL  CAMPAIGN 

S.  W.  Monroe,  sales  director  of  the 
Chrysler  Sales  Corporation,  was  in 
charge  of  a  conference  of  De  Soto 
Chrysler  and  Plymouth  dealers  held 
July  6  at  Memphis,  Tenn.,  to  launch  a 
nationwide  campaign  in  which  the 
Plymouth  staff  will  be  increased  by  the 
addition  of  thousands  of  men  trained  in 
75  schools  to  be  held  in  metropolitan 
centers.  Later,  training  schools  for 
both  new  and  old  salesmen  will  be  held 
in  smaller  centers.  Corporation  officials 
said  at  Memphis  that  July  production 
of  Plymouth  will  be  the  largest  in  his¬ 
tory,  and  that  the  sales  campaign  is  de¬ 
signed  to  take  advantage  of  the  sharp 
upturn  in  business. 


New  Branch  for  Cline  Agency 

(Special  to  Editor  &  Publisher) 

Boise,  Idaho,  July  13 — Win  Cline, 
advertising  agency  head  from  We¬ 
natchee.  Wash.,  will  open  a  branch  of 
the  Cline  Advertising  Agency  here 
next  week.  Already  connected  with 
two  agencies  in  small  cities  of  the 
Northwest,  Cline  plans  a  string  of 
branch  agencies  in  five  or  six  Class  B 
cities  in  Idaho  and  Washington.  His 
service  is  made  available  to  small  ac¬ 
counts  in  the  various  cities  where  he 
operates,  and  he  has  established  a  repu¬ 
tation  for  placing  the  bulk  of  his  clients’ 
budget  in  daily  newspapers. 

New  Overall  Campaign 

Levi  Strauss  &  Co.,  San  Francisco,  is 
using  farm  papers  and  newspapers  in  a 
new  advertising  campaign  featuring  Levi 
Strauss  overalls.  A  list  of  approxi¬ 
mately  100  newspapers  in  11  Western 
states  is  being  used.  Campaign  was 
created  and  placed  by  the  Leon  Living¬ 
ston  Advertising  Agency,  San  Francisco. 

Handling  Auctioneers’  Account 

Chas.  H.  Touzalin  Company,  Chi¬ 
cago  agency,  has  the  account  of  Michael 
Tauber  &  Co.,  auctioneers. 


1  933 


SCHLITZ  COPY  RELEASED 

First  newspaper  advertising  copy 
since  that  placed  with  the  legalizing 
of  beer  last  April  was  relea^  this 
week  by  Schlitz  Brewing  Company, 
Milwaukee,  in  a  general  list  of  metro¬ 
politan  papers  throughout  the  country. 
The  opening  large-sized  advertisement 
was  in  the  nature  of  teaser  copy  with 
the  heading:  “Secrets.”  It  stated  in 
part :  “From  time  to  time  in  the  col¬ 
umns  of  this  paper  a  series  of  sensa¬ 
tional  history-making  advertisements 
will  appear.  They  will  disclose  many 
hitherto  unpublished  facts  about  the 
brewing  of  a  beer  that  in  the  past  has 
startled  the  world.”  The  Chicago  office 
of  Stack-Goble  Advertising  Agency  is 
placing  the  Schlitz  account. 


New  Post  for  Jaeger 

F.  L.  Jaeger,  formerly  southern  dis¬ 
trict  sales  manager  with  headquarters  at 
Memphis,  Tenn.,  has  been  advanced  to 
the  post  of  general  sales  manager  of 
the  ^Nlarquette  Cement  Company  at  its 
general  offices  in  Chicago.  He  was 
succeeded  at  Memphis  by  H.  W.  Graup- 
ner,  special  .‘\rkansas  representative 
stationed  at  Little  Rock.  The  company 
is  approaching  capacity  production  in 
its  plants  at  La  Salle,  Ill.,  Memphis,  and 
Cape  Girardeau,  Mo. 


New  Cornell  Account* 

Fortnum  &  Mason,  Inc.,  697  Madison 
avenue.  New  York,  and  Beauty  Utili¬ 
ties,  Inc.,  79  Madison  avenue.  New 
York,  have  appointed  The  Paul  Cornell 
Company,  580  Fifth  avenue.  New  York, 
as  their  advertising  agents. 


Hea<I*  Chicago  Office 

Raymond  Atwood,  vice-president  and 
director  of  McCann-Erickson,  Inc.,  has 
been  appointed  manager  of  the  Chicago 
office  of  that  agency,  succeeding  L.  T. 
Wallace,  who  has  joined  Aubrey  & 
Moore,  Inc.,  Chicago  agency. 


"Captain  Easy” — An  Instant  Hit! 


Twenty-four  newspapers  ordered 
the  new  "Captain  Easy"  four- 
color  comic  page  within  a  week 
after  the  first  proofs  were  mailed! 
With  the  orders  came  most  en¬ 
thusiastic  comments  from  editors. 

From  the  very  beginning,  Roy 
Crane,  the  artist,  has  packed  this 
page  full  of  exciting  adventure. 


The  thrilling  continuity,^  the  pic¬ 
turesque  settings,  the  fast  mov¬ 
ing  action  and  the  unusual  color 
effects  make  "Captain  Easy"  one 
of  the  most  entertaining  pages 
in  the  comic  field. 

The  first  release  is  July  30. 
Wire  your  order  and  have  this 
hit  in  your  paper  from  the  start. 


*fpMEN  UP  SEVERAL 
^  FLIGVrrS  OF  STAIRS, 
Fighting  everv 

INCH  OF  THE  WAV. 


Not#  how  skillfully  Mr.  Crane  works 
reader-interest  factors  into  the 
panels  of  his  new  page. 

Let  "Captain  Easy"  help  speed  up 
your  circulation  gains  during  the 
business  recovery.' 

NEA  Service,  Inc. 

Cleveland,  Ohio 


^PT.  EAsy 

SEIZES 
A  BRIEF 

loPPOKaiNrrv 

TO  eocr 

THRU  A 
DOOR  — 
AND 

LOCKS  IT. 

glancing 

around, 

'HE  IS 

amazed 

TO  FIND 
Himself 
IN  (of  all 
places?)  a 

HAREM. 


adventure  .  .  .  THRILLS  .  .  .  ACTION  . .  .  ROAAANCE 
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AD-VENTURES 

By  ROBERT  S.  MANN 


1LOYD  W.  BAILLIE,  vice-president 
-'of  J.  Walter  Thompson  Company, 
New  York,  was  elected  a  member  of 
the  board  of  directors  of  the  American 
Association  of  Advertising  Agencies  at 
the  board’s  quarterly  meeting  in  the 
New  Y'ork  headquarters  this  week.  He 
takes  the  place  of  Stewart  L.  Mims, 
who  resigned  recently  from  the  Thorny 
son  agency.  The  board  will  hold  its 
next  quarterly  meeting  in  St.  Louis  in 
October. 

Possibility  of  forming  a  code  under 
the  recovery  act  for  the  advertising  in¬ 
dustry  or  for  the  agency  field  was  dis¬ 
cussed,  but  without  action. 

*  *  m 

Neither  was  there  any  further 
word  this  week  in  regard  to  an 
advertising  code  from  N.  W.  Ayer  & 
Son,  whose  president,  W.  \\'.  Fry,  re¬ 
cently  sent  out  letters  asking  for  ex¬ 
pressions  of  opinion  on  the  matter. 
Some  replies  have  been  received,  it  was 
said  at  the  agency,  but  it  was  still  too 
early  to  summarize  the  nature  of  the 
response. 

*  «  * 

Despite  recent  action  by  news¬ 
paper  organizations  condemning 
circulation  guarantees  in  advertising 
contracts,  the  subject  is  being  kept  alive 
as  newspapers  receive  contracts  from 
the  American  Tobacco  Company  for 
the  year  ending  Jime  1,  1934.  The  con¬ 
tracts,  like  those  sent  out  last  year 
b>'  the  same  company,  specify  circula¬ 
tions  which  the  new’spapers  are  asked 
to  guarantee — a  request  which  is  ap¬ 
parently  receiving  a  varied  response. 
The  standard  advertising  contract, 
which  in  its  new  form  omits  all  provi¬ 
sion  for  circulation  guarantees,  is  not 
used. 

Both  the  -American  Newspaper  Pub¬ 
lishers  Association  and  the  Newspaper 
Advertising  Executives  Association  at 
their  recent  conventions  adopted  reso¬ 
lutions  urging  newspapers  to  reject 
contracts  calling  for  circulation  guar¬ 
antees. 

Gorton-pew  fisheries 

COMPANY,  LTD.,  Gloucester, 
Mass.,  producer  of  30  varities  of  canned 
fish,  has  appointed  Churchill-Hall,  Inc., 
New  York  agency,  to  handle  the  ad¬ 
vertising  of  the  company’s  entire  line 
of  fish  products.  Churchill-Hall  agency 
handled  the  account  for  ten  vears  from 
1922  to  April  1,  1932. 

Pre^rations  are  being  made  for  a 
campaign  to  begin  in  September,  in 
which  the  bulk  of  advertising  will  be 
placed  in  newspapers,  according  to  H. 
B.  LeQuatte.  president  of  Churchill- 
Hall.  Something  over  100  newspapers 
along  the  .\tlantic  seaboard  and 
throughout  the  eastern  half  of  the 
country  will  be  used  in  a  program  call¬ 
ing  for  year-round  advertising. 

*  «  * 

PERSONS  in  close  touch  with  the 
Coca-Cola  Company’s  advertising 
campaign,  which  is  said  to  be  going 
ahead  on  a  larger  scale  than  ever  be¬ 
fore,  expressed  amusement  this  week  at 
a  Broadway  columnist’s  report  that  $1.- 
250.000  worth  of  advertising  “has  sud¬ 
denly  been  ‘pulled’  because  me  chemists 
have  at  last  discover^  a  method  of  in¬ 
jecting  a  3.2  alcoholic  content  ,  into  the 
drink,”  and  that  the  new  formula  would 
be  on  the  market  shortly  after  .\ug.  1 
with  a  great  promotion  campaign. 

'The  present  formula  has  made  a  huge 

TEXAS 

Propwly  to  oover  thia  Croat  Stato  you  maat 
use  tke  leaden: 

THE  DALLAS  MORNING  NEWS 
THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

PufaCakad  bjr  tlia  oldest  basiaaas  iastitntioa 
in  Tbzas. 

JOHN  B.  WOODWARD,  Inc. 

National  Repretontaltmo 
New  York  Ckioaso  Detroit  Sao  Fmneiseo 


success  of  Coca-Cola,  it  was  pointed  out, 
and  changing  the  formula  would  invojve 
a  leap  in  the  dark.  Incidentally,  it  was 
said  that  since  the  “beer  honeymoon” 
when  the  brew  was  first  sold  legally. 
Coca-Cola  had  been  little  affected  by 
the  new  competition. 

»  e  e 

F.  K. — If  in  Chicago  for  fair, 
please  come  home  at  once,”  says 
copy  in  a  Chicago  newspaper,  adding, 
“Father  has  stopped  smoking  those 
‘bargain’  cigars — it  seems  like  home 
again.”  Uh-huh,  advertising  for 
Charles  Denby  cigars,  not  for  a  missing 
relative. 

«  *  « 

“/^’’ITEM  (Q  for  Quality,  in  case 
you  forgot) :  Shoppers'  are 
again  asking,  “But  haven’t  you  some¬ 
thing  a  little  better?”  advertises  B. 
Altman  &  Co.,  New  York.  So  the  store 
offers  handkerchiefs  at  $60  a  dozen, 
corsets  at  $75  each,  “exquisite,  cob¬ 
webby”  lace  scarf  at  $750,  and  station¬ 
ery  at  $20  for  50  sheets  with  envelopes 
to  match. 

*  *  * 

Fifth  annual  Boston  Conference  on 
Retail  Distribution  is  announced  for 
Sept.  18-19  at  the  University  Club, 
Boston,  under  sponsorship  of  the  Re¬ 
tail  Trade  Board,  Harvard  Business 
School,  Boston  University  Business 
School,  Massachusetts  Institute  of  Tech- 
nologj-,  and  other  leading  university 
business  schools  and  trade  associations 
of  the  country.  Daniel  Bloomfield, 
manager  of  the  Retail  Trade  Board,  is 
as  usual  in  charge  of  the  conference. 

A  long  list  of  eminent  speakers  are 
announc^,  to  discuss  such  topics  as: 
.Advertising  Looks  at  the  Consumer; 
Relation  of  the  Newspaper  to  Distribu¬ 
tion;  Consumer  Prejudices;  Price  Con¬ 
trol — a  Review  of  Fundamentals;  Is 
Hand-to-Mouth  Buying  on  the  Wane?; 
Merchandising  of  Electrical  .Appliances. 


269,834 

was  the  average  net  paid  daily 
circulation  of  the  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

JUNE,  1933 

The  average  net  paid  circulation 

of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  June, 
1933,  was  177,61S. 

Eaarythinf  in  Baltimora 
Raaolot  Around 

THE  Sam  SUM 

Morning  Evoning  Sunday 


AC^  BEER  CAMPAIGN 

California  Bottling  .Association,  San 
Francisco,  is  releasing  a  new  advertising 
campaign  for  its  Acme  Beer  in  a  list 
of  250  newspapers  in  the  states  of  Cali¬ 
fornia,  Orgeon,  Washington  and  Ari¬ 
zona.  This  is  the  first  extensive  ter¬ 
ritorial  beer  campaign  originating  on  the 
Pacific  Coast.  Account  is  handled  by 
San  Francisco  office  of  Emil  Brisacher 
&  Staff,  San  Francisco. 

Wallace  Joins  Aubrey-Moore 

L.  T,  Wallace,  formerly  vice-presi¬ 
dent  in  charge  of  the  Chicago  office 
of  McCann-Erickson,  Inc.,  has  become 
vice-president  of  Aubrey  &  Moore,  In(v, 
Chicago  agency.  The  company  an¬ 
nounces  a  change  in  the  corporate  name 
to  Aubrey,  Moore  &  Wallace. 

Gets  Acme  Card  Account 

The  Acme  Card  System  Company 
has  placed  its  advertising  account  witb 
Reincke-Ellis-Younggreen  &  Finn, 
Chicago.  Magazines,  business  publica¬ 
tions  and  direct  mail  will  be  used.  The 
agency  is  also  releasing  some  newspaper 
copy  on  Nyal,  cosmetic  account. 

Get  Copeland  Account 

Halliday  and  Mason  Advertising 
Agency,  Detroit,  has  been  appointed 
to  handle  the  advertising  account  of 
Copeland  Products,  Inc.,  Mount 
Clemens,  Mich. 


AD  TIPS 


Blackett,  Sample  Si  Hummert,  Inc.,  'Sil 
North  La  Salle  street,  Chicago.  Now  plac¬ 
ing  accounts  for  the  College  Inn  Food 
Products  Company  and  the  Proctor  A: 
Gamble  Company,  Oxydol,  Cincinnati. 

Blackstone  Compan.v.  12T0  Sixth  avenue. 
New  York.  Now  handling  account  for  the 
the  New  York,  Ontario  &  Western  Rail¬ 
way  Company,  New  York. 

Briggs  Si  Varley,  14  Hast  48th  street. 
New  York.  Now  handling  account  for 
Platinum  Products  Company,  Lektrulite 
Cigarette  Lighter,  New  York. 

Cecil.  Warwick  &  Cecil,  Inc.,  230  Park 
avenue.  New  York.  Placing  account  for 
Granell  Products  Corporation,  New  York. 

Federal  Advertining  .-tgency,  444  Madi¬ 
son  avenue.  New  York.  Has  secured  ac¬ 
count  of  the  Ingersoll-Waterbury  Com¬ 


pany,  watches,  Waterbury,  Connectlest 
Gotham  Advertising  Company,  2S0  Part 
avenue.  New  York.  Placing  orders  with 
newspapers  In  New  York  and  vicinity  tnr 
the  Blueberry  Co-operative  Growers  Vn, 
Blue  Berries,  New  Lisbon,  N.  .1.  ’  ™ 

Stanley  E.  Gunnison,  Inc.,  6T  West  44th 
street.  New  York.  Placing  orders  mia 
some  New  York  newspaper  for  Jontun 
Cle  Blue  Walt*  Perfume,  New  York, 
William  Irving  Hamilton,  Inel  <>» 
Fifth  avenue.  New  York.  Now  phcinr 
account  for  Stumpp  Sc  Walter  CouiDtnY 
seeds,  etc..  New  York.  ’’ 

Krair  Advertising  Agency.  831  Second 
avenue.  South  Minneapolis,  Minn.  PUo 
lug  orders  with  a  selected  list  newspaMri 
for  the  Crown  Iron  W’orks,  Minneap^' 
the  Engesser  Brewing  Company,  St.  Peter' 
Minnesota;  Holford  Company,  Inhalen' 
Minneapolis;  the  International  Yeast  Com' 
pany;  the  Leader  Company,  MinDeapolii 
and  the  Minneapolis  Business  College 
Landsheft  Advertising  Agency,  LlbertT 
Bank  Building,  Buffalo.  Placing  acconnt 
for  the  Iroquis  Beverage  Corporation  iro- 
quis  Beer,  Buffalo.  ’ 

Lewis,  Addison  and  Association,  For. 
shay  Tower,  Minneapolis.  Now  handllnt 
account  for  the  American  Drug  &  Cbemi. 
cal  Company,  Salinos,  Pariogen  and 
Chloro-Zol,  Minneapolis. 

Lord  Si  Thomas,  Inc.,  1151  South  Broad¬ 
way,  Los  Angeles.  Now  handling  ac¬ 
count  for  Elver-Dry  Laboratories,  Inc 
Los  Angeles.  '' 

.Moser  Si  Cotins,  Inc.,  420  Lexington 
avenue.  New  York.  Has  secured  account 
of  the  General  Chemical  Company,  Yew 
York. 

J.  P.  Muller  St  Co.,  220  West  42nd  street. 
New  York.  Now  handling  account  for 
the  Northwestern  Brewing  Company,  Tm 
Blu  Beer,  Northampton,  Pennsylvania. 

Thomas  H.  Reese  Si  Co.,  444  Madison 
avenue.  New  York.  Now  handling  ac¬ 
connt  for  the  North  American  Brewing 
Company,  Paramount  Beer,  Brooklvn 
N.  Y.  ■  ’ 

Kuthrauff  A  Ryan,  Inc.,  360  North 
Michigan  avenue,  Chicago.  Now  handling 
account  for  the  Witter  Water  Company, 
mineral  water,  Chicago. 

Stack-Goble  Advertising  Agency,  8  Sooth 
Michigan  avenue,  Chicago.  Now  baudli^ 
account  for  the  Simplex  Shoe  Tree  Com¬ 
pany,  Chicago. 

M.  C.  Taylor  Company,  Business  Men'i 
Assurance  building,  Kansas  City,  Mo. 
Now  placing  account  for  the  Kaultleat 
Starch  Company,  Chicago. 

Addison  Vars,  Inc.,  Vars  Building,  Buf¬ 
falo.  Now  handling  account  for  the  Ger¬ 
hard  Lang  Brewing  Company.  Buffalo. 

Wierengo  A  Staff.  John  L.,  Building  ft 
Loan  Building,  Grand  Rapids,  Mich. 
Placing  orders  with  newspapers  in  se¬ 
lected  sections  for  the  Gll>son  Refrigera¬ 
tor  Company,  Greenwich.  Michigan. 


Correction 

In  the  July  8  issue  of  Editor  &  Pub¬ 
lisher  it  was  incorrectly  stated  that 
the  Buchen  Company,  Chicago  agency, 
was  releasing  copy  on  Philadelphia  & 
Reading  Railway  to  middle-western 
newspapers.  The  copy  released  this 
week  by  the  Buchen  agency  was  on 
the  Philadelphia  &  Reading  Coal  & 
Iron  Company. 

Kurlmsh  Co.  Names  Ayer 

The  Kurlash  Company,  Inc.,  of  Roch¬ 
ester,  N.  Y".,  manufacturers  of  eye 
beauty  products  under  the  trade  names 
of  Kurlash,  Lashpac,  Kurlene,  Lashtint, 
Shadette  and  Tweezette,  has  placed  its 
advertising  accotmt  with  N,  W.  Ayer 
&  Son,  Inc.,  Philadelphia. 


BURGESS  CHROME  MATS 


III 

The  Men  Behind 
The  Man 


Savings  Bank  to  Erwin  Wasey 

The  Greenwich  Savings  Bank,  New 
York  City,  has  placed  its  advertising 
with  the  New  York  office  of  Erwin, 
Wasey  &  Co. 


THE  CHROME 
FORMULA 

Tbs  Chrons  Mai  FomuU 
tiv«  BarflMQirenic  Mali 
Ihsktapwior  piiatinf  ekai- 
aeltfiilict~-aMk(i  Ihsn 
satiar  to  handla — rtdacai 
koublat-— cab  coib. 


you  MEN  in  the  stereotype  roomi 
don’t  know  us  personally.  But  in 
Four  short  years,  hundreds  of  you 
have  become  intimately  acquainted 
with  the  Burgess  Chrome  Mat  which  wc 
worked  out  first  in  our  laboratory. 

We  are  the  Men  behind  the  Burgess 
Man  who  calls  on  you. 

Just  as  you  try  to  get  more  good  print¬ 
ing  out  of  dry  mate — so  we  try  to  put 
more  good  printing  into  dry  mate. 

We  are  your  partners.  We're  both  aim¬ 
ing  for  better  printing. 

Whether  you  use  Burgess  Chrome  Mats 
or  not — don’t  hesitate  to  tell  us  your 
"grief".  It’s  our  business  to  help  lick 
trouble. 


BURGESS  cellulose  company 

Freeport,  Illinois 

CHROME  MATS 


A  LABORATORY  PRODUCT 

BURGESS  CHROME  MATS  ^ 
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Action!”  That  Sums  Up  for  Millions 
of  Workers  in  the 

KEYSTONE  STATE 

This  Summer! 

And  also — it  is  devisable  into  other  words  which  help  explain  the  remarkable  record 
of  summer  activity  being  staged  by  a  great  majority  of  Mr.  Penn’s  great  army  of  more 
than  4,000,000  workers.  As  for  instance — they  are 

digging  more  coal  this  Summer  than  in  years,  to  meet  the  nation’s  rapidly 

increasing  power  production  demands.  735,000  tons  of  anthra¬ 
cite  (entire  national  output)  was  dug  in  a  single  week.  5,435,000 
tons  of  bituminous  coal  was  produced  the  same  week,  an  in¬ 
crease  of  1,500,000  tons  over  a  year  ago. 

pouring  more  Steel  every  week  as  the  Summer  advances.  For  the  first  time 

in  more  than  two  years,  steel  operations  in  Mr.  Penn’s  domain 
have  advanced  above  40  per  cent  of  capacity.  A  number  of 
hitherto  idle  steel  plant  stacks  will  be  lighted  as  this  is  printed, 
further  increasing  this  percentage. 

blowing  more  glass  bottles — not  bubbles — and  by  the  million,  for  increasing 

beverage  demands  of  the  state  and  nation.  Numerous  glass 
works  in  the  Keystone  State  are  working  to  capacity,  producing 
bottles  and  glasses. 

•  _ 

weaving  more  textiles.  Woolen  products  are  reflecting  the  higher  prices  of 

raw  materials.  Cotton  mills  are  reported  well  sold  for  part  of 
Summer. 

making  more  money.  Federal  Reserve  latest  report  for  this  district  covering 

780  factories  with  a  payroll  of  33,213,000 — showed  that  factory 
employment  increased  5.4  per  cent  and  wage  payments  13  per 
cent. 

Such  action  is  creating  added  millions  in  buying  power  for  a  background  market  of 
more  than  10,000,000  persons  this  Summer.  It  should  call  for  corresponding  action  by  the 
thinking  national  advertiser — who  really  would  “get  all  that  is  coming  to  him”  from 
America’s  Second  Market! 

A  large  part  of  this  active  consumers’  market  is  embraced  by  the  20  newspapers  published 
in  the  14  important  Keystone  trade  centers  named  here.  Write  the  advertising  depart¬ 
ments  of  these  papers  NOW  for  data  on  Summer  trade  conditions  in  their  various  zones. 
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**Beaver  Falls  News  Tribune.  (E) 

8,010 

.04 

.04 

“Scranton  Times . 

(E) 

50,017 

.15 

.14 

* ‘Chester  Times .  (E) 

19,882 

.09 

.08 

“Sharon  Herald . 

(E) 

6,364 

.04 

.04 

“ConnellsTille  Courier .  (E) 

5,850 

.05 

.05 

“Washington  Obserrer  and 

“Erie  Dispatch-Herald . (E) 

31,031 

.07 

.07 

Reporter . 

(ME)  14,454 

.06 

.06 

“Greenaburs  ReTiew-Tribune(EM) 

8,776 

.06 

.06 

“West  Chester  Local  News. . 

(E) 

10,207 

.05 

.05 

tfHazleton  Plain  Speaker _ t 

‘Wilkes-Barre  Times  Leader 

(E) 

26,123 

.07 

.07 

tfHazleton  Standard-Sentinel .  /  ^  ' 

21,728 

.08 

.07 

tfYork  Dispatch . 

(E) 

20,294 

.07 

.07 

ttLebanon  News-Times .  (E) 

10,757 

.05 

.05 

*A.B.C.  Publishers’ 

Statement,  Oct  1, 1932. 

“A.B.C.  Publishers’  Statement,  Apr.  1,  1933. 

t  fPublishers’  Affidarit,  Apr.  1,  19^. 
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UR  OVN  VOR!£) 

or  Letters 


X/fOST  of  the  recently  publish^  s^-  With  it  is  a  chart,  comiwsed  of  head-  newspapers  throughout  the  nation,  Advertising  Service.  Mr.  Valenstdn' 

iVl  ^siums  on  American  civilization  lines  from  New  York  City  newspapers  chart  was  worked  out  with  results  article  is  a  forerunner  of  a  book 

occasionally  surprising  even  to  the  re-  appear  in  August  on  the  meaning  to 


tionalisni”  index  of  news  values  is  not  '^IMELY  articles  in  the  July  Revitn 
an  arbitral^-  listing,  although  based  on  i.  of  Reviews  arc:  Joseph  Stag» 
an  arbitrary  start  in  which  three  classes  Lawrence’s  “Recovery !  Can  We  Depend 
of  news  were  selected  as  being  highly  on  It?” — with  hopeful  answers  as  re¬ 
social,  and  three  other  classes  of  news  gards  the  immediate  factors,  the  “thor- 
as  being  highly  sensational.  By  the  oughness  of  economic  atonement  for 
method  of  “successive  approximation,”  previous  excesses,”  the  rate  of  recovery 
considering  the  emphasis  given  to  dif-  and  artificial  factors ;  and  “Industry  on 
ferent  kinds  of  news  by  different  kinds  Trial”  by  Lawrence  Valenstein  of  Grey 
of  newspapers  throughout  the  nation.  Advertising  Service. 


eration;  but  the  newest,  “A  Century  extent  to  which  public  attention  was  search  workers  themselves 


of  Progress”  (Harper’s),  takes  a  longer  concentrated  upon  different  kinds  of 
view,  the  himdred  years  of  the  life  of  news — consideration  being  given  not 
Chicago.  The  editor,  Charles  A.  Beard,  only  to  the  amount  of  display  in  each 
defines  “the  idea  of  progress”  and  justi-  paper,  but  to  the  number  of  copies  cir- 


Here  is  the  spectrum,  the  plus  num 


business  of  the  National  Industrial  Re¬ 
covery  Act.  This  article  describes  the 


bers  in  the  index  at  the  left  indicating  main  points  of  the  new  law,  which 


"the  degree  to  which  each  line  of  inter- 


fies  the  book  by  making  progress  a  culated.  Nor  do  the  investigators  hesi-  tends  to  be  featured  by  papers  co 


lawyer  has  called  “delightfully  vague,' 
but  which  Mr.  Valenstein  insists  is  not 
at  all  delightful  in  its  vagueness  from 


mYtteVof'^ialWVS^e^  ta7e7o  assign  eTacTmaiheS  centrating  on  news  .of  community  na- 

developed  only  with  the  coming  of  a  to  all  the  23  types  of  news  found,  based  and  world  citizenship,  and  the  ° 

rnmmprrial  riviHration.  And  he  also  nn  fht^v  arp  corial  or  cenoa-  miflUS  numbers  indicating  the  degree  tO  .  ^  _  ....  ®^ty  of 


which  featured  by  “papers  concentrating  the  provisions  of  the  law:  “For  more 
—  —.j: - * —  _ — * - 1  „ — >»*:.— 'V  years  the  Federal  Trade  Com¬ 

mission  with  its  Trade  Conference  Plan 


Index 

41 

39 

35 

.34 

29 

27 

26 

26 


—11 

—12 

—13 


Kimball  begins  his  chapter  on  art  by 
explaining  that  in  this  field  progress 
cannot  exist  as  it  does  in  material  civ- 
ilizatiotL  And  John  Erskine,  writing  on 
literature,  considers  progress  a  draw¬ 
back  to  artistic  expression :  tradition 
is  so  large  a  part  of  literature,  and 
“the  rapid  change  of  .American  life 
during  these  hundred  years  has  embar¬ 
rassed  the  American  writer  by  depriving 
him  of  an  adequate  language.” 

Perhaps  the  most  useful  chapters  for 
a  newspaperman  are  those  on  natural 
science  and  medicine.  They  are  excel¬ 
lent  syllabuses  for  full-length  books. 
In  their  present  shape  they  are  little 
more  than  lists  of  names  in  well-classi¬ 
fied  categories — but  the  names  are  im¬ 
portant  and  for  the  most  part  not  gen¬ 
erally  known. 

Nothing  in  the  whole  volume  treats 
the  power  of  the  Press,  what  it  has 
accomplished  in  the  century,  and  how 
its  influence  has  changed  and  prog¬ 
ressed.  The  nearest  we  get  to  this  is 
something  about  inventions  of  printing 
machinery,  almost  entirely  American. 
— R.  W. 


—28 

—33 

—.39 

—46 

—53 


Interest 

Business  . 

Foreign  Problems  ... 
U.  S. — International.. 

Citizenship  . 

Prohibition — General. . . 

Intellectual  . 

Consumer,  Labor . 

Foreign  Sensational  .. 
Foreign  Aviation  .... 

Personalities  . 

Domestic  Aviation. . . . 
Public  Crime  and 

Morals  . 

Horror — Danger  . 

Rescue — Hero . 

Public  Violence  . 

Mystery  . . . 

Murdet  and  Miscella¬ 
neous  Crime  . 

Mon^  Sensational  . . 

Sob  Stories  . . 

Weddings  and  Society 

. 

Money — Sex 


(Percent) 
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commercial  civilization.  And  he  also  on  whether  they  are  social  or  sensa 

writes  on  “Government  and  Law” — a  tional  in  nature.  The  “socialization-  ,.  .  -  i  _*• i 

topic  where  progress  is  made  every  day.  sensationalism  index”  ranges  from  plus  emotional  senMtions.^ 

Probably  the  most  useful  chapters  in  41  for  business  news  and  plus  39  for  Sensationalism  Lines  of  Headline  Sp^ 
the  book  are  those  that  do  not  limit  foreign  problems  down  to  minus  53  for 
themselves  to  the  artificial  limits  of  the  money-sex  stories,  with  a  plus  4  for 
century.  Sewne  go  back  to  Colonial  public  crime  and  morals,  a  minus  6  for 
times  and  give  a  complete  outline  of  the  rescue-hero  news,  a  minus  39  for  wed- 
whole  American  story.  Some,  like  Wal-  dings  and  society. 

demar  Kaempffert’s  chapter  “Invention  Siting  the  recurrent  charges  against 
as  a  Social  Manifestation,  recognize  American  press,  and  the  fact  that 
the  quantity  and  quality  of  non-Ameri-  ..  ..  newspapers  that  are 

can  contributions  Jane  Addams  in  othe^  the  article 

The  Process  of  Social  Transforma-  ^  scientific- 

tion  tells  only  the  story  of  the  40  yea«  ^  sociological 

since  the  Qilumbian  Exposit.on-ai^  ^  ^ 

points  out  how  far  (a  generation  al-  available  for  differentiating 

most)  we  lagged  tehind  England  m  contrasted  types  of 

seeing  the  evils  of  the  s^m  and  factory  newspapers  which  must  be  studiS." 
and  doing  something  about  it.  ,  •  , 

— .  ,  ^  1-*  *  j  ..u  hether  or  not  one  is  ready  to  agree 

The  chapters  on  literature  and  the  that  the  news  spectrum  offers  such  a 

reliable  method,  *e  plan  of  .  study  is 
interesting.  The  “socialization-sensa- 


has  been  attempting  to  do  very  modi 
what  the  new  Act  contemplates.” 

Some  of  the  likely  results  are:  uni 
form  cost  systems;  controlled  and  sim 
plified  production;  and  in  the  field  of 
distribution — for  it  is  not  only  the 
manufacturers  but  the  wholesalers  and 
retailers  as  well  that  are  to  reorganire 
and  clean  house — loss  leader  selling  and 
the  general  practice  of  selling  below  cost 
will  be  curtailed  or  even  abolished 
— R.  \V. 


-R.  S.  M. 


R.  L.  VANN  APPOINTED 

Robert  L.  Vann,  editor  of  the  Pills- 
hiirffh  Courier,  Negro  weekly,  was 
sworn  in  as  an  assistant  district  attor¬ 
ney  of  the  United  States  in  Washington 
July  7.  Mr.  Vann  has  been  editor  of 
the  weeklv  since  it  was  founded  in  1910. 


of 


EASURING  the  Ethics 
iVl  .\merican  Newspapers” 
the  modest  task  undertaken  by  Susan 
M.  Kingsbury,  Homell  Hart  and  asso¬ 
ciates,  at  Bryn  Mawr  College.  In  the 
Journalism  Quarterly  for  June  they 
present  the  first  of  a  series  of  six  arti¬ 
cles  under  the  subtitle,  “Spectrum  Anal¬ 
ysis  of  Newspaper  Sensationalism.” 


GOOD  .  .  . 

COOKING  SCHOOLS 

•——►•re  srowing  in  popularity 


A  PROVEN  PLAN  of  operation 
insures  the  progressive  Publisher 
that  his  CooKing  School  will  be  a 
complete  success  From  every  angle. 
Our  service  includes  a  full  pro¬ 
gram  of  publicity — cooperation  in 
the  national  advertising  Reid — a 
thoroughly  trained  salesman  to 
solicit  local  advertising — a  nation¬ 
ally  prominent  lecturer  and  her 
assistant  to  conduct  the  School — 
all  backed  by  an  oraanization  with 
years  of  Cooking  School  experi- 


Baoksng  Now  for  Fall  1933 


HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Avc.  New  York  City 


Qood  ^^ws! 


PHIL  STONG'S  new  novel  is  out — a  grand  story  of  life  in  Iowa 
that  has  all  the  humor,  gusto,  and  American  vigor  you’d  expect 
from  America’s  own  two-fisted  lively  novelist  of  the  Middle  West. 


By  the  author  of 


“State  Fair” 


PHIL  STONG’S 


Photo  by  Jack  Price  Studios 


STRANGER’S  RETURN 


You’ll  recognize  Grandpa  Storr,  crusty,  lovable  octogenarian,  as  one  of  the  most  delightful 
old  characters  in  fiction.  You’ll  find  the  Storr  family  the  real  kind  of  folks  that  have  been 
harvesting  in  their  rich  Iowa  fields,  making  cider,  dancing  Saturday  nights,  bickering 
over  mending  fences,  waiting  all  their  lives  to  step  into  this  exciting  story.  No  wonder 
Louise  Storr  came  back  to  the  farm  from  New  York,  to  fall  in  love  with  Iowa,  and  with 
Guy!  This  is  a  story  made  of  tough,  human  stuff — as  full  of  humor  and  pathos  as  real 
life  is — fulfilling  the  promise  of  Phil  Stong’s  inimitable  STATE  FAIR. 

At  your  bookstore  now!  $2.00 


HARCOURT,  BRACE  &  COMPANY,  383  MADISON  AVENUE,  NEW  YORK 
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OMER  BENEDICT  DIES, 
SOUTHWEST  PIONEER 

5urted  First  Paper  in  Texas  Panhan¬ 
dle  and  Later  Owned  Oklahoma 

City  Times — Became  Banker 
in  Tulsa 

(By  telegraph  to  Editor  &  Publisher) 

Tulsa,  Okla.,  July  12 — Omcr  K. 
Benedict,  aged  59,  pioneer  Texas  and 
Oklahoma  newspaperman  and  first 
president  of  the  Oklahoma  Press  Asso¬ 
ciation,  died  of  heart  disease  July  11 
litre.  Mr.  Benedict  established  the 
Higgins  Courier,  first  newspaper  in  the 
Texas  Panhandle,  in  the  early  eighties 
and  from  1907  to  1910  was  owner  and 
editor  of  the  Oklahoma  City  Times. 
At  one  time  he  was  managing  editor  of 
the  Tulsa  World.  During  his  colorful 
career,  he  was  associated  in  an  execu¬ 
tive  capacity  with  the  Chandler  News, 
Hennessey  Courier,  Wagoner  Daily 
Sayings  and  the  Hobart  News  Repub¬ 
lican,  all  in  Oklahoma.  He  was  cred¬ 
ited  with  merging  the  press  associations 
d  Oklahoma  and  Indian  Territory  and 
became  first  president  of  the  Oklahoma 
Press  Association.  In  1921  he  was 
named  Tulsa  postmaster  and  in  1926 
n-as  the  Republican  opponent  of  Gov. 
Henry  S.  Johnston.  In  recent  years, 
Benedict  devoted  his  time  to  banking 
and  was  president  of  the  First  Savings 
and  Trust  Bank,  Tulsa,  when  it  was 
absorbed  by  the  First  National  Bank 
and  Trust  Company,  of  which  he  was 
vice-president  at  the  time  of  death.  Mr. 
Benedict  was  a  tireless  worker  in  civic 
betterment  until  two  years  ago  when 
he  suffered  a  heart  attack  that  forced 
a  long  vacation.  When  he  returned,  he 
resigned  as  president  of  the  Tulsa 
Ch^ber  of  Commerce.  His  health  im¬ 
proved  thereafter  and  he  was  elected 
chairman  of  the  city  park  board  and 
member  of  President  Hoover’s  commit¬ 
tee  of  50  to  direct  the  American  Red 
Cross  drive  for  drought  releief.  In  the 
early  stages  of  his  career,  Benedict  was 
a  reporter  for  New  York,  Chicago  and 
Washington  newspapers  and  others  in 
the  middle  west.  During  the  World 
War,  he  served  as  the  Tulsa  World’s 
Washington  correspondent.  Benedict 
was  born  Dec.  19,  1875,  at  Gilman,  la., 
and  in  1878  moved  with  his  parents  to 
Harper  County,  Kansas.  The  family 
then  moved  to  Indian  Territory. 


Cl^bttuary 


rOMUND  BR.AY  EVANS,  at  ope 
L  time  manager  of  the  Philadelphia 
News  Bureau  and  later  general  manager 
of  the  Prozidence  (R.  I.)  News,  di^ 
July  6  at  his  home  in  Providence.  He 
was  in  his  73rd  year  and  had  been  in 
poor  health  for  some  time.  Mr.  Evans 
entered  upon  his  newspaper  career  in 
1900,  when  he  was  appointed  special 
representative  of  the  late  C.  W.  Barron 
of  New  York,  publisher  of  the  Wall 
Street  Journal.  He  traveled  extensively 
through  the  country  in  the  interests  of 
the  publication.  In  1905  he  becarnc 
manager  of  the  Philadelphia  News 
Bureau,  also  controlled  by  Mr.  Barron. 
In  1914  he  assumed  the  position  of  gen- 
«ral  manager  of  the  Providence  News, 
holding  that  post  for  several  years. 

Alfred  E.  J.  Tovey,  founder  and  pub¬ 
lisher  of  The  Breivers’  Journal,  which 
teased  publication  shortly  after  en¬ 
actment  of  the  Eighteenth  Amend- 
ment,  and  former  New  York  newspaper- 

LOSSES!!! 

E^inatc  overUppinfc  and  exreasive  man-power, 
••t  motion  in  mechanical  and  production  de- 
wtmenti.  • 

Wvanced  ideal  for  rapid  circulation  and  linage 
maciM  by  most  economical  and  sound  methods 
woiihed  with  our  service  without  charge. 

SUBSTANTIALLY  LOWER 

newspaper  operating  costs 

GUARANTEED 

by  ^cicncy  and  production  engineers  of  many 

Sue  ®*"fEE-A  small  percentage  of  the 
■tit  years  savings. 

WALTER  G.  FREMONT  and  AsMcules 

1527  Washington  Ave.  Wilmette,  111. 

(Ckicdtgo  suburb.) 


man  died  at  his  home  in  London  July 
10.  Mr.  Tovey  was  educated  at  feon 
and  came  to  the  United  States  in  1869. 
For  several  years  he  worked  as  a  re¬ 
porter  for  the  old  New  York  Herald. 
and  then  went  to  the  Pacific  Coast.  He 
returned  to  New  York  in  1876  and 
founded  the  Brewers’  Journal.  In  1901 
he  made  his  100th  voyage  across  the 
Atlantic  Ocean,  when  he  returned  to 
England  to  live.  He  never  returned  to 
.America,  but  directed  the  Journal  from 
London.  Mr.  Tovey  was  a  life  member 
of  the  New  York  Press  Club.  Mrs. 
Tovey,  the  former  Adelaide  Elizabeth 
Rowland,  of  New  York,  and  two  sons, 
who  live  in  New  York,  survive. 

Leon  Humpfleet,  20,  son  of  G.  J. 
Humpfleet,  owner  and  publisher,  Wil¬ 
liamsburg  (Ky.)  Whitley  County  Jour- 
iu.ll.  was  killed  July  8  when  hit  by  a 
falling  brick  following  an  explosion  in 
a  downtown  store.  It  started  a  fire 
which  destroyed  five  buildings  of  an 
estimated  value  of  $500,000. 

Mrs.  Ola  Snyder,  61.  associated  with 
her  son.  Barton,  in  publication  of  the 
Ada  (O.)  Herald,  died  in  Lima  Mem¬ 
orial  hospital  last  week  of  appendicitis. 
She  also  is  survived  by  two  other  sons. 
Ralph,  publisher  of  the  Port  Clinton 
(O.)  Ottawa  County  News,  and  Lowell, 
associated  with  Conde  Nast  Publications 
in  New  York,  and  two  daughters. 

Patrick  F.  Walsh,  former  sports 
writer,  Springfield  (Mass.)  Republiean . 
was  killed  by  a  hit-and-run  driver  in 
Holyoke,  June  29. 

Edson  W.  White,  for  51  years  a 
member  of  the  editorial  staff  of  the 
Boston  Globe,  died  last  week  at  his 
home  in  Wakefield. 

Richard  Rudy.  63.  a  director  of 
Paducah  (Ky.)  Newspapers,  Inc.,  died 
July  4  on  a  train  en  route  to  Chicago, 
where  he  was  to  undergo  treatment  for 
a  stomach  disorder.  He  was  a  brother- 
in-law  of  Irvin  S.  Cobb. 

Frank  Reed.  40.  continuity  writer  for 
radio  station  WBAP.  Fort  Worth.  Tex., 
was  found  dead  in  his  room  at  the  local 
Y.  M.  C.  A.,  July  3.  He  formerly  was 
employed  by  the  Chicago  Tribune.  He 
went  to  Fort  Worth  last  February. 

Gustaf  Anton  Karlsten,  57,  editor 
and  publisher,  Sivedish  Press  (weekly). 
Spokane.  Wash.,  died  July  2.  He  was 
Ixirn  in  Koping,  Sweden. 

Arthur  Von  Senden,  85,  at  one 
time  business  manager  of  the  old  Pitts¬ 
burgh  Dispatch,  died  on  July  8  at  his 
home  there.  He  was  a  native  of  Ger¬ 
many  and  came  to  the  United  States  in 
1869.  He  served  in  the  Indian  Wars 
under  General  Sherman.  For  a  number 
of  years  past  he  headed  the  advertising 
agency  bearing  his  name.  His  wife 
and  two  sons  survive. 

Byron  Riddle,  27,  newspaperman  for¬ 
merly  employed  by  the  United  Press  at 
Dallas,  Tex.,  Kansas  City  and  (Chicago, 
died  recently  in  Dallas,  following  an 
illness  of  several  years.  His  mother 
and  a  brother  survive  him. 

Mrs.  Hasey  Shreve  Townsend. 
society  editor,  Shenvnee  (Okla.)  Morn¬ 
ing  News,  died  at  Shawnee,  June  27, 
after  a  prolonged  illness.  She  had  been 
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engaged  in  newspaper  work  there  20 
years. 

William  H.  Cook.  35,  advertising 
collector,  Oklahoma  City,  Oklahoman 
Times,  died  July  5  of  a  broken  neck 
suffered  in  a  dive  into  shallow  water  at 
a  city  beach,  July  4. 

C.  .A.  Pearce,  53,  father  of  Dick 
Pearce,  Oklahoma  City  Times,  reporter, 
died  at  El  Reno,  Okla.,  July  8  of  in¬ 
juries  suffered  when  his  car  was  struck 
by  a  hit-and-run  driver. 

Daniel  Kelley,  composing  room 
foreman,  of  the  Grand  Rapids  Herald, 
died  July  9  after  an  illness  of  several 
months. 

George  Huces,  75,  father  of  E.  Allen 
Huges,  reporter,  Camden  (N.  J.) 

Courier-Post,  died  suddenly  of  a  heart 
ailment,  July  3. 

Howard  A.  Donahue.  34,  for  the 
Iiast  seven  years  associated  with  Camp- 
bell-Ewald  advertising  agency,  Detroit, 
died  at  his  home  in  Royal  Oak,  Mich., 
July  1  following  a  two  months’  illness. 
Mr.  Donahue  was  graduated  from  Uni¬ 
versity  of  Michigan,  and  joined  Gen¬ 
eral  Motors  Truck  Co.,  Pontiac,  Mich., 
and  eventually  became  advertising  direc¬ 
tor.  He  later  joined  Campbell-Ewald 
as  director  of  the  Buick  account.  For 
the  past  two  years  he  had  handled  the 
Oldsmobile  account.  Surviving  are  his 
wife,  two  sons  and  his  mother. 

Mrs.  Esther  J.  Jenkins,  42,  wife 
of  Guy  H.  Jenkins,  capital  correspon¬ 
dent  in  Lansing,  Mich.,  for  the  Grand 
Rapids  (Mich.)  Press  and  Booth  news¬ 
papers,  died  in  a  Lansing  hospital  July 
6.  In  addition  to  her  husband  three 
children  survive. 

Alonzo  H.  Jacobus,  of  the  business 
staff.  New  York  Times,  died  following 
an  appendicitis  operation  at  Montclair, 
N.  J.,  July  3. 

Joseph  Parker,  64,  father  of  J.  Roy, 
and  J.  M.  Parker,  both  of  whom  are 
prominent  in  the  North  Carolina  news¬ 
paper  field,  died  July  7  in  a  Suffolk 
(Va.)  hospital  from  injuries  sustained 
in  an  automobilg  accident. 

Orrin  M.  Donaldson,  67,  formerly 
publisher  of  Oak  Park  (Ill.)  Oak 
l.eaz'es,  died  of  heart  disease  recently 
at  his  home  in  Los  Angeles,  C&l.  Mr. 
Donaldson  was  founder  of  a  daily  news¬ 
paper  in  Hollywood,  Cal. 

William  Pickering  Carpenter,  51, 
superintendent  of  the  Rochester  (N.  Y.) 


CULTIVATION 

A  GOOD  publication  stays 
good  because  its  execu¬ 
tive  always  is  watching  For  new 
material,  constantly  keeping  a 
youngster  or  two  in  training  to 
fill  vacancies  or  to  prepare  for 
special  tasks. 

Well  trained  men  of  all  ages 
and  degrees  of  experience  are 
available  in  every  part  of 
America. 

They  are  registered  with  the 
Personnel  Bureau,  a  nonprofit 
service  operated  by  Sigma 
Delta  Chi  for  its  members — 
all  chosen  in  the  past  two 
decades  from  the  highest  rank¬ 
ing  students  and  practitioners 
of  journalism. 

For  prompt  assistance,  write  or 
wire — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 


Times-Union  and  Democrat  &  Chron¬ 
icle  composing  room,  died  July  4  at  his 
residence  in  Rochester. 

Charles  C.  Fulton,  retired  cotton 
broker,  and  grandson  of  Charles  Carroll 
Fulton,  who  once  owned  the  Baltimore 
American,  died  at  his  home  in  Darien, 
Conn.,  July  9. 

Mrs.  Marie  A.  Sheward,  60,  wife 
of  William  H.  Sheward,  feature  editor 
of  the  Sagituizv  (Mich.)  News,  died 
July  6.  She  is  survived  by  her  husband 
and  a  daughter. 

Stanley  V.  McQuade,  37,  advertis¬ 
ing  manager  of  the  Saginaw  (Mich.) 
Daily  News,  died  at  the  St.  Mary’s 
hospital,  Saginaw,  July  2  following  an 
illness  of  several  weeks.  McQuade 
joined  the  daily  in  1913  as  a  collator 
and  later  was  advanced  to  advertising 
solicitor.  In  1927  he  was  appointed 
advertising  manager  of  the  paper. 
He  is  survived  by  his  wife  and 
a  daughter. 
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news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address :  Clarence  E.  Ey  ster , 
Secretary -Treasurer,  “The 
Peoria  Star,  Peoria,  Illinois. 
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WHEN  “BOSS”  LORD  RULED 
THE  NEW  YORK  SUN 


{Continued  from  page  12) 


Heenan  of  America  and  Tom  Sayres  of 
England.  The  fist  fight  between  John 
L.  Sullivan  and  James  Corbett  doubled 
the  circulation  of  next  morning’s  news¬ 
papers.  Seventy  thousand  persons  see 
the  big  football  games  and  seventeen 
millions  or  more  read  about  them.  Even 
business  languishes  every  four  years 
while  the  fight  for  the  Presidency  pro¬ 
ceeds.  _  The  squabbles,  the  contests,  the 
fights  in  sports,  in  politics,  in  business, 
in  the  courts,  among  the  doctors,  even 
in  the  church  and  the  church  choirs — 
they  all  interest  the  people  tremendously. 

“And  pardon  please  a  plea  for  the 
weather.  It  governs  our  agricultural 
prosperity,  it  influences  every  kind  of 
business,  it  stops  the  ball  games,  it  im¬ 
pedes  transportation,  it  deluges  our  do¬ 
mains  with  floods,  it  parches  our  soil 
with  drouth,  it  interferes  with  our  plans, 
it  disturbs  our  comfort,  it  ruins  our 
health,  it  upsets  our  mental  processes, 
it  makes  us  wear  clumsy  things  on  our 
feeC  it  raises  the  very  mischief  with 
us  in  a  hundred  different  ways— and  it 
is  the  universal  topic  of  conversation. 

I  am  for  printing  half  a  column  a  day 
describing  the  weather  all  over  this 
broad  land — giving  the  practical  and  the 
scicntinc  reasons  for  violent  changes 
and  explaining  the  indicated  effect  on 
trade,  travel  and  temperament. 

“The  English  language  contains  two 
words  that  have  been  exceedinglv  use- 
M  to  me  in  deciding  what  to  print. 
They  are  the  words  ‘interesting’  and 
important.’  Is  the  article  interesting — 
IS  the  article  important?  If  the  an¬ 
swer  IS  yes,  then  the  news  is  worth 
printing.” 

In  his  41  years  on  the  paper,  Mr. 
Lord  handled  thourands  of  stories,  both 
important  and  unimportant.  The  ten 
outstanding  news  stories  of  this  period, 
and  with  one  exception,  have  been 
listed  by  him.  In  selecting  these 
stories,  he  explained  that  they  rep¬ 
resent,  to  him  at  any  rate,  the  very 
utmost  in  dramatic  appeal  and  uni¬ 
versal  interest.  All  these  stories  were 
covered  by  Mr.  Lord  personally,  either 
as  a  reporter  or  managing  editor.  They 
are: 

1.  Election  night  of  the  Blaine-Cleve- 
land  campaign.  (1884.) 

2.  Titanic  disaster.  (1912.) 

3.  San  Francisco  earthquake.  (1906.) 

4.  Attempted  Roosevelt  assassinatiem. 
(1912.) 

5.  Blowing  up  the  Maine.  (1898.) 

6.  Election  night  of  Tilden-Haycs 
campaign.  (1876.) 

7.  Death  of  Horace  Greeley.  (1872.) 

8.  Beecher  trial.  (1875.) 

9.  -Assassination  of  William  McKinlcv. 
(1901.) 

10.  Dayton  Flood.  (1912.) 

These  outstanding  stories  are  listed 
in  order  of  their  importance.  If  the 
list  is  to  be  made  complete  to  the  iM-es- 
ent  day,  Mr.  Lord  feels  that  the  Lind¬ 
bergh  kidnapping  mystery  must  be 
added.  In  fact,  he  says,  it  probably 
would  come  fairly  close  to  the  top  of 
the  group. 

To  Mr.  Lord  working  on  a  news¬ 
paper  was  not  work  at  all.  It  was 
play,  recreation  in  its  finest  form.  He 
loved  to  watch  small  items  grow  and 
crystallize  and  develop  into  important 
stories.  He  loved  to  come  in  early  on 
an  afternoon  and  stay  beside  the  tele¬ 
graph  desk  late  into  the  evening,  direct¬ 
ing,  editing,  suggesting.  Newspaper 
life,  if  you  enjoy  the  work,  cannot  be 
surpass^  for  its  invigorating  force,  for 
its  never  ending  newness.  You  can’t 
grow  old  in  the  newspaper  office;  you 
can’t  wrinkle  and  atrophy  while  you  have 
one  finger  resting  on  the  artery  of  life. 
As  Mr.  Lord  exclaims: 

“It  is  fascinating  work!  Something 
new  and  stirring  going  on  every  day; 
new  things  to  think  about,  new  things 
to  study,  new  thit^s  to  write  about — 
a  daily  intimacy  with  events  that  excite 
and  pulsate  and  inspire. 

“You  come  to  love  the  work  because 
it  is  so  interesting.  Every  man  loves 


to  tell  his  neighbor  some  interesting 
bit  of  news  and  gossip.  The  newspaper¬ 
man  tells  his  information  to  thousands, 
and  he  has  the  utmost  satisfaction  in 
telling  it  well.  There  is  an  especial 
fascination  about  damp  proof-sheets 
whereon  thought  and  information  are 
first  recorded  in  clear  type,  and  it  is 
an  especial  delight  to  change  your 
words  for  better  ones,  to  add  a  refine¬ 
ment  of  literary  expression  to  your 
original  sentences.” 

Mr.  Lord’s  philosophy  of  life  is 
simple  enough.  “I  have  no  philosophy 
that  I  know  of,”  he  says.  “I  have  al¬ 
ways  believed  in  being  fair  and  square. 
But  then  everybody  would  say  that.  If 
I  were  20  years  old  now  and  had  to 
live  my  life  all  over  again,  I  would 
enter  the  newspaper  profession.  Per¬ 
haps  that  isn’t  fair,  because  I  suc- 
ce^ed.  .  .  .” 

Yes,  Mr.  Lord  succeeded.  Yet  he 
also  had  his  share  of  sorrow.  Th« 
death  of  his  first  wife,  Kitty  Bates,  in 
1910  was  a  severe  blow.  In  1926  he 
married  Mrs.  Edward  G.  Riggs,  widow 
of  the  Sun’s  political  writer  and  close 
associate  of  Mr.  Lord.  For  five  years 
he  once  again  knew  the  happiness  of  a 
fireside  and  a  companion.  In  1931  his 
second  wife  died. 

Today  this  memorable  figure  of  the 
past  half-century  is  rapidly  becoming 
part  of  the  glorious  tradition  of  Amer¬ 
ican  journalism.  He  is  no  longer 
looked  upon  with  fear  and  reverence 
by  the  new  army  of  newspapermen. 


yet  his  memory  remains  ever  fresh 
in  the  hearts  of  those  who  were  asso¬ 
ciated  with  him  at  the  turn  of  the 
century.  Mr.  Lord  did  more  than  help 
mould  a  great  newspaper;  he  broke  new 
paths  for  others  to  follow.  It  is  not 
a  single  paper,  but  the  whole  profes¬ 
sion  of  journalism  that  owes  him  hom¬ 
age.  With  his  new  ideas,  with  his  bril- 
li^ult  conception  of  what  a  newspaper 
should  print,  with  his  high  ideals  and 
lofty  standards,  it  is  small  wonder  that 
journalism  became  stronger  and  better 
because  he  was  a  part  of  it.  For  years 
past  the  name  Chester  S.  Lord  rep¬ 
resented  the  height  of  attainment.  For 
years  to  come  the  name  Chester  S. 
Lord  will  be  a  symbol,  an  inspiration 
for  young  and  old. 

Boss  Lord  will  never  need  a  monu¬ 
ment.  As  long  as  deadlines  are  to  be 
met  and  extra  editions  rushed  to  the 
street,  as  long  as  ships  sink  in  the 
middle  of  night  and  life  surges  on¬ 
ward,  as  long  as  newspapermen  gather 
around  the  copy  desk  and  remember  the 
days  gone  by,  just  so  long  will  the 
“Boss”  remain  immortal. 


HARPELL  SERVING  SENTENCE 

J.  J.  Harpell,  proprietor  of  the  Mon¬ 
treal  Journal  of  Commerce,  sentenced 
to  three  months  in  prison  for  delamatory 
libel  against  T.  B.  Macaulay,  president. 
Sun  Life  Assurance  Company,  has 
started  his  term  in  a  Montreal  prison 
following  rejection  of  his  appeal  for  a 
new  trial. 


HACKENSACK  TIMES  SUSPENDS  I  r 


The  Hackensack  (N.  J.)  Berget 
Daily  Times,  suspended  publication  July 
11  due  to  insufficient  funds.  Union 
men,  who  had  contracted  to  work  for 
six  weeks  without  pay,  last  night  d^ 
dined  to  extend  their  agreement, 
a  conference  with  Morris  Lending,  pub- 
lisher,  they  stated  they  could  no  longer 
consent  to  work  without  salary.  Edi- 
torial  employes,  who  were  not  paid  for 
last  week’s  work,  reported  for  duty  and 
found  the  office  locked.  An  office  boy 
there  said  he  had  been  instructed  to  let 
no  one  enter.  The  Bergen  Daily  Times 
first  appeared  June  8. 
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SAYS  AD  WAS  MISLEADING 

.A  suit  for  $1,500  against  the  Burkam. 
Herrick  Publishing  Company,  publishers 
of  the  Dayton  (O.)  Herald  and  Jour¬ 
nal,  has  been  filed  by  Hattie  Hughes,  of 
Dayton,  who  charges  that  in  1925,  b^ 
cause  of  statements  in  an  advertisement 
in  the  Herald  and  Journal,  she  bought 
a  lot  for  $67.50,  and  on  the  strength  oi 
advantages  which  she  said  she  did  not 
receive,  built  a  house  and  was  put  to 
an  expense  of  $1,500. 


ED  HILL  IN  CHICAGO 

Edwin  C.  Hill,  who  recently  signed 
up  for  another  year  with  King  Features 
Syndicate,  went  to  Chicago  this  wedc 
to  do  several  special  World’s  Fair 
broadcasts  over  CBS  network  in  addi¬ 
tion  to  a  week’s  personal  appearance 
at  the  Palace  theatre,  beginning  July  14. 


Supplies  and  Equipment 


Stereotype  Room 
Elffidency 

Means  quick  production  of  good 
plates  and  the  elimination  of  r»- 
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Rebuilt  Presses 


SCOTT  24  and  32-page  Presses,  also 
Modern  Unit  Type  Multi-Unit  Presses, 
Quad,  Sextuple,  Octuple. 

GOSS  24-page  and  32-page  with  color 
deck,  upper  formers,  good  for  black  and 
color  work. 

HOE  40-page  Simplex,  and  2  48-page 
Hoe  Soctuples,  1  Z-type  Unit  Super- 
speed  Octuple  with  Kohler  Reels,  2 
Lightning  Decked  Octuples. 

DUPLEX-1  Duplex  16-page  Tubular 
with  stereotype  equipment. 

Available  for  early  delivery. 

WALTER  SCOTT  &  COMPANY 


Mato  Oata  *  Factoay . Platotali  N.  J 

Maw  Tarii  OMca . 2M  Waal  4lai  Sltaal 
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VALVES  in  used  presses 

Have  you  a  press  that  you  know  yon  will  replace  sooner  or 
later?  ...  an  old  timer  which  will  eventually  have  to  make 
way  for  a  later,  faster  press? 

If  BO,  you  can  make  the  change  today  at  surprisingly  low 
cost.  Used  presses  of  standard  makes  in  the  straight  line 
and  unit  tyrpes  offer  increased  capacity  and  the  advanuges 
of  more  modern  equipment  in  retnm  for  a  comparatively 
small  investment. 

These  presses  are  guaranteed  to  be  in  good  working  order, 
and  they  are  available  to  meet  a  wide  range  of  requirements. 
TM  us  what  you  might  use,  and  let  us  supply 
details  on  souse  of  our  best  values.  Write  today. 
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security  law  retards 
financial  unage 

(Continued  from  page  7) 

ihe  schedules.  The  advertiser  may 
either  print  his  whole  prospectus,  giving 
every  detail  required  about  his  business, 
..  he  can  print  a  bare  announcement 
identifying  the  issue  and  offering  to 
^  a  prospectus  on  request. 

“A  good  many  persons  in  the  adver¬ 
tising  and  bond  businesses  think  the 
law  rnay  result  in  advertising  like  that 
used  in  England  with  a  great  amount 
of  agate  type  and  hardly  any  display. 
Personally,  I  doubt  if  that  would  ap¬ 
peal  to  the  American  public.” 

^Mr.  Tomlinson  added  that  the  opera¬ 
tion  of  the  law  would  put  an  end  to 
.‘ballyhoo”  in  financial  publicity,  but 
would  not  interfere  with  factual  pub¬ 
licity  such  as  announcements  of  cor¬ 
poration  earnings,  new  operations,  etc. 
Xhe  Doremus  agency,  he  said,  has  not 
found  it  necessary  to  change  its  policy 
on  publicity,  but  on  the  advice  of  attor¬ 
neys  has  placed  the  following  notice  on 
each  item  sent  out : 

“In  acting  for  our  clients  we  receive 
compensation  for  our  services  either 
directly,  or  indirectly  through  the 
placing  of  advertising,  and  are  ready 
to  disclose  this  information  on  request, 
(signed)  Doremus  &  Co.” 

Russell  Law,  chairman  of  the  executive 
committee  of  Albert  Frank-Guenther 
Law,  Inc.,  advertisii^  agency  prominent 
in  financial  advertising,  said : 

1  "There  has  naturally  been  a  great 
deal  of  confusion  amongst  the  invest¬ 
ment  banking  fraternity  and  their  legal 
advisors  as  to  just  now  the  invest¬ 
ment  business  would  be  conducted  to 
meet  all  the  requirements  of  the  new 
Securities  Act.  Many  investment  deal¬ 
ers  have  adopted  extreme  measures  in 
an  effort  to  comply  with  the  letter  of 
the  law,  while  others  have  refrained 
entirely  from  expressing  any  opinion  at 
all  regarding  the  merit  of  an  investment. 
StiU  others  have  taken  a  much  broader 
view  of  the  matter  and  have  stated  that 
they  do  not  believe  that  the  honest  deal¬ 
er  in  securities  has  anything  to  fear. 
These  feel  that  the  purpose  of  the  law 
was  to  prevent  the  issuance  of  unsound 
securities  and  to  do  away  with  the  un¬ 
scrupulous  promoter,  and  that  the  inter¬ 
pretation  of  the  law  will  be  such  as  to 
not  interfere  with  the  activities  of  those 
who  do  not  contravene  the  law  in  these 
general  terms.  Nearly  all,  however, 
feel  that  a  great  danger  lies  in  opening 
the  door  too  widely  for  unjustified  suits 
by  those  who  may  have  invested  in  even 
the  soundest  securities,  only  to  find 
that  later,  through  some  unforeseen  cir¬ 
cumstance,  the  value  of  these  securities 
had  been  impaired. 

"The  Federal  Trade  regulations  gov¬ 
erning  the  issuance  of  securities,  an- 
w^ed  by  the  Federal  Trade  Com- 
nuMion  July  6,  set  forth  the  procedure 
which  is  to  be  followed,  and  many  reg¬ 
istrations  are  being  received  daily  by 
the  Gwnmission.  The  general  purpose 
behiiid  the  Act  has  been  approved  on 
>11  sides.  The  whole  subject  is  one  of 
the  gravest  importance  to  the  publishing 
world  and  to  industry,  as  well  as  to  the 
wWe  financial  community. 

“Undoubtedly,  the  offering  of  new 
securities  has  been  sharply  curtailed  as 
>  result  oi  the  Act.  The  volume  of 
strietty  investment  business  has  not 
wpt  pace  with  the  tremendous  increase 
®  all  other  lines  of  business.  There 
u  little  doubt,  however,  that  as  time 
goes  on  a  way  will  be  found  to  meet  the 
J^rements  of  the  law  and  still  pro- 
Ijw  the  necessary  capital  for  industry. 

this  way  has  been  found,  there 
should  be  a  large  increase  in  the  volume 
™  new  financing  and,  consequently,  in 
“ttncial  advertising  as  well.” 

Albert  Frank-Guenther  Law 
Ntttcy  hw  also  added  to  its  notation 
*  Publiaty  releases,  which  now  says: 
to  Editor:  We  have  ^en  rt- 
to  send  you  the  following  in- 
"TOtion  so  that  you  may  consider  its 
news  value.  In  acting  for  our 
we  receive  compensation  for  our 
tw  JL  dsrcctlyi  or  indirectly 

the  placing  of  advertising,  and 


are  ready  to  disclose  this  information 
on  request.” 

One  jwssibility  mentioned  in  financial 
advertising  circles  was  that  an  adver¬ 
tiser  might  publish  his  full  prospectus 
in  one  newspaper,  with  small  announce¬ 
ment  copy  in  other  papers.  In  this  case 
a  few  papers  of  special  recognition  in  the 
financial  field  would  benefit  chiefly.  On 
the  other  hand,  if  announce^nt  copy  is 
used  generally,  financial  linage  might 
be  leveled  off  and  distributed  among 
more  newspapers  than  in  the  past. 

Already,  one  man  said,  there  had 
been  a  tendency  to  place  security  ad¬ 
vertising  in  New  York  papers  only,  to 
avoid  so  far  as  possible  interstate  com¬ 
plications. 

Filing  of  several  score  registration 
forms  with  the  Federal  Trade  Com¬ 
mission,  beginning  on  July  7,  means  that 
by  July  27,  if  the  registrations  are  ac¬ 
cepted  as  filed,  a  number  of  companies 
will  presumably  be  ready  to  go  ahead 
with  their  selling  campaigns. 

Newspaper  financial  editors  inter¬ 
viewed  by  Editor  &  Publisher  this 
week  said  that,  generally  speaking,  a 
salutary  effect  on  financial  publicity 
was  resulting  from  the  workings  of 
the  Security  Act. 

Michael  J.  Saada,  financial  writer. 
New  York  Evening  Post,  said  that  the 
flow  of  publicity  from  brokers  was 
considerably  reduced,  and  that  which 
was  received  was  “of  a  different,  less 
sanguine  tone  than  previously.”  “Some 
well  known  houses,”  he  said,  “are  even 
silent.” 

Leslie  Gould,  financial  editor.  New 
York  Evening  Journal,  said  that  the 
lessened  flow  of  security  publicity  was 
due  to  the  fact  that  there  were  fewer 
offerings  than  there  used  to  be.  He 
did  not  note  much  change  in  the  tone 
of  the  releases.  He  described  one  re¬ 
cent  “handout”  which  told  of  the  ac¬ 
tivities  of  a  certain  manufacturing  con- 
cern  in  glowing  terms,  and  ended  with 

EDITOR  &  PUBLISHER 
Classified  Advertising 
RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .$•  per  line 

3  Time*  —  .4t  par  line 
ALL  OTHER  CLASSIFICATIONS 

(Caah  with  Order) 

1  Time  —  .7$  per  line 

4  Times  —  .N  per  line 
Count  six  worils  to  the  line 

White  space  charced  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  rifht  to 
classify,  edit  or  reject  any  copy. 


Smith  4k  Jones.  Smith  purchased  a  news¬ 
paper.  Jones  still  Investiaatlngr.  Smith  is 
making  money.  Jones  is  spending  what 
he  has.  Smith  will  succeed.  Jones  will 
fall.  Moral — "DON’T  HESITATE — ACT.” 
I  have  some  real  opportunities.  J.  B. 
Shale,  Times  Building,  New  York. 

Newspapers  —  dallies,  weeklies  —  sales, 
mergers.  All  sections.  Highest  referencea 
Len  W.  Felghner,  Newspaper  Broker, 
Pythian  Building,  Nashville,  Michigan. 
Eastern  office,  Murphy’s  Hotel,  Richmond, 
Va.  J.  W,  Mapoles,  representative. _ 

Capital  Wanted 

Newspaper  Opportnnlty — An  aggressive 
publisher  Is  desired  to  make  Investment 
up  to  $10,000,  with  services,  in  dally,  city 
of  10,000,  So.  Calif.  Excellent  plant,  won¬ 
derful  field  and  future.  Address  E-61$, 
Editor  A  Publisher. _ 

Insurance 

Build  Circulation  that  sticks  with  news¬ 
paper  accident’  policies.  Write  Jim  O. 
Ferguson,  'VIce-Pres.,  Continental  Life  Ins. 
Co.,  8t.  Louis.  Mo. _ 


For  Exclusive  Premiums  to  build  circula¬ 
tion,  Contact  C.  R.  Bailey  (estab.  1888), 
Steneck  Bldg..  Hoboken,  N.  J. _ 

Circnlation  Promotion 

Ask  for  affidavits  of  results  (both  in  caah 
business  and  new  added  subscribers)  of 
PARTLOWE  PLAN  circulation-building 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
THE  CHARLES  PARTLOWE  COMPANY, 
OCCIDENTAL  BUILDING,  INDIANAPO¬ 
LIS,  IND. 

Fromotlon  now,  to  bring  "better  times.” 
Hudson  De  Priest  A  Associates,  world’s 
record  circulation  builders,  248  6th  Ave., 
N.  T.  C. 


the  statement  that  a  “rumor”  to  the 
effect  that  the  company’s  secunties  were 
due  for  a  raise  had  not  been  denied  by 
company  officials,  “Sounds  like  old 
times,”  Mr.  Gould  said. 

Ralph  Hendershot,  financial  editor. 
New  York  JVorld-Telegram,  said  that 
even  though  the  publicity  material  was 
clearly  labelled,  it  was  still  necessary 
to  check  it.  He  said  he  could  not  see 
how  publicity  agencies  were  much  af¬ 
fected  by  the  new  law. 

Merryle  S.  Rukeyser,  Hearst  editorial 
writer  on  economic  subjects,  saM  the 
law  hits  the  type  of  publicity,  which 
is  sent  by  agents  as  though  com¬ 
ing  from  client  firms.  “I  have  alwavs 
thought  that  the  handling  of  financial 
publicity  by  advertising  agents  was  a 
particularly  bad  practice,”  he  said.  He 
added  that  the  securities  law  should 
have  a  good  effect  in  cutting  down 
propaganda  for  market  speculation. 

A  decided  inclination  on  the  part 
of  brokerage  houses  to  withhold  recom¬ 
mendations  on  stocks  was  noted  by 
Elmer  Walzer,  financial  editor.  United 
Press.  He  told  of  long  market  let¬ 
ters  carefully  analyzing  the  situation, 
and  talking  of  certain  classes  of  stock, 
but  carefully  avoiding  mention  of  spe¬ 
cific  issues.  The  flow  of  financial  pub¬ 
licity,  except  from  brokers,  was  un¬ 
diminished,  Mr.  Walzer  said. 

HLES  $25,000  SUIT 

M.  C.  Robinson,  a  director  of  the 
Ohio  Anti-Saloon  League,  has  filed  a 
$25,000  damage  suit  at  Jefferson,  O., 
against  Grover  W.  Fleming,  editor  of 
the  American  Examiner,  and  IS  Ash¬ 
tabula  county  news-dealers. 

Newspaper*  For  Side 

For  Sale— Western  Inter-mountain  county 
seat  daily;  only  printing  plant  in  city. 
$8,000  will  finance.  E-611,  Editor  A  Pub¬ 
lisher _ 

Newspaper*  Wanted 

Will  pay  nearly  ali  cash  for  sound  daily 
in  good  town  of  about  10,000  or  less. 
Want  New  England.  New  York,  the  North¬ 
west,  or  an  outstanding  bargain  anywhere, 
I  am  the  principal.  E-501,  Editor  A  Pub¬ 
lisher. 


Help  Wanted 

rireulatlon  Manager  for  Eastern  evening 
dally,  47,000  circulation.  Executive,  whose 
experience  with  carrier  promotion  will  as¬ 
sure  publisher  of  smooth  running  promo¬ 
tion  department,  will  be  paid  $100  weekly 
besides  bonus.  E-520,  Editor  A  Publisher. 

Managing  Editor  afternoon  newspaper,  city 
of  400,000  population.  Address  B-607, 
Editor  A  Publisher. _ 

Situation  Wanted 

A 

go-getting 

Advertising  Manager 
available. 

Equipped  to  handle  entire  advertising  de¬ 
partment  economically,  efficiently.  Contact 
and  sales  record  excellent;  layout  and 
copy  expert.  Convincing  references.  Age 
33.  E-504,  Editor  A  Publisher. 

Advertising  Manager,  age  36,  fifteen  years’ 
newspaper  experience,  now  employed,  8 
years  with  same  publication.  Changes  In 
organization  makes  new  connection  de¬ 
sirable.  Able  to  promote  and  write  de¬ 
partment  store  advertising.  Showing  gains 
on  accounts  now  contacting.  Will  consider 
proposition  anywhere.  Write  B-606.  Edi¬ 
tor  A  Publisher. 

Advertising  Manager  immediately  available 
for  a  newspaper  having  a  difficult  selling 
condition  or  one  requiring  constructive  and 
progressive  ability  to  achieve  greater  re¬ 
sults.  18  years’  experience  in  executive 
capacitiea  local  and  national  experience 
with  newspapers,  advertising  agencies  and 
special  representatives.  Age  36.  Reply 
E-616,  Editor  A  Publisher. 

Any  Department  Man,  26,  would  like  to 
make  connection  with  small  town  dally 
or  weekly.  Experienced  in  advertising, 
circulation,  make-up,  editing,  reporting, 
and  headline  writing.  Now  employed. 
T.  L.,  Box  997,  Columbua  O. 

FIrenlatlon  Manager  would  like  to  connect 
with  daily  under  30,000  circulation.  J.  B. 
King,  214  McCamly  Bldg.,  Battle  Creek, 
Mich. 


Situations  Wanted 

ClrcnlatioB  Manager,  with  twenty  years* 
experience  in  circulation,  morning,  evening 
and  Sunday  combination,  and  evening  field. 
Experienced  in  every  phase  of  carrier, 
street  and  news  stand  promotion;  salary 
secondary  tn  opportunity  to  prove  worth. 
D-998,  Editor  A  Publisher. 

Circulation— Experienced  Boy  Carrier  Or¬ 
ganisation,  Promotion,  successfully  changed 
two  combinations  and  one  morning  from 
men  to  boy  carriers  under  all  kinds  of 
adverse  conditions.  Capable  of  handling 
any  position.  Fourteen  years’  experience 
Denver,  Los  Angelea  Buffalo.  Age  33. 
D-989,  Editor  A  Publisher. 

Circulation  Expert — 16  years  thorough  ex¬ 
perience  7  years  on  last  position.  Morn¬ 
ing,  evening,  Sunday.  Graduate  account¬ 
ant  and  systematiser.  What  are  your  cir¬ 
culation  problems?  Interview  solicited. 
A1  references.  E-613,  Editor  A  Publisher. 

Circulation  Manager,  organiser  and  com¬ 
petent  Boy  Promotion  man.  10  years  with 
leading  dailies.  Bxperleaeed  combination 
newspapers.  Bzeellent  referencea  Confi¬ 
dential  interview  If  desired.  D-t72,  Edi¬ 
tor  A  Publisher. 


Desk  or  Street — Ago  29.  14  years’  experi¬ 
ence  universal  desk  head,  political,  edito¬ 
rial,  news  writer.  E-519,  Editor  A  Pub¬ 
lisher. 

Editorial  utility  man — 12  years  dalliea 
weeklies,  seeks  post;  do  anything,  street, 
desk,  editorial  writing,  camera;  know 
mechanics;  background  conceded  above 
average;  efficient,  fully  capable;  reputa¬ 
tion  for  making,  holding  contacts;  best 
references  but  let  work  speak  for  me; 
clean  habits;  age  36;  go  anywhere  but 
East  preferred ;  moderate  pay.  Address, 
Harold  W.  Cole,  12  Commercial  Ave., 
Binghamton,  N.  Y. 

Newspaper  Composing  Room  Executive, 
married,  desires  change.  Served  4  dailies. 
26  years’  experience,  16  executive  last 
position.  100  per  cent  office  man  with  real 
economy  record  backed  by  two  prominent 
publishers.  Won  8  prizes.  E-618,  Editor 
A  Publisher. 

Photo-News  Editor — This  is  tbe  age  of 
pictures.  Man,  34,  10  years’  experience 

Photo-News  agencies.  New  York.  Fea- 
turea  Roto  section  layouts,  caption  writer. 
Knowledge  and  imaginative  selectivity. 
Magazine  or  newspaper.  E-606,  Editor  A 
Publisher. 

Publisher’s  Assistant — An  ambitious,  intel¬ 
ligent  young  man  with  valuable  experi¬ 
ence  under  a  very  successful  Publisher  la 
looking  for  a  hard  Jeb.  He  has  learned 
enough  to  know  that  there  is  always 
more  to  learn.  The  starting  salary  Is  not 
Important.  Good  reputation  and  appear¬ 
ance;  age  29:  Protestant;  University 
Graduate;  married.  D-996,  Editor  A  Pub¬ 
lisher. 


Publisher  or  KMItor 
Central  states  or  Pacific  coast 
Ten  years  newspapers,  press  associations 
Eight  years  magazines 
Now  editor  one,  associate  editor  two  na¬ 
tionally  circulated  magazines.  Thirty- 
seven,  married.  Wants  to  locate  on  news¬ 
paper  where  there  is  a  future  and  chance 
to  acquire  Interest.  Box  E-62I,  Editor  A 
Publisher. 

Wrltei^Edltor — PubUclst — 36;  12  year* 
foreign-domestic  news,  features,  trades; 
political  and  theatrical  publicity;  adver¬ 
tising  copy-layouta  Anywhere.  E-614, 
Editor  A  Publisher. 

Mechnnicnl  Equipment  For  Sale 

Ooss  Automatic  Oas  Fired  steam  generator 
No.  46D  with  fixtures  complete  and  one 
extra  boiler.  Washington  Herald,  Wash¬ 
ington,  Ind. 

Photoengravtaig  equipment  for  sale.  Com¬ 
plete  plant  or  any  part.  Miles  Machinery 
Co.,  480  West  Broadway,  N.  Y. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraiiod 

All  HOgstiatims  ceufidmttusl 

Palmer,  Suter  &  Palmer 

Businoos  EstahUshud  In  ItM 

360  Madison  Ava.  Now  York 


Men  Who  Sell  and  Men  Who  Buy 

read  the  Classified.  This  department  is  a  market 
place  for  everyone  interested  in  any  phase  of 
newpaper  making.  Try  a  Classified  Ad. 
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Bj  MARLEN  PEW 


AT  2  o’clock  one  morning  St.  John 
Ervine,  the  English  publicist  and 
critic,  was  awakened  by  a  telephone  call 
at  his  home  near  London.  A  reporter, 
total  stranger,  asked :  ‘‘Could  you  tell  me 
where  George  Bernard  Shaw  is  at  the 
moment?”  Mr.  Ervine  had  no  idea,  and 
went  back  to  bed,  nettled. 

While  in  New  York,  some  time  ago, 
V\  inston  Churchill  was  called  out  of  b^ 
to  answer  a  trans-Atlantic  'irfione  call. 
He  feared  bad  news  from  home,  but  it 
was  only  a  reporter  to  ask  his  opinion 
on  whether  girls  ought  to  wear  beach 
pajamas. 

Mr.  Ervine  cites  these  and  many  other 
examples  of  newspaper  invasion  of  pri¬ 
vate  life,  in  a  protesting  letter  published 
in  London  Times.  It  is  well  known 
that  a  section  of  the  London  press  has 
gone  dizzily  human  interest  in  recent 
years,  but  not  without  the  testimony 
of  St.  John  Ervine  would  I  have  be¬ 
lieved  that  the  baying  of  the  news- 
hounds  over  seas  had  reached  a  pitch 
permitting  of  the  following  incidents, 
also  related  in  the  Ervine  letter : 

“A  man  who  was  a  barber  became 
involved  in  ‘news’  concerning  a  girl  who 
had  committed  suicide.  No  charge  was 
made  against  this  man  by  the  police,  but 
he  was  requested  to  give  evidence  of  his 
relations  with  the  girl  at  the  inquest. 
The  moment  this  fact  was  announced  a 
number  of  reporters  came  from  London 
to  harry  the  unfortunate  man  with 
‘third-degree’  questions,  and  they  har¬ 
ried  him  so  successfully  that  he  com¬ 
mitted  suicide. 

“  ‘He  was  almost  worried  out  of  his 
mind,’  said  a  police  inspector  at  the  in¬ 
quest.  ‘He  contained  bitterly  about 
the  press  and  said  that  they  had  contin- 
tially  annoyed  him  since  noon  the  pre¬ 
vious  day.  He  said  they  had  climbed 
over  the  wall  at  the  back  of  his  premises 
at  midnight  and  banged  on  the  door. 
He  said  they  had  been  ringing  the  front¬ 
door  bell  and  had  driven  him  almost  out 
of  his  mind,  so  much  so  that  he  was 
afraid  to  go  out  of  the  house.  To  bear 
out  his  statement,  when  I  went  into  the 
house  to  interview  him,  there  were  four 
reporters  standing  at  the  door.' 

“But  that  was  not  all  that  this  man 
had  to  bear.  ‘His  wife  made  a  com¬ 
plaint  to  me  next  day,  and  my  attention 
was  called  to  a  statement  which  ap¬ 
peared  in  certain  newspapers.  .  .  .’ 

In  this  statement  words  were  put  into 
the  mouth  of  the  police  inspector  which 
he  most  indignantly  denied  ever  having 
uttered.  They  were  supposed  to  have 
been  spoken  after  the  man  had  shot 
himself  and  were  of  an  incriminating 
character!  As  the  coroner  said: 

“  ‘It  is  one  thing  to  gather  informa¬ 
tion  of  a  useful  character;  it  is  another 
thing  practically  so  to  hunt  a  man  that 
he  loses  all  sense  of  proportion  and  rea¬ 
son.  It  was  quite  unnecessary  to  tres¬ 
pass  on  his  property,  climb  over  his 
back  wall,  and  continually  ring  and 
bang  at  the  door.’ 

‘‘So  we  may  all  say.  but  what  can  we 
do  when  we  find  influential  reporters 
announcing  that  we  have  no  rights  when 
we  become  ‘news,’  and  reputable  news¬ 
papers  regarding  our  private  grief  as 
stuff  for  a  spicy  paragraph?” 

*  *  * 

Mr.  Ervine  asserted  he  does  not 
blame  reporters  for  doing  such 
things — but  he  does  blame  editors  who 
send  reporters  on  such  errands.  Well, 
I  blame  reporters,  English  or  Ameri¬ 
can.  They  can  quit  their  jobs  in  dis¬ 
gust,  and  join  the  forest  reserves  or  if 
need  be  ask  for  a  dole.  Anything  would 
be  preferable.  I  can  say  this  with 
some  grace  for  once  upon  a  time  a  man¬ 
aging  editor  on  Park  Row  ordered  me, 
as  assistant  city  editor,  to  publish  the 
picture  of  a  girl,  wholly  innocent  of 


any  crime,  who  had  happened  to  be  in 
the  company  of  a  young  man  found  dead 
in  a  Brooklyn  hotel.  When  I  had  ex¬ 
plained  that  the  publication  would  be 
infamously  unjust  and  the  editor  had  re¬ 
plied  that  the  picture  would  be  good  for 
one  edition,  I  grabbed  my  hat  and  has¬ 
tened  home,  but  a  week  later  was  re¬ 
employed  on  the  same  paper  by  the  real 
editor,  who  raised  my  pay.  I  do  not 
think  a  reporter,  or  anyone  else,  is  ctwn- 
pelled  to  violate  the  primary  tenets  of 
decency  to  make  a  living.  It  is  always 
possible  to  slam  the  dirty  thing  back 
into  the  face  of  the  scoundrel  who  or¬ 
ders  it,  and  sometimes  make  it  stick. 
I  am  acquainted  with  scores  of  re¬ 
porters  who  would  have  refused  to 
badger  the  London  barber — indeed,  most 
of  the  newspapermen  I  know  would 
have  ducked  that  assignment.  Perhaps 
it  wasn’t  an  assignment  at  all,  but  the 
volunteer  nastiness  of  certain  reporters 
whose  editors  were  wholly  unconscious 
of  the  conduct  of  their  employes.  Rare¬ 
ly  have  I  encountered  editors  who  ask 
reporters  to  trespass  on  private  rights 
and  many  will  fire  a  newsman  caught  in 
the  act. 

«  *  * 

The  rule  governing  newspaper  re¬ 
porting  in  relation  to  private  rights, 
generally  observed  i^  this  country,  is 
clear.  1  quote  from  the  tenets  of  jour¬ 
nalism,  for  nine  years  in  force  among 
the  members  of  the  American  Society 
of  Newspaper  Editors: 

‘‘Fair  play : — A  newspaper  should  not 
invade  rights  of  private  feelings  with¬ 
out  sure  warrant  of  pub4ic  right  as  dis¬ 
tinguished  from  public  curiosity.” 

*  • 

An  AMUSING  rebuke  of  an  unknown 
.  A.P.  writer  recently  appeared  in 
Norfolk  (Va.)  Virginian-Pilot.  It  will 
give  the  South  a  smile.  Here  it  is: 

“An  Associated  Press  summary  of  the 
Fourth  of  July  celebrations  around  the 
world  was  printed  in  yesterday’s  Virgi¬ 
nian-Pilot.  It  noted  events  in  Wash¬ 
ington,  Paris,  London  and  elsewhere, 
referr^  to  President  Roosevelt’s  day, 
looked  in  on  the  Century  of  Progress 
Exposition  and  mentioned  the  accident 
figures.  It  also  discovered  the  South. 
This  is  what  the  report  said: 

“  ‘In  the  South,  the  crackling  of  frying  cat¬ 
fish  and  the  pat  of  dancing  feet  luhitituted 
in  large  part  for  fireworks  displays.  In  groves 
and  public  meeting  houses  throughout  Dixie 
the  people  gathered  for  their  quieter  but  none- 
the-less  sincere  celebrations.’ 

“We  pass  by  the  unction  of  that  last 
line.  We  even  pass  by  ‘the  pat  of 
dancing  feet,’  although  strongly  tempted 
to  speculate  on  whether  that  means  the 
bare  feet  which  (traditionally  but  not 
often  otherwise)  are  supposed  to  pat 
in  front  of  the  cabins  (preferably  in 
the  moonlight),  or  whether  ‘the  pat’ 
was  to  the  saxophonic  accompaniment 
of  the  resort  dance  halls.  But  at  ‘the 
crackling  of  frying  catfish’  we  call  a 
halt. 

“  ‘The  crackling  of  frying  catfish  1’ 
We  wish  the  concentrated  mentality  of 
the  Associated  Press  would  consider 
those  words  carefully.  Where  in  the 
South  was  the  Fourth  celebrated  to  ‘the 
crackling  of  frying  catfish’?  What  have 
catfish  to  do  with  the  Fourth  any  more 
than  hot  dogs  or  barbecue?  An  article 
of  food  they  may  be,  deriving  their 
more  recent  fame  chiefly,  we  suspect, 
from  Mr.  Roark  Bradford  and  other 
historians  of  fish  frys.  But  in  the  main 
such  frying  of  catfish  as  may  have  been 
done  in  the  South  on  the  Fourth  was 
done  not  because  it  was  the  Fourth,  but 
because  it  was  merely  another  day,  and 
human  beings  must  eat.  Not  many 
people  eat  catfish  who  do  not  have  to, 
and  nobody  that  we  ever  heard  of  in 
the  South  associates  the  catfish  with 
the  Declaration  of  Independence. 


i 


“What  happened  is  plain  enough.  A 
swivel-chair  reporter,  surveying  the 
fourth  and  not  neglectful  of  the  South, 
drew  upon  one  of  those  cliches  which 
readily  answer  a  hurried  summons.  The 
stereotype  he  found  was  a  product  of 
tradition  and  sentimentality,  like  all  the 
other  embalmed  pictures  of  Southern 
life,  but  actually  little  closer  to  reality 
than  the  hazier  tales  of  plantation  days. 
To  picture  the  South  celebrating  the 
Fourth  to  ‘the  crackling  oi  frying  cat¬ 
fish’  may  be  considered  good  color  in  a 
Washington  or  New  York  office,  but  it 
is  sloppy,  wobbly  and  inaccurate  report¬ 
ing.  The  Associated  Press  ought  to 
blush  for  putting  it  on  the  wire.” 

4^  «  * 

Suggested  industrial  control  code 
for  press  agents  and  public  relations 
counselors ; 

Candidly  admitting  our  indispens- 
abiiity  in  the  social,  political  and  eco¬ 
nomic  scheme  of  modern  lile,  and  desir¬ 
ing  to  continue  our  business  of  selling 
that  which  does  not  belong  to  us,  mean¬ 
while  displacing  ethical  newsmen  now 
out  of  work  by  the  thousands,  we  sol¬ 
emnly  pledge  support  of  the  New  Deal 
and  prescrioe  a  code  of  fair  practice. 

It  shall  be  considered  unfair  practice 
to  pretend  that  we  possess  unusual  pow¬ 
ers  over  city  editors,  slotmen,  managing 
editors,  editors  or  publishers  and  we 
promise  to  cease  and  desist  from  ex¬ 
hibiting  scrap-books  containing  clippings 
alleged  to  represent  our  ability  to  get 
free  advertising  into  metropolitan  news¬ 
papers,  said  clippings  having  been 
cut  from  our  own  clip  sheets  or  from 
inconspicuous  newspapers  whose  editors 
grabb^  our  stuff  and  used  it  as  filler 
when  their  slug-casting  machines 
spurted. 

It  shall  be  not  only  unfair  but  inde¬ 
cent  to  tell  any  prospective  client  that 
we  can  get  more  advertising  in  news 
columns  than  he  can  buy  at  card  rates 
for  a  hundred  times  the  fee  paid  to  us. 

We  recognise  as  “cut-throat  compe¬ 
tition”  the  act  of  any  publicity  man  so¬ 
liciting  an  advertising  account  on  the 
statement  that,  given  the  chance  and  a 
fixed  weekly  drawing  account,  he  can 
club  newspapers  into  using  anything  he 
hands  out  by  threatening  to  cancel  ex¬ 
isting  advertising  contracts.  It  is  also 
unfair  to  induce  certain  syndicate  em¬ 
ployes  to  insert  in  their  products,  sold 
to  editors,  material  secretly  supplied  by 
press  agents. 

We  admit  it  is  a  deception  on  the 
reading  public  to  work  brand  names  into 
publicity  copy,  especially  cooking  re¬ 
cipes,  by  omitting  capitals  and  making 
branded  goods  appear  as  standard  arti¬ 
cles  in  commerce. 

We  promise  to  refrain  from  planting 
wild  animals  in  hotel  rooms,  or  costum¬ 
ing  Harlem  negroes  and  parading  them 
as  a  lost  tribe  of  Egypt  arrived  in 
America  to  see  the  sights,  or  inducing  a 
circus  midget  to  sit  in  the  lap  of  J. 
Pierpont  Morgan,  or  organizing  fake 
“style  shows”,  or  other  false  and  decep¬ 
tive  frame-ups  on  easy  city  editors  and 
reporters. 

We  absolutely  guarantee  to  refrain 
from  handing  out  from  the  offices  of 
Wall  Street  promoters  statements  con¬ 
cerning  dubious  stock  and  bond  flota¬ 
tions  that  are  calculated  to  give  said 
securities  prominent  and  favorable  ad¬ 
vertising  on  financial  pages  and  create 
a  market  price  and  a  demand  for  them 
among  sucker  investors.  We  have  read 
the  new  securities  act  and  will  comply 
with  its  regulations,  full  well  realizing 
its  menace  to  our  personal  liberty  if  we 
try  to  pose  as  legitimate  newsmen. 

We  will  not  “regiment  public  opinion” 
for  quack  doctors  or  shyster  lawyers 
and  assume  a  virtue  we  do  not  possess 
each  time  we  assist  a  hospital  or  church 
drive. 

No  reputable  press  agent  will  here¬ 
after  muscle  into  the  accounts  of  other 
publicity  men  or  agencies,  cutting  rates 
and  drawing  the  long  bow  in  reference 
to  previous  accomplishments. 

Hereafter  all  “free  advertising”  will 
be  charged  for  at  the  regular  card  rates 
of  the  medium  in  which  it  appears  and 
the  press  agent  will  collect  in  full  and 
promptly  remit  to  the  publisher  of  said 
medium,  less  15  per  cent  commission. 


toil 


I  his  is  only  fair  to  the  publisher,  sia 
he  must  pay  for  composition,  stereo||__ 
ing,  printing,  newsprint,  ink,  circulaS^I 
ana  general  overhead.  Funny,  untUnoJP 
we  had  not  realized  the  extent  of  oorl 
graft.  If  any  press  agent  does  ~~iJ_ 
sent  to  this  clause  he  will  be  cumpdUH 
to  start  his  own  newspaper  and  publ^™ 
all  current  free  publicity. 

When  press  agents  are  employed 

build  up  phoney  reputations  for  stua _ 

politicians,  it  shall  be  deemed  iin^| 
practice  to  make  false  and  mislead 
statements  to  reporters  concerning 

public  acts  of  their  clients  and  in _ 

case  will  a  press  agent  induce  a  politi^l 
client  to  kiss  babies,  lay  corner  sto*M| 
or  wave  flags  in  public.  J 

We  solemnly  agree  to  write  nothii^ta 
but  genuine  “news”,  omitting  free  aoS 
vertising  in  all  profit-making  forms,  amlB 
faithfully  serve  and  protect  the  iiiid-l 
lectual  interests  of  the  reading  publicfl 
A  large  number  of  our  colleagues  willW 
thus  be  forced  to  go  to  work,  but  thi9 
sacrifice  will  be  in  the  name  of  totteriiMfl 
free  American  institutions. 


WRITERS  DISCUSS  “NEW  DEAL' 


Five  Washington  Reporters  oa  Pro^l 
gram  at  Virginia  Institute 

Five  Washington,  D.  C.,  newspap_ 
and  other  correspondents  gave  the  J 
ground  of  the  “new  deal”  in  natio 
and  international  affairs  at  the  fon 
opening  of  the  annual  Institute  of  Po^ 
lie  Affairs  of  the  University  of  Virgigg 
Charlottesville,  recently. 

Ray  T.  Tucker,  Washington  correifl 
pondent  for  Collier’s  Weekly,  told  houB 
Congress  was  moved  to  pass  the  "n 
deal”  legislation  given  to  it  by  Pr 
dent  Roosevelt. 

The  political  and  economic  possfliiH-^ 
ties  of  Manchukuo  were  discussed 
Charles  Stephenson  Smith,  former  for-J 
eign  editor  of  the  Associated  Press. 

The  philosophy  of  the  “new  deel"  wa 
describe  by  Raymond  Clapper,  of 
Washington  bureau  of  the  Unite 
Press. 

Paul  Wooten,  Washington  cor 
pondent  for  the  New  Orleans  Timet 
Picayune,  di.scussed  the  gathering 
statistics  in  Washington.  He  said  th 
such  information  gathered  for  year 
now  is  being  put  to  its  greatest  use.  Hd 
said  Washington  has  become  the  great^ 
est  center  for  economic  news  in  th 
world. 

Carter  Field,  Washington  observe 
for  a  group  of  news^pers,  was  anothe^l 
speaker.  He  explained  that  Ame  ‘ 
usually  gets  the  worst  of  the  deal 
international  conferences  because  oth^^ 
nations,  especially  the  British,  shoiH 
better  understanding  of  the  uses 
publicity  than  diplomats  from  the  Unite 
States.  iHe  added  that  Presi^ 
Roosevelt  is  working  to  change  this  i 
London,  and  said  he  may  succeed. 


NEW  STUDIOS  DEDICATED 

The  San  Francisco  Chronicle— 
inaugural  radio  program  was  broad 
Saturday  evening,  July  8,  with  imp 
sive  ceremonies  originating  in  the  « 
modern  studios  in  the  Chronicle  build 
ing.  Greetings  were  extended  to 
radio  audience  by  Publisher  George 
Cameron.  Don  E.  Gilman,  vice-pre 
dent  N.  B.  C.,  replied  from  Los  An 
over  station  KFI.  Congratulations  we 
extended  to  Publisher  Cameron  and  f 
Chronicle  by  Governor  Rolph  of  Ci 
fomia,  Mayor  Rossi  of  San  Franew 
and  A.  P.  Giannini,  chairman  of 
board.  Bank  of  America.  KGO  i 
continue  as  the  key  station  of  the  or 
network  of  N,  B,  C. 


HOLDING  JOINT  MEETING 

A  combined  meeting  of  the  Del^* 
Va  Press  Association  and  the  Mar 
land  State  Press  Association  will 
leld  at  Rehoboth,  Del.,  July  29  and 
Business  meetings  of  the  two  assoc 
lions  will  be  held  on  the 
the  29th.  That  evening  there  wiU^ 
a  joint  banquet,  at  which  addw^ Z" 
be  made  by  Governor  Albert  C.  Rm, 
of  Maryland,  U,  S.  Senator 
Hastings  of  Wilmington  and 
Cleveland  of  Baltimore,  son  of  the 


